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1 
Drinking occasions in social and cultural 
change: an introduction 

This study, like many others, has proceeded in an unorthodox order, starting with 
an a theoretical interest in data collection and gradually leading to considerations of 
a theoretical nature. The roots of this study are in the Finnish tradition ofalcohol 
consumption surveys, dating back to the late forties (Kuusi 1948a). The results to 
be presented here derive from the 1976 drinking habits survey, based on a sample 
of the Finnish population between 15 and 69 years of age (see e.g. Simpura 
l978a-d, 1980b, 1981). When designing the 1976 survey, essentially a repetition 
of former sur; eys by Klaus Makela (see Makela 1970a-c, 1971), I, then a novice in 
alcohol research, came to think about the possibility of collecting more detailed 
information on drinking occasions. The idea of surveying drinking occasions more 
closely was not new, although practical difficulties had reduced earlier attempts to a 
less ambitious level. 

A detailed survey of drinking occasions was a natural continuation of the Finnish 
tradition of measuring individual alcohol consumption by mapping out some of 
the most recent drinking occasions of each respondent (Makela 1971 ). It appeared 
that some questions on the social context of drinking could be added without 
violating the basis for measuring alcohol consumption. This was done with a fragile 
theoretical framework due to my inexperience in the field. A considerable volume 
of data was collected in standard questionnaires on drinking occasions. Moreover, 
the respondent's own verbal description of the most recent drinking occasion was 
recorded in writing by the interviewer. These two data sets covering the same 
drinking occasions will be studied here by combining two perspectives. On the one 
hand, questionnaire responses describing the social context of drinking, and also 
the verbal descriptions in particular, may be employed to classify drinking 
occasions into types of context. On the other hand, verbal descriptions of drinking 
occasions will be interpreted as expressions of the social meanings of drinking. 
Drinking contexts and the social meanings of drinking constitute a crucial pair of 
concepts in the empirical section of the present study. 

But why choose these two perspectives and what are the problems that could be 
fruitfully studied by inspecting drinking occasions from these perspectives? There 
are three approaches leading to the answer. First, a review of the study of drinking 
occasions to date reveals a few main lines of thought that could employ survey data 
like that presented above. Second, recent theoretical discussion within the Finnish 
alcohol research has raised a question on the role ofliving conditions and cultural 



aspects in the changes of drinking habits and alcohol consumption (Makela 1979; 
Sulkunen 1983a, b).And third, the special case of Finland with rapid social change, 
a supposedly homogeneous culture, strict alcohol control policies, large changes in 
consumption and availability ofalcoholic beverages and a long tradition ofalcohol 
research allows a test of theoretical hypotheses but also leads to some new 
questions that can be studied within the framework to be developed. This is the 
plan for the next three chapters. 

The fundamental problem in the present study is the relationship between 
culture and living conditions in the change of drinking habits. Although based on 
data from one year only, the results are interpreted in conclusion with respect to 
hypotheses concerning changes of drinking habits. The initial hypothesis is the 
relative independence of culture and living conditions. The set of drinking contexts 
existing at a given point in time is supposed to reflect mainly living conditions, 
whereas the social meanings of drinking expressed in verbal descriptions of 
drinking occasions belong to the domain of culture. In terms of contexts and 
meanings, the hypothesis of independency would be as follows: Given a set of 
drinking contexts, drinking would have a distinctive bundle of social meanings for 
each context. This particular bundle would remain unchanged through 
subpopulations constructed to reflect various living conditions. So, for instance, 
the social meanings related to drinking at meals would be roughly similar in various 
subpopulations, although the external determinants of the context itself were 
different, say, in the intellectual elite from those in the agricultural population. 

This strict formulation of the independency of culture on the living conditions 
supposedly determining the set of available drinking contexts already refers and 
presupposes the second main point of interest, or the existence of a homogeneous 
drinking culture and the nature of this homogeneity. Finnish drinking is supposed 
to provide an excellent case for these considerations. A traditional Finnish drinking 
habit has been characterized by infrequent but heavy drinking in specific drinking 
contexts not belonging to the course of ordinary everyday life (Makela 1970b, 128). 
After a reform of alcohol legislation in 1969 aiming to encourage moderate 
drinking habits in the country, aggregate alcohol consumption increased rapidly 
until 1974, contrary to expectations. Moreover, the importance of heavy drinking 
per occasion remained unchanged (Simpura 1978a, 50-53). The hypothesis of 
addition and substitution was developed to explain this unexpected phenomenon, 
with the claim that the new drinking habits introduced did not substitute for the old 
ones (see e.g. Makela 1975, 350-353 and 1978, 341). Instead, the new practices 
became an addition to those already existing. Traditional drinking in non-everyday 
contexts took "mythical intoxication" as the dominant social meaning, whereas 
modem drinking was supposed to occur also in everyday life contexts along with 
the instrumental meanings of drinking (cf. Sulkunen 1983a, b). Later, the 
importance of the traditional core of Finnish drinking has emerged as the culturally 
dominating social meaning, labelled as " Finnish boozing" (cf. Verkko 1936, 1951; 
Kuusi 1948b, c; Makela I 982; Virtanen 1982a-c). If a unified Finnish drinking 
culture exists, it should be constructed around Finnish boozing. 

Before tackling the basic problems, empirical tools for analysis must be 
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developed. This will be done separately for drinking contexts and the social 
meanings of drinking. A typology of drinking contexts has been developed to reflect 
certain hypotheses related to living conditions and ways of life, and drinking 
occasions are classified into context types on the basis of the verbal descriptions. A 
detailed description of drinking in various contexts is given in the traditional 
fashion by distributions of questionnaire responses. Expressions of the social 
meanings of drinking in the verbal descriptions, on the other hand, are coded in 
great detail, and a cluster analysis is applied to produce what could be called the 
meaning categories. The presence of meaning categories in each description is 
determined, and a kind of cross-tabulation of context types and meaning categories 
then allows an analysis related to the independence of culture and living conditions 
as well as to cultural homogeneity. 

This study concerns drinking in general as it occurs in ordinary life. Problem 
drinking and alcoholism are not discussed. Of course, problem drinkers, or rather 
their drinking occasions, are included in the empirical section of the study, as in any 
general population survey. Heavy drinking leading to high blood alcohol 
concentrations is also frequently discussed, not as an indicator of problem drinking 
but as a distinguishing feature of Finnish drinking. Neither are alcohol control 
policies a primary concern of the study, although the conclusions will, I believe, be 
useful in discussing the scope and potential of future control policies. 

What, then, does this study finally seek to uncover? I see here three answers. To 
begin with the most specific and the most traditional, the study is another 
contribution to the description of Finnish drinking habits. The second point of 
interest is methodological. This study serves an example of the problems and 
promises of a study of drinking occasions in particular and of social episodes in 
general (see e.g. Forgas 1979). The empirical novelty of the present study are the 
verbal descriptions of drinking occasions, employed as the main source of 
information. And thirdly, of the most general interest in the study is the attempt to 
apply and operationalize the recent theoretical considerations of Finnish alcohol 
research in survey data, in focusing on the relation between the changes in drinking 
habits and cultural and social change. As the themes and concepts related to the 
third point are still largely in the making, and this concerns their operationalization 
in survey data in particular, problems are likely to appear. Indeed, the present study 
could be taken as a first experiment in enriching the analysis of survey data on 
drinking to cover topics that are, almost by definition, elusive in the traditional 
tabular applications. 
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2 
Drinking occasions as social episodes: 
concepts and approaches 

What can a study of drinking occasions tell about the relationship between culture 
and living conditions? What actually is a drinking occasion? What kind of studies 
have employed drinking occasions as objects and instruments and how do these 
theories and results relate to the present study? This chapter provides definitions of 
the concept of drinking occasion and some related concepts. A briefreview of the 
existing research on drinking occasions will reveal concepts that are relevant and 
problematic in the present study. Also, the relationship of this study with other 
approaches will be clarified. 

Occasions, episodes or situations? 

All the three terms in the title refer roughly to the same entity in the literature. The 
term 'situation' is abandoned here because of its many connotations in different 
branches ofresearch (see e.g. Forgas 1979, 10-12). A technical distinction can be 
made between episodes and occasions. For instance, when three men are having a 
beer together after a football match, there is one episode but three occasions. The 
term 'occasion' thus refers to 'episodes' as experienced and reported by an 
individual participant. In a study concerned with culture and living conditions, 
episodes would be a better object of investigation than occasions, in that individual 
idiosyncracies could be eliminated, leaving only the really common aspects for 
analysis. 

In practice, however, it is through occasions that the information on episodes is 
obtained in interview surveys (cf. Room and Roizen 1973, 28). The number of 
episodes and even some other results could be derived from ordinary survey data 
by weighting each occasion by the inverse of the number of participants. The 
problem of eliminating individual idiosyncracies still remains unsolved. That 
problem is, of course, also present in any analysis of sample survey data. What is 
more important, analytical ideas operating with episodes instead of occasions are 
still undeveloped. 
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To arrive at a loose definition of drinking occasions, the more general definition 
of social episodes by Joseph Forgas (1979, 15) will serve as a starting point: 

Social episodes will be defined here as cognitive representations of stereotypical 
interaction sequences, which are representative of a given cultural environment. Such 
interaction sequences constitute natural units in the stream of behaviour, 
distinguishable on the basis of symbolic, temporal and often physical boundaries. 
More importantly, however, there is a shared, consensual representation in the given 
culture about what constitutes an episode, and which are the norms, rules and 
expectations that apply. 

Forgas' own interest is concentrated on the perception of social episodes. This has 
been criticized by Antti Eskola (1982, 75) because "it destroys the historicity 
essentially belonging to the concept of episode as a unit of interaction, or, in other 
words, the fact that new elements in an episode have their roots in preceding 
episodes". Now, this idea of episodes as unconnected fragments is inherent in 
drinking surveys like the present one, and even more so because the interest is in the 
narrow set of drinking occasions only. This is a shortcoming that relates to the 
question of how potential drinking contexts appear in the course of individual and 
collective lives. 

Furthermore, Forgas seems to exclude certain episodes outside the set of social 
episodes. First, he emphasizes the recurring nature of social episodes as "typical, 
recurring interaction routines within a cultural milieu which we perform with 
automatic skill many times in our lives" (Forgas 1979, V). Later, also "non-social, 
that is, solitary episodes" are excluded (Forgas 1979, 149). How does this exclusion 
of exceptional, or non-routine, and solitary episodes fit with the aims of the pre-
sent study? For a study of drinking culture, exceptional episodes would seem 
equally important as routines because in exceptional cases the important aspects of 
a culture may be revealed as the flexibility of the culture is tested. As for solitary 
occasions, ideas similar to those ofForgas have also been presented by Room and 
Roizen (1973, 25), who claim that "most drinking is social in that it is carried on in 
company". The idea of"social" as nothing but interaction seems too narrow in this 
study. Moreover, Forgas himself admits that "even non-social episodes are 
governed by social conventions" (Forgas 1979, 149). Neither of these exclusions is 
employed in the present study. 

What about the drinking in drinking occasions? Are there any requirements 
concerning the importance of drinking on the occasion? Although the word 
'occasion' "carries the unfortunate secondary meaning associated with 'special 
occasion' "(Room and Roizen 1973, 28), all occasions in which drinking occurs are 
regarded as drinking occasions, notwithstanding the role and importance of 
drinking among other activities. The sole exception is the intake of sacral wine at 
holy communion (see Appendix 1). 
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The concept of 'social' and approaches to a study of 
drinking occasions 

This study concerns the social contexts of drinking, determined mainly by living 
conditions, and the social meanings associated with and expressed by drinking, 
delineated mainly by culture. Departing from the pairs context and living 
conditions and leaving social meanings and culture to be discussed in the next 
chapter, it is the concept of 'social' that serves as the basis for distinguishing 
between different approaches to the study of drinking occasions. 

In a recent textbook of social psychology Antti Eskola presents three basic views 
on the nature of the term 'social' (Eskola 1982, 35-116). First, social may be 
regarded as an influence on the individual by others. This is the social in social 
influence. According to Eskola, it is related to an individualistic and atomistic view 
of social relations. Second, social may be regarded as a social interaction where the 
focus is not on individual reactions to outside stimuli but on behavior, roles and 
rules in interaction. Third, there is the view of social as the action of "groups and 
collectives as groups and collectives" (Eskola 1982, 91). I further simplify this 
triplet to individual reaction, group interaction and collective action. 

How are these three concepts of social represented within existing research on 
drinking occasions? Only a few major studies concern drinking occasions as the 
object of study or as the main empirical instrument (Fallding and Miles 1974; 
Harford 1979a; Harford and Gerstel 1981; Kilty 1978, 1980; Lubalin and Hornik 
1980; Simpura 1978d, 1980a; Lovio 1981 ). Drinking occasions have been studied 
in some general drinking surveys (e.g. Kuusi 1957; Makela 1970b; Dight 1976; 
Simpura 1978d; Wilson 1980). A noteworthy aspect is the appropriateness of 
drinking in various contexts, or employing descriptions of imagined drinking 
occasions as stimuli in questionnaires (Kilty 1978, 1980; Lubalin and Hornik 1980; 
Roizen 1981; Holmila 1979). Special interest has been focused on drinking in 
taverns, as easily observed and easily controlled contexts (for review see Clark 
1981 b; Room 1981 ). Drinking occasions are often studied as a by-product in 
anthropological research (reviewed e.g. by Heath 1975). Some statistical problems 
have also been researched with drinking occasions in the foreground (Ekholm 1968 
for drinking rhythm; Skog 1980 and 1981 for group influence in individual and 
aggregate alcohol consumption). The only collection of research reports on 
drinking occasions published to date (Harford and Gaines (eds.) 1981) also 
contains some review material. Separate reviews are available on adolescent 
drinking occasions (Harford 1979b) and on drinking occasions in American 
alcohol surveys (Clark 1981 a). 

Much of the scattered research on drinking occasions falls within the 
"sociocultural" tradition of alcohol research that has dominated American 
research since the 1940's. The concept of social within this tradition is clearly that 
of individual reaction: the problem is, roughly, how and why an individual 
becomes a problem drinker or an alcoholic, given the social and cultural 
environment that varies from one society to another and the pharmacological 
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effects of alcohol that are constant everywhere. Related to this tradition is the only 
school existing today within the research on drinking occasions: the ecological 
approach advanced by Thomas C. Harford and his co-workers (see the next 
section), where the aim is "to determine those contextual dimensions of drinking 
events which best predict variations in the amount of drinking" (Gerstel et al. 1975, 
3). Again, the reactions of the individual drinker in the face of given external 
contexts are important, an emphasis that indicates a view of social as the individual 
reactions lying in the background. 

Studies in which social is taken as group interaction are few in number and they 
do not belong to any specific school (e.g. Bruun 1959; Skog 1979, 1981). Moreover, 
the recent development in Finnish alcohol research has adopted a "cultural" 
approach that regards social predominantly as collective action. The scattered 
nature of studies on drinking occasions related to the sociocultural approach would 
make the review less seminal for the purposes of the present study. Only the 
ecological approach and the Finnish tradition will therefore be introduced in more 
detail, bearing in mind their relationship to culture and living conditions. 

This briefreview engenders the belief that a study of drinking occasions has few, 
if any, links with the more general research concerning social episodes. This is 
certainly true, partly because alcohol research has everywhere a strong tendency to 
become isolated from its maternal branches, but also because research on social 
episodes is no less scattered than studies of drinking occasions (for a review see 
Forgas 1979). 

The ecological approach 

The ecological approach was described above as one interested in the influence of 
contexts on individual alcohol consumption. The most prominent advocate of this 
approach, Thomas C. Harford, also sets the more ambitious goal "to clarify the 
relationships between aggregate and individual drinking levels" (Harford 1979c). 
This is possible by inspecting drinking occasions because "factors related to alcohol 
availability contribute to the selection of settings in society in which alcohol is 
consumed. These settings, in turn, yield variation in drinking behaviors" (Harford 
1979c). 

I have labelled this approach as ecological because its basic concept, that of social 
drinking context, builds largely on the ideas of ecological or environmental 
psychology presented e.g. by Barker (1968). The drinking context "refers to the 
interaction between persons and particular settings and includes such variations as 
time, location, participation and occasion" (Harford 1975). The usage of the term 
"occasion" refers to particular reasons for drinking in that context and not to the 
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occurrence of drinking in general, as in the present study. In practice the drinking 
contexts are defined mostly in physical terms: '"social drinking contexts' refer to 
such structural properties as the physical setting, the number and type of persons 
present, the time of day, the day of week etc." (Harford 1979c). 

The "physical setting" in Harford's characterization of the social drinking 
context again refers to Barker's ( 1968) "behavior setting", which Harford ( 1979b, 
163) describes as "standing patterns ofbehavior that occur over and over again in a 
given place at a given time (i.e. a football game, a grocery store, a doctor's office). 
Behavior settings are natural phenomena that have a spatio-temporal locus which 
is self-generating. The behavior setting exists regardless of whether or not people 
are there and regardless of the type of people present." Thus drinking contexts seem 
to be something that people fill with themselves and appropriate activities. 
Therefore, the process of selecting and shaping of drinking contexts becomes 
important. "From a societal perspective, contexts are selected by a particular 
society from a potential array of contexts ... While different societies may share 
similar contexts, or settings for consumption, they may be differentiated with 
respect to normative structures (i.e. amount of drinking, social status of 
participants, social settings)" (Harford 197 5). The implication for empirical 
research is that "a final main purpose (of this kind of study) is to examine the 
influence of social interaction patterns upon the frequency of entry into various 
drinking contexts and the amount of alcohol consumed" (Lubalin and Hornik 
1980, 5). 

For the purposes of the present study, the processes of selecting and shaping 
drinking context are interesting in that the idea refers to changes in drinking habits 
and their social environment. Harford and his colleagues do not, however, offer 
any explicit formulation of the nature of these processes. The description of the 
processes cited above contains a mention of normative structures that resembles 
the idea of culture as normative structures, characteristic of the sociocultural 
tradition according to Sulkunen ( 1983b ). Given their basic interest in an 
individual's drinking behavior in various contexts, it seems plausible to suppose 
that Harford and his co-workers consider here an individual selecting behavior 
alternatives from among contexts shaped by the existing normative structures. In 
terms of shaping and selecting, the starting point of the present study is that living 
conditions shape the social contexts of drinking, and drinking as an activity is 
selected from among many others on the basis of social meanings regulated by 
culture. Selection here is not an individual act but a collective choice. 

Harford and his co-workers have made a remarkable contribution to the study of 
drinking occasions. They have reported results on beverage-specific drinking 
contexts (Harford 1979a), age-related daily alcohol consumption patterns (Harford 
and Gerstel 1981), the connection between social activity levels and drinking 
contexts (Harford et al. 1980) etc .. Some results on related topics in the Finnish data 
will be presented here, although not to illustrate the influence of context on 
drinking but rather to clarify and test a typology of drinking contexts. 
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Drinking occasions in Finnish alcohol research: 
toward a cultural approach 

The distinguishing feature of Finnish alcohol research is not a primary interest in 
classifying persons into various types of problem drinkers or alcoholics but the 
focus is on the description of drinking as a social phenomenon, done by studying 
drinking occasions in particular. The basis of this orientation lies largely in the 
historical development of viewing alcohol problems not only as individual vices or 
diseases but linked with more general social processes. A history of a strong 
temperance movement related to the rise of workers' political organizations, a 
prohibition era spanning the years 1919-1932 and the establishment of a state 
monopoly in alcohol production and trade in 1932 has paved the way for Finnish 
alcohol research since World War II. In recent years, considerable research effort 
has concerned the long-term changes in aggregate alcohol consumption and 
drinking habits, alcohol-related problems and alcohol control policies from an 
international perspective (e.g. Bruun et al. 1975; Sulkunen 1981b; Makela et al. 
1981 ). 

"For an adequate understanding of changes in alcohol consumption patterns it is 
clearly not sufficient to concentrate solely on alcohol. It would seem to be necessary 
to take into account all the relevant aspects of individual and social life that give 
rise to the increased use of alcohol. Because of this, the study of alcohol use 
becomes enmeshed with the study of ways of life in contemporary societies" 
(Partanen 1979, 3). This statement, stemming from the general orientation of 
Finnish alcohol research, further emphasizes the importance of seeing drinking not 
only as various manifestations of the pharmacological effects of alcoholic 
beverages but also from a broad societal perspective. 

The most frequent examples of studies on drinking occasions have been general 
population surveys (Kuusi in 1946, see Kuusi 1948a; Makela in 1968 and 1969, see 
Makela l 970a-c; Simpura in 1976, see Simpura l 978a-d). The most important 
use of data on occasions has related to the measurement of individual alcohol 
consumption, based on surveying all drinking occasions of the respondent in a 
period determined by his drinking frequency (Makela 1971 ), but some reports 
concentrating entirely on drinking occasions have also been published (Makela 
1970c; Simpura 1978d). The aim of these latter reports has been a description of 
drinking habits employing the ordinary procedures of cross-tabulation in a fashion 
very similar to that favored in the ecological approach. An interesting attempt was 
a study aimed at the analysis of individual drinking rhythm by Anders Ekholm 
( 1968), in which a population of 94 men were followed through one year by 
repetitive interviews (Poysa and Niiranen 1966), and all their drinking occasions 
were recorded on questionnaires. Unfortunately, results concerning drinking 
contexts and the art of drinking have yet to be published. 

Observational studies on drinking in special environments have been conducted 
since the l 950's in loggers' camps in Northern Finland, famous for their violent 
drinking (Sariola 1956), on ferries between Finland and Sweden with tax-free 
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alcohol available (Kruse 1977), in dance halls and discotheques (Kruse 1973; 
Saraste 1973), at afternoon dances in urban taverns (Haavio-Mannila 1981; 
Haavio-Mannila and Snicker 1980) and in neighborhood bars (Alasuutari and 
Siltari 1982). While the four first studies listed concern environments where 
alcohol control policies encounter special problems, the latter two relate to a more 
general interest in sociological research, like the changing sex roles in afternoon 
dances and the way oflife of the modern urban worker. Drinking in taverns has also 
been studied both by observations (e.g. Granholm 1961; Alasuutari and Siltari 
1982) and by employing survey data (Partanen 1970, 197 5; Ylonen 1979). 

A classic among studies on drinking occasions is the observational study on 
drinking behavior in small groups by Kettil Bruun (1959), which is one of the very 
few genuinely experimental studies in the field. It showed that norm pressure in 
drinking groups of male workers was asymmetric, forcing those who prefer to drink 
little to follow the drinking rhythm and amounts of their heavily drinking 
companions. A continuation to Bruun's study was later conducted by Helga Jamsa 
(1965). Bruun further emphasized the importance of the study of drinking 
occasions, also in general population surveys, in his summarial book on drinking 
practices (Bruun 1972, 46). 

The central theme of Finnish alcohol research in the l 970's was to study alcohol 
as a commodity: its production, consumption and control (see e.g. Bruun et al. 
1975; Makela and Viikari 1977; Sulkunen 1981 b, 1983a; Makela et al. 1981). The 
fluctuation in drinking habits was assumed to be explained without reference to 
changes in living conditions or to something that could be called an alcohol culture 
(Falk and Sulkunen 1981). This proved to be insufficient. A first attempt to remedy 
the situation was to add changes in the moral climate to this explanation (Makela 
1976; Sulkunen 1981 a). Another step was to cushion the approach by taking way of 
life into account. This concept became very popular in Finnish sociology in the 
mid- l 970's and is still relevant for the purposes of the present study, as it provides a 
combined approach to deal with the effects of living conditions and culture on 
drinking habits. The only study that somewhat strictly follows the premises of the 
way oflife sociology is participant observation research by Marja Holmila (1979) 
on drinking habits in a rural village. This approach yielded a rich material that 
contains plentiful information on drinking occasions. 

Finally, Finnish alcohol research had to admit that the concept ofalcohol culture 
was needed (Falk and Sulkunen 1981; Makela 1982). The outset of the l 980's have 
witnessed the first steps towards a cultural approach diverging from the 
sociocultural tradition. The first study in this line concerned drinking scenes in 
Finnish films (Partanen 1980; Falk and Sulkunen 1980) and sparked lively 
discussion (Holmila and Maattanen 1981; Takala 1981 ). Besides pointing to the 
potential of the culture concept, it directly emphasized the importance of drinking 
occasions as the object of research. 

As for more immediate predecessors of the present study, the idea of employing 
verbal descriptions of drinking occasions was to a large degree inspired by a study 
of drinking in the countryside by Pekka Kuusi (1957). Kuusi illustrates his analysis 
with authentic verbal descriptions but makes no systematic analysis of the 
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descriptions. The present study is based solely on the data from the 1976 drinking 
habits survey, and the problems that arose in the traditional analysis of drinking 
occasions in that data (Simpura 1978d) have influenced the setting of this study. 
Two minor studies have employed verbal data collected in the 1976 survey, one 
being an experiment with a multidimensional scaling procedure (Simpura 1980a) 
and the other its application to a problem concerning the perception of drinking 
episodes (Lovio 1981). They were, however, only indirectly connected with the 
present study. 

This chronological listing does not illustrate the central contents of the cultural 
approach. Also its links to the sociocultural tradition and to the way of life 
sociology remain vague. The problematic concepts involving living conditions, 
way oflife and drinking contexts, and, respectively, culture and the social meanings 
of drinking, are discussed in the next chapter. 
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3 
Cultu!e, living conditions and drinking 
occasions 

On drinking occasions, drinking is an activity that occurs in a particular social 
context, and is also an activity expressing social meanings. This is the parallel 
approach adopted in the present study, starting with the hypothesis that the 
emergence of various drinking contexts follows changes in living conditions and 
that social meanings are produced by cultural processes that are to a certain extent 
independent of changes in living conditions. Obviously, this mutual exclusion is all 
too strict, and the actual relationship between culture and living conditions is an 
interplay, as schematized e.g. in the following presentation by Matti Kortteinen 
(1982, 289): 

structures 
and 
determines 

realizes 
and 
reproduces 

( 
( 

collective consciousness 

interaction 

economic relations and 
the division of labor 

) is created 
and 
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structures 

) and 
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In this view, culture as collective consciousness has been assigned an equal role 
with economic relations and the division of labor, roughly equivalent to the 
concept of living conditions. 

To characterize the key concepts of living conditions and culture, a heuristic 
definition is provided for each of them. Living conditions in this study indicate the 
material and social resources and constraints that determine the sphere of activities 
of a group of individuals. In a study related to the concept of the way of life, the 
following examples of external conditions determining the set of possible activities 
are given: housing conditions, the distance between home and job, transportation, 
the social surroundings at dinner etc. (Thomsen 1976, 44, cited by Hartikainen 
1976, 16). The difference between rural and urban living conditions is a standard 
example ofaltering living conditions, and urbanization has been a favorite process 
to explain variation of everyday practices (e.g. Haranne and Sicinski 1978, 16; 
Eskola, Kortteinen and Roos, 1978, 4; Kortteinen 1982). To compare this 
characterization with still another conceptualization, what is here called living 
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conditions roughly equals the economic and social capital employed by Bourdieu 
(1979, 128) as two of the three dimensions that determine the social space and 
locate various classes there. The third dimension in Bourdieu's scheme is cultural 
capital, which refers to competence in cultural activities, a competence that is 
unevenly distributed, like economic capital, but by special institutions like those of 
education and ancestry. 

Altogether, there are external living conditions that determine the resources 
available for each and everyone. The influence of living conditions on drinking 
contexts is evident. The amount and structure of time available, pecuniary 
resources, the size and the composition of the family, housing conditions and social 
networks all influence each other and also regulate the occurrence of potential 
drinking contexts. How exactly various contexts occur and how they are chosen as 
drinking contexts depends on subjective choices and cultural processes 
determining the use of various contexts as scenes of drinking. 

To define culture, even heuristically, is more complicated. In this study, culture 
refers to the realm of expression, communication, interpretation, meaning and 
sense. Like in a characterization of the concept of cultural phenomena in modern 
anthropology, these phenomena are discussed "in terms of the imposition of 
conventional meaning on the flux of experience" (Stocking 1968, 159, cited by 
Sahlins 1976, 67). The idea of cultural phenomena as instances of communicating 
conventionalized meaning, transferred to the realm of drinking, takes drinking 
occasions as occasions of acting out and communicating meanings by means of 
drinking. Some of these meanings may even be peculiar to drinking only. The data 
of the present study, or the verbal descriptions of drinking occasions, result from a 
process of double filtration of social meanings. Drinking, already an expression 
social meanings in itself, is translated into a verbal description by the respondent in 
a way that is subject to the rules of cultural appropriateness concerning talk about 
drinking and the respondent's interpretation of the interview situation. A third 
filtration is, of course, the analysis provided in the present study. In the analysis of 
the descriptions, the process of producing the data must be borne in mind as a 
complicating factor. 

The crudest concept of the relation between culture and living conditions is to 
take cultural expressions as direct reflections of the prevailing conditions ofliving. 
Elaborating this view a little further, cultural practices should be taken as somehow 
functional in the reproduction of living conditions. This is certainly inadequate 
because cultural phenomena indeed have a kind ofindependency as is exemplified 
in drinking practices in that "traditional" patterns seem to survive even radical 
changes in living conditions or at least require a much longer time to be 
transformed into new practices and new meanings (cf. Sulkunen 1983b, 27). A kind 
of mediation is needed between culture and living conditions. Two important 
attempts to define the nature of this mediation are found in the discussion of the 
concept of the "way of life" and Pierre Bourdieu's famous "habitus". 

In the Finnish "way oflife" sociology of the late l 970's a specific feature was to 
introduce the subjective element to overcome the too mechanistic a parallelism 
between the spectrum of life activities and living conditions. The way of life was 
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defined as a "subjective specific combination of the life activities of the individual, 
or family or at most, a social group with a relatively identical way of life in the 
framework of the life history and living conditions of the subject(s)" (Roos and 
Roos 1981, 153). Furthermore, the way oflife is argued not to be constructed until 
arranged by the subjectivity of people. Thus it is not so that any conglomeration of 
life activities can be regarded as a way of life, but a subjective, valuating and 
ordering moment by the individual is necessary ( cf Roos et al. 1980, 3). Where is 
the culture for a way oflife sociologist? It is not explicitly stated in the definitions 
above, but it could be sought from "the valuating and ordering moment" insofar as 
the emergence of this moment in the course of an individual life is dependent on 
some kind of collective consciousness and experience. This would come close to 
the idea of culture as a common way of making sense of experience, as implied by 
the heuristic definition of culture above. Sulkunen, in his article on the approaches 
to a cultural explanation of drinking, severely criticizes the fixing of meaning to the 
subjective perspectives and experiences ofan individual, because "it is not possible 
to produce or to understand a meaning outside a culture, and a culture cannot exist 
without a collective" (Sulkunen 1983b, 29). However, the introduction of 
subjective elements is certainly worth considering when analyzing ordinary sample 
survey data with its inherent atomistic and individualistic bias. To correctly 
understand the answers supplied by the respondent an account of his personal life 
history would be useful, and the same concerns the reports on his drinking 
occasions which should be related to the whole set of his activities, as arranged by 
himself. This procedure would reveal the subjective meanings of things that should 
be eliminated when searching for collective meanings and their connection to 
living conditions. 

In comparison with the way of life concept with its subjective component, the 
habitus by Bourdieu seems to refer to collective rules of making sense of life, 
whereas the subjective way oflife more closely resides with the individual ways of 
making sense. Bourdieu characterizes the habitus as a generating principle of 
objectively classifiable practiques, and, at the same time, as a system of 
classification of these practiques, the classification here referring to the distinction 
between social classes (Bourdieu 1979, 191). Thus habitus serves as a class-specific 
system of perceiving the social reality and of acting out practiques that are 
appropriate. Habitus covers all areas oflife, from the conduct of the most ordinary 
everyday practices to participation in elite culture, fashion, esthetic codes and so 
on. Habitus is a "structuring structure" and a "structured structure" that takes 
material form in activities and practiques building up a "style of life" (Bourdieu 
1979, 191 ). The link between culture and living conditions in a habitus-like concept 
of culture lies in the construction of classes that are regarded as possessing a 
common habitus. 

Bourdieu refers to "culture" rather as the "cultural capital", concentrated in the 
hand of the leading elites, than as the collection of ways of communicating 
collective meaning that was adopted here as a definition of culture (cf. Sulkunen 
1982, 104). For Bourdieu, culture is defined narrowly as "the best that has been 
thought and said, regarded as the summits of achieved civilization" (Hall 1980, 59, 
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cited by Sulkunen 1982, 104), whereas a broad definition of culture is applied here. 
The concept ofhabitus seems to be the counterpart of the culture searched for here. 
The habitus has been characterized by Bourdieu in forms that relate it to some 
problems of the present study. Importantly, Bourdieu (1980, 90-95) is concerned 
with the determination of practices with respect to external conditions. The 
habitus, in his scheme, gives the practiques a "relative independency" of the 
existing external conditions ofliving, in that the habitus emerges in the long run of 
generations and their experiences, and thereby the habitus brings with it the past 
involved in today's activities. This historical experience does not have any 
mechanical influence, but the experience has been "forgotten in itself' and has 
become "a second nature" (Bourdieu 1980, 94). This comes close to the concerns 
that have directed the recent Finnish alcohol research towards its cultural interest: 
the persistence of traditional drinking patterns in changing living conditions. 

Another interesting aspect for the study of drinking occasions as social situations 
is the comparison of everyday life with a game, where habitus determines not the 
rules nor the individual moves but rather the class-specific style of playing the game 
(cf. Bourdieu 1980, 90, 93; Caille 1981, 269-270). Individuals encounter a 
continuous flow of situations that have to be managed successfully with respect to 
the rules of appropriateness for each class. The knowledge of these rules is 
incorporated in the habitus, that is not a straitjacket forcing all members of a class 
to repeat a fixed scheme but is rather an overall principle that exists as a homology 
varied by the individual members. Now, drinking occasions could be interpreted as 
particular instances of the whole game, and the operative implication would be to 
search for various playing styles in various contexts. 

The implications and problems ofa habitus-like concept of culture for the study 
of drinking occasions are manifold. As for problems, cultural phenomena that are 
recognized to appear all over a nation or a country, such as Finnish boozing, the key 
to the Finnish drinking culture, are hardly included in a habitus that aims to 
uncover distinctions between classes. Of course, a research strategy that focuses on 
distinctions with respect to the hypothetical common core could employ the ideas 
related to habitus. The present study, however, first aims at grasping the essence of 
the common in Finnish drinking, and matters of distinction are given second place. 
Second, in the frame of habitus, drinking should be studied in comparison with 
other aspects oflife styles, as the same organizing and generating principle is to be 
found in all spheres of the life of a class. So what is mediated by drinking also 
becomes mediated by clothes, sports, food and preferences of TV programs. Third, 
individual idiosyncracies of drinking behavior are likely to distort the usefulness of 
typical survey data to reveal habitus-like cultural distinctions. As Sulkunen (1983b, 
29) points out, a cultural study would prefer cultural documents to personal 
interviews as data. Cultural objects proper would be films, popular literature and 
advertisement, containing stereotypical elements of the culture. 

A habitus-like concept of culture seems to underlie the following 
characterization of drinking by John J. Honigmann (1979, 30-35): "Drinking -
or a style of drinking - communicates the social identity of those people who 
participate it, demarcating them from other social groups or categories. To speak of 
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securing or communicating identity through drinking goes beyond offering a 
functional interpretation of alcohol use. It uncovers the implicit meaning of the 
phenomenon as the actors see it ... ". And further, "drinking styles that become 
emblems of membership in particular social groups and categories are constructed 
or selected, not always consciously, for their symbolic meaning". 

The basic tenet of the present study that the set ofavailable drinking contexts is 
mainly determined by external living conditions seems plausible. However, 
drinking contexts are also part of the cultural system where drinking is employed to 
express social meanings. So, for instance, the prevailing views on the 
appropriateness of drinking in various contexts could also be taken as rules of the 
expressive system of the culture, rules that are bound to change in changing living 
conditions and also in changes of the spectrum of social meanings of drinking. Thus 
a strict separation of contexts and meanings seems impossible. Drinking contexts 
appear as scenes of drinking, and the choice of scenes is also expressive of social 
meanings of drinking. On the whole, then, drinking occasions are acts of 
employing, reproducing and shaping social meanings of drinking in contexts that 
are to a large extent a product ofliving conditions but at the same time vehicles of 
expressing social meanings and subject to cultural rules. Notice again that the 
processes of selecting drinking contexts and shaping social meanings of drinking 
are to be interpreted as collective processes, contrary to the individual processes 
implied by the ecological approach discussed in chapter 2. 

Another problematic aspect is the nature of drinking occasions as social 
situations. The survey procedure provides a mechanical solution by regarding all 
occurrences of drinking as drinking occasions, paying no attention to the problem 
of how to determine the limits of the situation or what could be alternative 
labellings of occasions. The social processes that are involved in how situations are 
collectively defined, perceived and recognized are still rarely discussed, although 
the problem has been well known ever since the famous "Thomas' theorem" that 
raises "the definition of situation" as a central issue of the study of social situations: 
"If men define situations as real they are real in their consequences" (Thomas 1928, 
522, quoted by Forgas 1979, 52). True, the study of perception and interpretation of 
social situations is a central concern in modern sociopsychological research on 
social situations (e.g. Forgas 1979; Argyle et al. 1981), and the interest is not only 
psychological by nature: "By situations we shall mean a type of social encounter 
with which members of a culture or a subculture are familiar" (Argyle et al. 1981, 
4). This comes close to the standpoints of a habitus-like concept of culture, as 
indeed the repertoire of well-defined, culturally recognized situations may be an 
essential part in the system of perceiving and performing acts to show social 
distinctions. Still, what is needed is a problematization of the emergence of various 
social contexts. 

The aim of the present study is to consider Finnish drinking, both in terms of the 
drinking population and the drinking culture, first as a whole and then to a lesser 
degree by various subpopulations. Justification of this procedure lies in the 
supposed homogeneity of the Finnish population, with respect to their experiences 
with changing living conditions, their views on drinking culture and their roles as 
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subjects to the strict alcohol control policies. The ideas of the relationships between 
culture and living conditions presented above indicate that an alternative course 
would be to consider the phenomena first by subgroups, constructed to reflect the 
class structure or various life experiences, and then to proceed to construct an 
overall presentation of drinking practices. This alternative serves as a starting point 
in evaluating the success of the strategy chosen here. 

The double task of the present study is to consider the relationship between 
culture and living conditions, as they appear in the social meanings of drinking and 
in drinking contexts, and to consider the nature and existence of the supposedly 
homogeneous Finnish drinking culture. The discussion above shows that the 
complexity of the phenomena to be studied is likely to exceed the objective 
possibilities provided by the survey data. Already the concentration on drinking 
practices only in data collection is a severe shortcoming, despite its extreme 
frequency in alcohol research. The coming analysis builds largely on the verbal 
descriptions of drinking occasions, and at least initially these descriptions hold out 
some promise of enriching the analysis in directions that are relevant in the 
framework of culture and living conditions. The nature and limitations of the data 
will be further discussed in connection with the empirical analysis. 
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4 
Finnish boozing after the Great Migration: 
a task in the study of drinking occasions 

The post-war history of Finland spans times of profound change in the structure of 
society, in the availability of alcoholic beverages and in aggregate alcohol 
consumption and drinking habits (see e.g. Makela et al. 1981 ). Some traditional 
features of Finnish drinking habits have persisted throughout this transition. These 
features can be condensed in the notion of "Finnish boozing" which has become 
transformed into a popular myth. Similarly, the changes occurring in living 
conditions since the war have been tagged "the Great Migration". The third 
important factor for changes in drinking practices is alcohol control policy, 
embodied in the state alcohol monopoly ALKO. It is this triangle of Finnish 
boozing, the Great Migration and alcohol control policies that sets the scene for an 
empirical study of Finnish drinking occasions. 

Finnish boozing 

The Finns are famous for heavy although infrequent drinking, both among their 
neighbors and by themselves. The concept of Finnish boozing was created to 
describe this phenomenon by Veli Verkko, a leading criminologist who came to 
consider the links between drinking habits and the high incidence of crimes of 
violence in Finland, in comparison with neighboring countries (Verkko 1936, 
1951). The greater share of violent crimes in Finland are committed under the 
influence of alcohol. Comparing statistical sources from several countries, Verkko 
has suggested that nations can be classified with respect to the connection between 
crimes and drinking habits. An explanation for the differences between countries 
was first sought after from among genetic factors. Later, the notion of Finnish 
boozing has taken on a more of cultural flavor (e.g. Kuusi 1948b, c; Makela 1982). 
The typology by Verkko bore some resemblance to the tripartition of countries 
according to the dominant beverage type (see e.g. Sulkunen 1976, 237-238), 
implying that countries with a strong relationship between crimes of violence and 
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drinking were mostly those where distilled spirits are now, 50 years later, the 
dominating beverage type. The distinction between beer countries and wine 
countries does not emerge in Verkko's typology. 

Although virtually a myth by now, specific features of Finnish boozing have been 
verified in many studies. The detrimental effects of violent drinking are not limited 
to crime alone, but other acute consequences are also frequent (see Ahlstrom 1981; 
Ahlstrom and Osterberg 1981 ; Honkanen 1976). Notably, mortality due to alcohol 
intoxication is high in Finland (see Poikolainen 1977, 1979). The share of drinking 
on occasions leading to inebriation, as compared with the aggregate alcohol 
consumption, has been large in all general population surveys on drinking habits 
(see Simpura 1978a; cf. Table 1 ). Further evidence of the existence ofa distinct form 
of Finnish boozing has been provided a.o. by Kai Pernanen in a study of drinking 
and aggressive behavior (Pernanen 1981) where he discovered some, although 
slight, indication of the fact that Finnish immigrants in Canada had the same 
problematic relationship with drinking as did the residents of the old country. The 
results of an experiment with a sorting task of verbal descriptions of drinking 
occasions (Lovio 1981) also speak for cultural homogeneity: despite great variation 
in actual drinking practices among the subjects, the systems they employed in 
categorization of drinking were notably similar. 

What is the essential content of Finnish boozing as a cultural concept? In their 
study of drinking occasions in selected Finnish films Falk and Sulkunen (1980) 
came to the conclusion that the traditional social meanings of drinking have been 
strongly masculine and have concentrated on the use of alcohol as an intoxicant. 
"The mythical triangle for Finnish drinking" describes the cultural scene: 

Figure 1. The mythological structure of Finnish male intoxication 
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Source: Falk and Sulkunen I 980, 37 
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The men in the films drank for intoxication and certainly achieved it. Women did 
not participate in drinking but are dominantly present in speech and action, either 
as unattainable sexual objects or as agents of control, like waitresses or nagging 
wives. The men in the drinking gang drank together but solidarity between them 
was void, without any deeper meaning for the participants. The gang only provided 
each member a frame in which to drink without disturbance or constraints. As a 
result, drinkers in film scenes found themselves in a "cosmic loneliness" that they 
in fact desired. Everything in this triangle is mythical in the sense that neither 
intoxication in the center nor the comers of the triangle are a "direct continuation 
of everyday speech" but belong to "another reality". 

The social meanings of Finnish drinking appear as unidimensional: "A system of 
meanings fixed only to the beverage, the act of drinking and the effects of the 
beverage is clearly poorer than, for instance, the meanings in the British beer 
culture, where various sorts of beer (mild, bitter, stout, lager) and their mixes 
provide the material basis for the system of drinking-related meanings, which can 
be employed to express social identity, for example. In the Finnish drinking culture 
the meanings are fixed to the intoxication produced by the beverage rather than to 
the beverage itself and its properties or the drinking contexts" (Falk and Sulkunen 
1981, 317-318). 

The Great Migration 

A prerequisite for the genesis of the myth of Finnish boozing has been the extensive 
cultural homogeneity among the Finns. Within the country differences have been 
minor with respect to language, wealth and forms of production. Religious 
affiliation is almost totally Evangelic Lutheran, with a two percent minority of 
Russian Orthodox. Ethnical minorities are only Gypsies and Lapps, some 5 000 
persons each in a population of 4. 7 million. The Swedish-speaking minority of 
seven percent is, in broad cultural terms, very similar to the Finnish-speaking 
majority. Many cultural differences follow the division between the East and the 
West of the country, but they are gradually disappearing due to the Great 
Migration. Nowadays a more important cultural demarcation can be seen between 
city and country, and it nearly runs parallel to a geographical division into the 
industrialized South and the North-East dependent on agriculture and forestry. On 
the whole, however, Finland can be regarded as a culturally homogeneous country, 
despite the changes resulting from "the Great Migration" in the post-war years. 

The Great Migration itself is largely an epiphenomenon of the deeper changes in 
society. There are in fact two waves of migration flowing in opposite directions. 
The first was constituted by resettling the refugees from the areas ceded in war and 
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the homecoming army, altogether up to 20 percent of the population. An important 
means in this work was the formation of new farmsteads that further strengthened 
the characteristic feature of the Finnish countryside with scattered smallholdings. 
The second wave, surging from the countryside to the cities and also across the 
borders, actually began in the 1960's. The migration within the country turned the 
former majority of the rural population (67. 7 percent in 1950) to a vast urban 
population (59.8 percent in 1980; source: The Statistical Yearbook of Finland 
1981). The number of Finnish immigrants in Sweden swelled to some 300 000, or 7 
percent of the total population of Finland, until the end of the 1970's (see e.g. 
Majava 1981 ). As for urbanization, immigration within rural communities also led 
to the rise of urban-style settlements in rural centers. So a nation of small farmers 
entered urban life practically in one generation and started to learn the way oflife of 
urban dwellers. Of course, the traditional working class already existed in cities and 
had developed cultural practices of its own. The conditions of the working class 
were also radically altered with the rise of modern export industries in the post-war 
period. 

Thus living conditions changed radically for many. Sons and daughters of 
farmers moved to cities to become wage earners, consumers and apartment house 
dwellers in rapidly built neighborhoods. Shifting from the sphere of agricultural 
production to the role of a manipulated consumer, from small cottages to massive 
concrete apartment houses, from horse-drawn carriages to one's first car, from 
newspapers and radio to television and video cassettes, from the midst of nature to 
industrial wastelands became the fate and even the dream of hundreds of 
thousands of migrants, forced and willing to migrate due to the inability of the 
traditional occupations to employ the baby boom of the late 1940's. A major 
adjustment was certainly adaptation to a new concept of time, to regular working 
hours, to the idea that time is money, to a weekly rhythm instead of the annual cycle 
ofnature. The introduction of the long weekend in the late sixties together with the 
onslaught of car ownership opened up new opportunities for the urban population, 
and spending weekends in summer cottages in the country became an important 
practice for many. 

The Great Migration seems to have ceased with the economic stagnation of the 
mid- l 970's. Now the cities have a large population of first-generation city dwellers, 
trying to learn and build a Finnish version of urban life. At the same time, the 
countryside is losing the material and social basis that made many traditional 
cultural practices viable. For the newcomer to the city no model of urban life was 
provided because modern neighborhoods had few links with meagre urban 
tradition, neither physically nor culturally. Thus the post-war generation is likely to 
stay with many forms of traditional culture until new forms can emerge. This 
co-existence of new and old and the emergence of new practices has been vividly 
described by Matti Kortteinen (1982) in a study of a modern suburban 
neighborhood. 
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Alcohol control policies and drinking habits 

Since the era of prohibition (1919-1932), the production and distribution of 
alcoholic beverages in Finland has taken place under the control of the State 
Alcohol Monopoly. With the exception oflicensed restaurants, and grocery stores 
selling mild beer, the distribution ofbeverages goes through the liquor stores of the 
State Monopoly. In production, breweries and a few small producers of wine and 
liquors are in private hands but strictly controlled by the State Monopoly. Until 
1969, liquor stores were not opened in rural towns, and mild beer was not sold 
outside Monopoly stores. The reform ofliquor legislation in 1969 allowed the sales 
of mild beer in ordinary food stores and cafes nationwide. The number oflicensed 
restaurants has also increased. The details and effects of the legislative reform have 
been discussed e.g. in Single et al. ( 1981) and by Beauchamp (1980). 

The rise in aggregate alcohol consumption after the 1969 reform was 
unexpectedly sharp, although consumption figures had revealed a steady increase 
ever since the late 1950's. This rise continued until 1974, and since then the level of 
consumption has stayed at a little over 6 liters of l 00 percent alcohol per capita (see 
Figure 2). The composition of consumption with respect to beverage types has been 
roughly constant throughout the post-war period, with the notable exception of the 
years after the legislation reform, when the share of beer increased rapidly to fall 
again in the mid- l 970's (see Figure 3). 

·1n the period from 1950 to 1975 the share of unrecorded consumption, which 
consists of homemade beverages, tourist alcohol from abroad and the intake of 
non-beverage alcohol, has been estimated to have fallen from roughly 25 percent to 
below 10 percent of aggregate alcohol consumption (Makela 1981a). 

The results of surveys concerning drinking habits in the adult population in the 
years 1946, 1968, 1969 and 1976 (Kuusi 1948a; Makela 1969a, b, 1970a-c; 
Simpura 1978a-d; Sulkunen 1979) show that the share of abstainers and drinking 
patterns have also changed. In an analysis of the share of abstainers since 1946 
Sulkunen (1979) arrived at the conclusion that a "wet generation" was born during 
and after the war, and they were giving up the abstinence so dear to their parents, 
"the dry generation" of the prohibition era. That this change happened in 
generations and not in the whole population at the same time enables us to call the 
1969 legislative reform "the cultural revolution of the wet generation" ( cf. Falk and 
Sulkunen 1981, 315). In 1946, the share of lifelong abstainers was 31 percent of 
adult women and 5 percent ofadult men. in 1976, the corresponding figures were 9 
and 4 percent. Since the 1968 survey, those respondents who did not inbibe any 
alcoholic beverages in the 12 months preceding the interview were regarded as 
abstainers (see Appendix 1). For women, the share ofabstainers so defined was 43 
percent in 1968, 35 percent in 1969 and 20 percent in 1976. For men, the respective 
figures were 13, 9 and 9 percent (Makela 1969a, 47; Simpura 1978a, 36). 

An unexpected development occurred from 1969 to 1976 in that the Finns again 
took up less moderate drinking habits, contrary to the plans of legislative 
reformers. The most striking sign of this development was the increase in the share 
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Figure 2. Consumption of alcoholic beverages in Finland during the period 1950-1975, in 
litres of I 00 % alcohol per capita, in litres of I 00 % alcohol per population aged 15 
years or over and in million litres of 100 % alcohol 
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Figure 3. Percentages of the consumption of alcoholic beverages accounted for by distilled 
spirits, fortified wines, natural wines, long drinks and beer in Finland during the 
period 1950-1975 
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of drinking leading to intoxication, defined as consumption on occasions with 
blood alcohol concentration of the respondents exceeding l per mille (see 
Appendix l for technical details and Table l for results). But this indicator actually 
reflects mainly changes in the drinking habits of heavy drinkers, because 
consumption is strongly concentrated so that the heaviest drinking is done by l 0 
percent of adult drinkers roughly consuming half of the total consumption, and 
because heavy drinkers also favor heavy drinking occasions (see Simpura 1978d, 
67 -68). In order to better account for the great majority of drinkers alternative 
indicators were considered. Two indicators are applied here: first, the share of 
occasions of intoxication in the total number of occasions, and second, the 
population means of individual shares of drinking for intoxication. In each case, 
the respondents will be accounted for by equal weighting, whereas the original 
indicator employs annual consumption as a weight in calculating population 
indices. 

Table 1. Indicators for the share of drinking for intoxication in the adult Finnish population 
in the years 1968 and 1976 (drinkers only) 

Consumption on occasions resulting in intoxication of 1968 
over 1 per mille B.A.C. 1 (% of total consumption) 1976 

Drinking occasions resulting in intoxication of over I per 1968 
mille B.A.C. (% of all occasions) 1976 

Averages of consumption shares resulting in intoxication 1968 
over 1 per mille B.A.C. compiled for each drinker (% of 1976 
annual consumption) 

' B.A.C. = Blood alcohol concentration 

Males 

67 
65 

46 
38 

29 
27 

Females 

28 
39 

10 
13 

6 
12 

Whatever the indicator of violent drinking per occasion, the changes in drinking 
habits appear roughly similar. The latter two indicators, however, indeed make the 
notorious Finnish boozing appear as a myth. By far the largest number of drinking 
occasions do not lead to any noticeable intoxication, and by far the greatest number 
of drinkers must be quite moderate in their drinking practices. This does not, 
however, totally refute the cultural argument; it only makes the notion of Finnish 
boozing even more interesting in that it seems to dwell more among cultural 
meanings than in physiological reality. 

One more point of interest in changes of drinking habits is that the changes are 
relatively more distinct among women than among men, although in absolute 
terms the differences are still large and even widening. Drinking is certainly not the 
only phenomenon where changes witness altering sex roles. In Finland, much of 
this development is related to the high participation of women in work outside the 
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home ( 60 percent of women between 15 and 7 4 years of age were in the labor force 
in 1980; the respective figure for men was 71 percent; source: Statistical Yearbook 
of Finland 1981, 29 5). Changing sex roles provide yet another example of the 
interplay or living conditions and culture, being perhaps more fundamental than 
changes in isolated everyday practices like drinking. On the other hand, it is in 
concrete practices that the more abstract relations of social life are produced and 
reproduced. 

Alcohol control policies have been discussed as an entity in their own right, 
separable from other cornerstones of Finnish drinking. They are, however, closely 
linked with the drinking culture. Although aimed to counteract the detrimental 
effects of drinking, and of Finnish boozing in particular, the action of alcohol 
control policies often repeats and even strenghtens those features of the drinking 
culture that they seek to oppose. This is neatly shown in campaigns to promote the 
sales of wine and beer at the expense of distilled spirits. The campaigns were run 
under the theme "Choose the mild instead of the strong" by the State Alcohol 
Monopoly. Thus the campaigns focused solely on the quantitative aspects of 
drinking, on the strength of the beverage and implicitly on the effects like 
intoxication and thereby on the amounts consumed. This essentially iterates the 
evil of Finnish boozing, whereas the qualitative aspects of drinking, often related to 
the social contexts of drinking, were completely omitted. So alcohol control 
policies are also a factor that contribute to the persistence of the traditional 
drinking patterns, despite the opposite goals set for such policies (see Falk and 
Sulkunen 1981 for a more complete discussion). 

Cultural homogeneity and the coexistence of the 
modem and the traditional in Finnish drinking: 
a task in the study of drinking occasions 

Falk and Sulkunen ( 1981 , 31 7) argue that the changes in drinking habits that 
occurred in Finland in the 1970's cannot be explained as a consequence of changing 
living conditions at the individual level but that these changes have been collective 
by nature and undoubtedly connected to social meanings. Changing living 
conditions do, however, create the basis for new social meanings, and, on the other 
hand, existing social meanings have to become accommodated to the contexts 
produced by the new conditions. In the late l 970's drinking habits were in the 
process of accommodation to a new and perhaps more stable form in that the Great 
Migration had ended and the rise in aggregate alcohol consumption stopped. In the 
course of this process traditional and modern drinking practices likely existed side 
by side. 
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Both traditional and modern drinking in Finland have been characterized in 
terms of drinking contexts and the social meanings of drinking. Traditional 
drinking was supposed to occur in specific drinking contexts that were separated 
from the course of ordinary everyday life, and the dominating social meanings were 
those of mythical intoxication (Makela 1970c; Falk and Sulkunen 1981 ). Drinking 
was an act leading to and even belonging to "another reality". Modern drinking, 
again, occurs in contexts that belong to the sphere of ordinary everyday life and 
employs instrumental social meanings, such as the use of alcohol as a "social 
lubricant" (see e.g. Sulkunen 1983a). Modern drinking is a continuation of 
everyday life and not a leap into "another reality". Atomized and privatized life in 
modern urban environments is supposed to favor modem drinking, whereas 
traditional drinking emerges from the collective experience more important in 
traditional life forms. 

It might appear that the coexistence of modem and traditional drinking practices 
in Finland is somehow exceptional as a phenomenon. It is clear, however, that all 
practices in whatever society and in whatever era can be classified into the modern 
and the traditional. Actually the components in the pair of the modern and the 
practical presuppose each other. Under conditions of a rapid social and cultural 
change the opposition becomes clearly visible, leading one to imagine that the 
modern and the traditional are something absolute and not only relative. Clearly, 
modem drinking practices exist only because there are traditional practices that are 
different from the modem ones. And modem practices, in turn, wait to become 
traditional in the due course of time. Again, the fact that the cross-sectional data of 
the present study concern drinking only prohibits further steps in comparing 
drinking with other activities, or in a study of the processes in adopting new 
practices and abandoning old ones. 

The general theoretical framework discussed in chapter 3 considered the 
relationship between culture and living conditions as a problem to be studied by 
employing drinking occasions as material. The case of Finland, described in the 
present chapter, poses the additional question of the existence of a homogeneous 
drinking culture supposedly centered around the notion of Finnish boozing. The 
aim of the present study is to provide results that illuminate both the general and 
the specific problem. After discussing drinking contexts in terms of living 
conditions (chapter 6) and social meanings as expressed in the verbal descriptions 
of drinking occasions (chapter 8), the two perspectives are combined to find out 
whether drinking in different contexts also carries different social meanings 
(chapter 9). In between, an ordinary survey analysis provides information on the 
properties of drinking occasions in various contexts, thus describing Finnish 
drinking practices from a new perspective and allowing a critical examination of 
the context typology (chapter 7). The main problems of the study are unraveled by 
studying drinking practices in certain subpopulations ( chapter I 0), the choice of 
which allows some considerations of the dynamics of the change in drinking habits 
( chapters 10 and 11 ). All this will be carried out on the basis of drinking occasions 
recorded in the 1976 drinking habits survey in Finland, and the data will be 
introduced in the next chapter. The fact that the results are based on cross-sectional 
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data remains, of course, a serious limitation, in particular what concerns the 
dynamic conclusions. The results, however, can undoubtedly serve as a basis for 
further research, providing elements for the discussion of the qualitative aspects of 
Finnish drinking, overshadowed in former studies by the quantitative perspective 
of amounts of consumption and the consequences of drinking. 
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5 
Data on drinking occasions in the 1976 
drinking habits survey in Finland 

The 1976 drinking habits survey was intended to be a repetition of two preceding 
surveys conducted by Klaus Makela before and after the liquor legislation reform 
in 1968 and 1969 (e.g. Makela 1970a-c, 1971). The 1976 survey was planned to 
describe changes in drinking habits in the first years of the new legislation, and most 
of the reports based on the 1976 data also include comparisons with respective 
results from the 1969 study. The core of the 1976 survey was the measurement of 
alcohol consumption in various subpopulations (Simpura 1978a, 1980b, 1981) 
performed by surveying some of the most recent drinking occasions of each 
respondent (for the properties of occasions see Simpura 1978d). In addition to 
alcohol consumption and drinking occasions the study covered topics like 
abstainers (Simpura 1977c; Sulkunen 1979), alcohol-related opinions and attitudes 
(Simpura 1978b), medicinal use of alcohol (Simpura 1978c), drinking motives 
(Simpura 1978b; Sulkunen 1981a), ways of acquiring alcoholic beverages (Simpura 
1977a), problem drinking (Simpura 1978a) and smoking (Rimpela 1978). 
Moreover, separate reports have been published on female drinking practices 
(Ylalahti 1980) and drinking in restaurants (Ylonen 1979). 

Population, sample and response rate 

The target population of the 1976 survey was the Finnish population between 15 
and 69 years of age, or those born between the years 1906 and 1960, these limits 
included. Sampling was drawn from official Finnish population registers in the 
beginning of 1976. The registers can be regarded as very accurate. The sampling 
procedure was a two-stage stratified cluster sampling (see Hansen, Hurwitz and 
Matlow 1953, 314-335) using administrative municipalities and electoral districts 
as sampling units leading to clusters and the degree of industrialization and election 
results as the basis of stratification (see Simpura 1977b ). The technical properties 9f 
the sample are not, however, employed in the present study, as the problems 
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related to the measurement of alcohol consumption introduce a much greater and 
more complicated source of variation than that related to sampling. 

The sample size was 2 988 and the number of interviews granted was 2 835; thus 
the response rate rose to 94.9 percent. This fell between the response rates of the 
1968 and 1969 surveys, which were 96. 7 and 91.4 percent, respectively. Of the 
2 835 respondents, 2 421 were defined as drinkers in that they had consumed 
alcoholic beverages in the course of the 12 months preceding the interview (see 
Appendix 1 for details). 

Data collection 

The data were collected in personal interviews starting on September 2, 1976. The 
interviewers were recruited from the staff of the State Alcohol Monopoly's liquor 
stores, and they possessed a good professional knowledge of alcoholic beverages. 
Further training in interviewing skills was provided in a four-day course. All 
interviewers except one were men, ranging from 25 to 50 years of age. The exclusion 
offemale interviewers was to ensure comparability with former studies employing 
male interviewers only. The sex of the interviewer produces some effect on the 
results, but there is no knowledge on the exact nature of the effect. The interviewers 
were sent around the country so as not to be recognized as State Alcohol Monopoly 
shop assistants. 

In general, the respondents were not informed beforehand about the interviews. 
Most of the interviews were completed on first contact. The interviewers were 
advised to conduct the interviews with no outsiders present, 66 percent of the 
interviews meeting this requirement. According to the evaluation of the 
interviewers, 49 percent of the respondents had a positive attitude towards the 
study, and 91 percent of the interviews were regarded as reliable. The duration of 
the interviews varied from 25 minutes to 3.5 hours, with a mean of66 minutes for 
respondents defined as drinkers. Most of the interviews took place in the 
respondent's home. For details of the field work see Haavisto and Pi:iysa 
(1982). 

The responses were marked on the questionnaire form in precoded alternatives. 
Only replies concerning the respondent's occupation, the verbal description of his 
latest drinking occasion and quantities like incomes or amounts of alcohol 
consumed per occasion were recorded as such on the questionnaire form. 
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Validity of the data 

The interviewers regarded the data as quite reliable. The sole criterion allowing 
comparisons with external information is the volume of aggregate alcohol 
consumption, as estimated from survey results and compared with official records. 
In general, this comparison reveals that survey results are highly unsatisfactory. 
Kai Pernanen ( 1974) found that in most cases the survey based estimate ofaggregate 
alcohol consumption falls between 20 and 60 percent of the officially recorded 
consumption. This is the case in the present study as well: the survey-based 
estimate was only a third of the officially recorded consumption (Simpura 1978a). 
No better coverage was obtained in the 1968 and 1969 surveys, either (see Makela 
1971, also for a description of calculations). 

This is a serious defect in the data of the present study, not only for a study of the 
amounts of alcohol consumed but also for the study of drinking occasions, as the 
measurement of aggregate alcohol consumption is based on surveying drinking 
occasions. There is no way to know to what degree concealing and forgetting, the 
main causes of the defect (Makela 1971), concern the amounts ofalcohol consumed 
per occasion, and to what degree the respondents have left whole occasions 
unreported. At worst, then, the data may contain only a third of the drinking 
occasions it was supposed to cover. At best, most of the occasions are included in 
the data but the reported consumption per occasion is often severely suppressed. 
The former case is certainly more fatal to a study of drinking occasions than the 
latter. Another complication is that nothing in the data says whether forgetting and 
concealing work differently in different subgroups of the population. The analysis 
must be based on the assumption that no essential differences exist in this 
respect. 

Surveying drinking occasions 

In the 1976 study, like in its predecessors in 1968 and 1969, each respondent replied 
to a question concerning his drinking frequency before entering the survey of 
drinking occasions. On the basis of drinking frequency the length of the survey 
period was determined so that four drinking occasions would occur in the period 
(see Appendix 1). At least three drinking occasions were surveyed for each 
respondent. The information on each occasion was recorded by the interviewer on 
a precoded questionnaire sheet (see Appendix 1). The survey started with the most 
recent occasion and proceeded backwards in time. 

Before filling in the questionnaire sheet for the first, or the most recent, occasion, 
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the respondents in the 1976 survey were asked to describe briefly this occasion in 
their own words, and the interviewer was supposed to write down the description as 
accurately as possible. The exact wording of this point in the course of the interview 
is presented in Appendix 1. Verbal descriptions were not recorded for other than 
the most recent occasion for each respondent. The present study will be based on 
the verbal descriptions with all the problems inherent in the "when last" approach 
(see e.g. Makela 1971, 6-8; Ekholm 1969). The numerical information from 
drinking occasion sheets will be employed for a further description of the most 
recent occasions. 

Altogether 9 873 drinking occasions were recorded on the questionnaire sheets 
for the 2 421 drinkers in the 1976 study. Five drinkers could not provide any 
information about any drinking occasion. A verbal description of the most recent 
drinking occasion was missing for 20 drinkers, thus yielding a total of2 396 verbal 
descriptions to be analyzed in the present study. 

For distinguishing between successive drinking occasions, a technicality was 
applied so that a new occasion was recorded whenever a pause of more than 2 hours 
occurred in the actual intake of alcohol. Moreover, any drinking bout lasting for 
longer than 24 hours was to be divided into sections of24 hours or less, each taken 
as a separate drinking occasion. Thus the maximum duration of the most recent 
occasion is 24 hours. 

Prop~rties of the verbal descriptions of drinking 
occasions 

Most of the verbal descriptions are very brief, consisting of only a few words (Table 
2). There are no differences between male and female respondents with respect to 
the length of the description. 

Table 2. Length of the verbal descriptions of drinking occasions in the 1976 survey (percent 
of descriptions for each sex) 

Length in words Length in sentences 

1-4 5-9 10-14 15- 2 3 4-

Males 6 30 28 35 38 33 17 13 
Females 6 32 28 35 36 33 18 13 
All 6 31 28 35 37 33 17 13 
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A brief description is not necessarily devoid of interesting content, and may even 
yield valuable information, while a long one may be vague and less meaningful. 
The following examples come from the opposite ends of this spectrum: 

Potato harvesting work party. 
(399 M 51 U 1) 

Nothing out of the ordinary. 
(2569 M 44 R 2) 

I drank a glass of beer yesterday to wash the food down. I had a visitor here and the beer 
was imported, Elephant beer, I think. I often drink this way. 
(1393 F 22 U 2) 

We drank enough to get our hackles raised by the police. They used tear gas on us when 
they couldn't get one of us quiet on the street. I said a few words I wouldn't have 
ordinarily said ifl had been sober. He said nothing back. He opened his mouth and I 
noticed that he was a country boy. They put the man to lie in the middle of the road 
with his arms spread. Then they called another police car. Senior policemen came. I 
continued to run my mouth. They told me to disappear. Two they arrested. No one was 
in bad shape. I understood and remembered everything said, we were coming from the 
restaurant Iita. 
(506 F 18 U 1) 

The figures in parentheses read as follows: 

1111 M 45 U 1: 1111 Respondent number 1111 

M Male (F Female) 

45 Age in years in the beginning of 1976 

U Urban resident (R rural resident) 

The respondent's annual 
alcohol consumption, expressed 
in quartiles of distribution. 
1: upper 25 percent of 
drinkers, 
2: upper middle, 
3: lower middle, 
4: lower 25 percent of 
drinkers 

This system will be followed in the examples below. 
Another aspect of importance is the authenticity of the description. This is, of 

course, hard to determine from a written record, without any contact either with 
the respondent or with the interviewer. A rough classification with respect to the 
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influence of the interviewer was adopted, mainly on the basis of two criteria. First, 
the style of the description was taken into account, as to whether it sounded like a 
personal narrative or like an official report (e.g. "Well, I just had a beer with old 
Matti next door" as opposed "The respondent reported that a neighbor had invited 
him to have a glass of beer one afternoon"). Second, the appearance of particular 
official expressions in the description was taken as evidence of diminished 
authenticity. Such expressions, related to alcohol education campaigns and public 
discussion of alcohol control policies, were well-known to the interviewers as 
employees of the State Monopoly, and such expressions were also included in those 
parts of the questionnaire that preceded the verbal description. 

Table 3. "Degree of authenticity" of verbal descriptions of drinking occasions in the 1976 
survey (percent of descriptions in each group) 

Males 
Females 
All 

not 
detected 

92 
92 
92 

Interviewer influence 

some influence 
detected 

5 
5 
5 

probably wholly 
verbalized by 
interviewer 

3 
4 
3 

What was to be done with unauthentic descriptions? Classification with respect to 
authenticity is not only based on the verbal skills of the interviewer but also on the 
verbal competence of the respondent. These cannot be improved upon later. This 
problem must also be weighted when taking the interview situation into account. 
Although authentic in wording, the description may not be authentic in accounting 
for acts and expressions. The interviewer is readily identified as a representative of 
the authorities and his questions are likely to be answered in official or bureaucratic 
terms. The relationship between the interviewer and the respondent may therefore 
lack any degree of intimacy, and certainly many aspects that the respondent 
considers negative in the eyes of the interviewer are left unmentioned. The 
tendency to provide socially acceptable responses is an important source of error in 
survey data (cf. Bjorkman 1979). However, all verbal descriptions of drinking 
occasions are included in the further analysis, irrespective of their supposed 
authenticity. 

The verbal descriptions cover only the most : ~..:ent drinking occasion of each 
respondent, and therefore do not fall within any constant period but are unevenly 
distributed over time (Figure 4): 
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Figure 4. The date of each respondent's latest drinking occasion in the 1976 drinking habits 
survey in Finland 
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Thus the set of verbal descriptions cannot be taken as a representative sample of 
Finnish drinking occasions within one year. In particular, the culturally important 
potential drinking occasions, like Midsummer Day, New Year's Eve and the First 
ofMay, are likely to appear only in descriptions submitted by respondents drinking 
least frequently. The same pertains to summer holidays, which are most often 
taken in June, July and early August. The choice of September as the interview 
month for alcohol consumption surveys aiming at reliable estimates of annual 
consumption for individual respondents is optimal in the sense that fall in Finland 
can be regarded as the most neutral period with respect to d1inking. In a study of the 
cultural aspects of drinking the omission of significant drinking occasions is, of 
course, regrettable. 

A factor that influences the validity of verbal descriptions is the time span from 
the most recent drinking occasion to the interview day. More than half of the 
occasions had taken place within one week before the interview, and only a fifth 
had occurred more than a month before (Table 4). The difference between men and 
women in time distributions is due to the lower average drinking frequency of 
women. 
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Table 4. Point in time of latest drinking occasions from interview day in the 1976 survey 
(percent of occasions in each group) 

Point in time from interview day1 

Jess than 1-2 2-3 3-4 1-2 more than N 
1 week weeks weeks weeks months 2 months 

Males 64.1 12.5 7.1 3.4 5.9 7.0 1 260 
Females 45.5 14.6 8.8 6.1 11.1 13.9 I 140 
All 55.3 13.5 8.0 4.7 8.3 10.2 2400 

1 Upper limits included in time point categories. 

The representativeness of the set of the latest drinking occasions with respect to all 
Finnish drinking occasions is also distorted by the fact that the set contains too 
many occasions for infrequent drinkers but not enough occasions for frequent 
drinkers, as each respondent has provided a single description. This error can be 
corrected to some extent by weighting the occasions by drinking frequencies. This 
procedure is adopted in the following chapters (see Appendix 1). 

Processing verbal descriptions for analysis 

Considerable effort was involved in transforming the 2 396 verbal descriptions 
into analyzable form. First and foremost was carrying out a content analysis of the 
verbal descriptions. There are two extreme lines in doing this. First, the "soft" line 
has been followed for instance by Barthes (1964) in his study of fashion 
advertisements in ladies' journals and by Falk and Sulkunen (1980) in their analysis 
of male drinking in Finnish films. The "soft" line is interested in structures or 
stereotypical qualities of cultural products, but not in the frequencies favored by 
the "hard" line. The recent development in computer applications in the analysis 
of open questions in survey data serves as an extreme example of the "hard" line 
(e.g. Klingemann and Schonbach 1980; Lebart 1982a, b). The approach chosen 
here lies somewhere between, and perhaps leans towards the "hard" line. The term 
"content analysis" may seem strange when linked with such unusual objects as 
verbal descriptions of drinking occasions in survey data. There are, however, not 
many essential differences between the objects of the recent study and those in the 
more traditional content-analysis studies of drinking descriptions in the literature 
(e.g. Paakkanen 1982; Schwach 1981). 

All drinking occasions were classified according to a context typology (see 
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chapter 6 and Appendix 2). At the same time, the occurrence of certain mentions in 
verbal descriptions was recorded using an extensive code (see chapter 8 and 
Appendix 3). This work was performed by two coders, first working independently 
of each other and later in cooperation (see Appendix 1). As the result of the coding 
work is dependent on the subjective views of the two coders as well as on their 
competence and sensitivity in interpreting the verbal data with respect to culture, 
control coding by two more coders was arranged (see Appendix 1). The results 
showed that the agreement between coders was far from complete but was 
safisfactory when compared with a random coding arrangement. The coded set that 
was produced for further analysis seemed, however, to follow most closely the 
views of the author who served as one of the two original coders. 

In an analysis of the context side of drinking occasions a simple description was 
chosen in which the various context types are presented in the light of responses 
submitted in the questionnaire inquiring into respective occasions. Simple 
calculations were needed to arrive at estimates of the amount ofalcohol consumed 
per occasion and the blood alcohol concentration of the respondent (see Appendix 
1). Regarding the social meanings of drinking as expressed in the verbal 
descriptions, a numerical clustering procedure was applied to the coded data on 
mentions (see chapter 8 and Appendix 4). 

On the whole the processing of data for analysis was a drawn-out and 
complicated task due to the large number of observations and the diligence always 
required to transform verbal expressions into a numerical form. The use of similar 
procedures in further research should not be discouraged, but it is important to 
realize the requirements in terms of time and economy, not to mention the 
conceptual problems that this process poses for research. 
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6 
A typology of drinking contexts 

This chapter endeavors to typologize the social contexts of Finnish drinking in 
terms that reflect the living conditions and relate to the initial hypothesis on 
changes in drinking practices in Finland in the l 970's. The original hypothesis was 
that traditional and modem drinking emerge side by side in today's drinking 
practices and that traditional drinking occurs in specific drinking occasions, 
whereas modem drinking has been integrated into the practices of everyday life. 
Moreover, traditional drinking emphasizes the social meanings related to 
intoxication while modem drinking also carries instrumental social meanings that 
are a direct continuation of everyday speech and activities. 

The former aspect of the hypothesis has been interpreted to refer to the social 
contexts of drinking. The key concepts in its formulation, "specific" and 
"integrated", seem to relate different aspects of the drinking context. The mention 
of specific drinking occasions carries the idea that drinking is practically the sole 
activity on an occasion, and the problem with respect to context is the relationship 
between drinking and other activities occurring in a given context. To describe 
drinking as integrated with or disintegrated from other activities would refer to the 
rhythm of occurrences with respect to the whole oflife's activities. Thus integrated 
drinking would follow the rhythm of ordinary or everyday life, whereas 
disintegrated drinking occurs in exceptional contexts. 

To make the data manageable a typology of drinking contexts will be developed. 
It is important to notice that this typology will not be a typology of drinking, 
defined in terms of the functions or the consequences of drinking. It will not operate 
with respect to the appropriateness of drinking nor the social meanings of drinking. 
Neither will it regard drinking contexts simply as combinations of time, place, 
company and other activities on an occasion. Instead it attempts to be a typology of 
social contexts, defined first in terms of the ordinary and the exceptional and then 
with respect to some peculiarities ofFinnish drinking. A study that depends on data 
on drinking occasions only "will yield a map without boundaries" (Room and 
Roizen 1973, 28). This is the fate of the present study, too, although it has been 
partly avoided using external results. 
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Everyday life versus non-everyday life and other bases 
for a typology of drinking contexts 

Attempts at overall typologies of drinking contexts are few in number. Most are 
unsystematic listings that refer simultaneously to functions, meanings and 
appropriateness of drinking (e.g. Fallding and Miles 1974, 45-46; Fink 1965, 85). 
They are often typologies of drinking rather than typologies of context. Similarly, 
the interesting recent typology of Finnish drinking by Matti Virtanen (1982, 21) 
also is a typology of drinking and not of contexts. Virtanen builds his typology on 
two dimensions, one being the degree of intoxication, and the other a dicotomy of 
whether it is appropriate to become intoxicated or not. The normative control is 
the essential feature of this typology. The typology of bars presented by Sherri 
Cavan ( 1966) in her classic observational study (the convenience bar, the nightspot, 
the marketplace bar and the home territory bar) builds in two dimensions, one 
being the difference between everyday life and non-everyday life and the other the 
polarization between the public and the intimate. Similarly, the dimension of 
public and private is the basis of a list of contexts applied by Marja Holmila in her 
study of drinking in a country village (Holmila 1979, 115-117). 

The typology developed for the present study is not a strict theoretical construct 
but the result of a stepwise process that was based on a quite intuitive 
understanding of the ordinary and the exceptional. So the theoretical 
considerations of the present section are not the foundations of a typology in a strict 
sense but serve as devices to reveal some problematic points in developing a 
typology. The typology does not claim to be universally applicable. Besides being a 
construct with much of an ad hoe nature, it also contains many elements that are 
peculiar to Finnish conditions only. What is generally applicable in the typology is 
probably the basic distinction between the ordinary and the exceptional. 

Everyday life versus non-everyday life 

The distinction between everyday life and non-everyday life developed by J.-P. 
Roos and his associates in connection with a study of changes in the way oflife (e.g. 
Roos et al. 1981) bears much resemblance with the distinction between the 
ordinary and the exceptional. Roos defines non-everyday life as "that part of life 
which is not connected with social necessities or where the social necessity is a 
result of a completely unexpected, unaccounted for a happening" (Roos and Roos 
1981, 4 7 - 50). This definition also implicitly defines everyday life as that part 
which is connected with social necessities that are not unexpected; that is, everyday 
life is ordinary life. Roos provides examples of the distinction within the basic 
activity categories he defined when developing the concept of the way of life, 
discussed in chapter 3 of the present study. The examples below show that the 
unexpected has been understood in quite a strict sense, and not only as any 
deviation from the most ordinary weekly rhythm (source of the examples is Roos 
and Roos 198 l, 48): 
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Category of 
basic activities 

Work 

Basic physical 
activities 

Basic social 
activities 

Aux.iliary 
activities 

Political 
activities 

Self-development 
activities 

Leisure 
activities 

Examples of activities in 
eve,yday life non-everyday life 

wage labour, 
household work 

eating, sleep-
ing, hygiene 

raising of 
children, friend-
ship activities 

travel to work, 
shopping 

trade union 
activities, 
political 
organization 
activities 

education, 
reading 

,ecreaction, 
radio/TV 

change of work, 
advancement in career, 
strike 

birth, death, suicide, 
accident 

divorce, migration, 
change of apartment, 
crime 

long travel to work, 
foreign work trips, 
procurement of big 
consumption items 

demonstration, 
local interests, 
voting 

(distinction fluid) 

festive events, 
vacation trips, 
alcoholism 

The examples above support the view that drinking in itself cannot be regarded as 
an activity belonging to only one of the basic activity categories. Drinking may 
occur in any of the basic activity categories, and also in any of the columns 
categorizing everyday life and non-everyday life. The list of examples does not 
provide a suggestion for a typology of drinking contexts, but shows that the 
distinction between non-everyday life and everyday life may be applied to drinking 
as well. The essential problem remaining is the choice between ordinary and 
unexpected activities. For the purposes of the present study, a somewhat less strict 
demarcation could be applied to extend the category of non-everyday contexts to 
cover practically all that is outside the ordinary weekly rhythm. 

Intimacy, privacy and life spheres 

Family studies have suggested that the dominating tendency in the position of 
family in a modern urbanized society is the triplet of individualization, 
intimization and privatization (Holter et al. 1978). "A privatized, introvert family 
means giving up the rich and unified community life of the past, together with its 
rituals, festive events, market days and traditions of mutual help" 
(Haavio-Mannila 1982). Individualization means that a human being is no longer 
taken only as a member or a representative of a certain family but rather as an 
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individual who may participate alone in extrafamilial activities. Intimization of 
the family appears in the fact that emotional attraction is the only commonly 
accepted basis for marriage, and family members are supposed to be mutually 
intimate in a deep and wholesome way. Privatization means limitation within the 
nuclear family in order to avoid the control, support and company provided by the 
state and society, and even to avoid the support provided by friends and 
neighbors. 

These tendencies may be taken as a special case of fragmented lives. This 
fragmentation occurs in time, place and company as well as in activities. Klaus 
Ottomeyer has stated that the three essential spheres of everyday life in modern 
capitalism are production, distribution and consumption, with working place, 
supermarket and modern urban neighborhood as their concrete realizations 
(Ottomeyer 1974; discussed e.g. in Jarvelii-Hartikainen et al. 1982, 126-127). 
These three spheres are assumed to be separated from each other, and also the 
individual himself is divided in these spheres. 

This suggest that a division of social contexts on a dimension from private to 
public could be applied. The private here would refer mainly to the nuclear family 
as the unit of consumption and reproduction. The public could further be divided 
into a section of group relations that are formally defined (relatives, workmates) 
and into a collective sphere. 

Ritual aspects of drinking 

If life is split into distinct spheres then the role of drinking as a rite of transition 
would emerge as the potential basis for a typology of drinking contexts. The rites of 
transition "mark the crossing of boundaries between one social category and 
another" (Leach 1976, 35), and such crossings are numerous in a fragmented life. 
Lolli (1963, 185-187) uses a drink taken when arriving home as an example of the 
transition from the "large" society (i.e. work etc.) to the "small" society of home 
and family. Alcoholic beverages contain in themselves the promise of altering the 
subjective state of the world in intoxication, and drinking would be an excellent 
action for rites of transition. To build a typology on the use of alcohol as social 
markers would, however, refer to the social meanings of alcohol as an ostensive 
instrument, and not only to the social context determined by living conditions. 

The notion ofritual must be understood here in a wide sense. Bocock (1974, 37) 
defines a ritual to be "the symbolic use ofbodily movement and gesture in a social 
situation to express and articulate meaning". With respect to this definition, 
drinking seems to be a ritual action par excellence, and practically all drinking 
would be ritual. Bocock further develops a typology of rituals with respect to the life 
spheres in which they occur. His four types are religious rituals, aesthetic rituals, 
rituals oflife cycle and life crisis, and civic and political rituals. Another approach 
that could be applied in the present study is a typology of rituals with respect to 
their time boundaries by Wallace (1966, 70). First, there is the basic difference 
between rituals that follow some natural cycle of time, as opposed to "occasional" 
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rituals. This distinction bears some resemblance to the division into ordinary and 
exceptional activities discussed above. Furthermore, rituals of natural cycle can be 
divided into calendrical rituals (daily, weekly, seasonal, annual) and life cycle 
rituals (birth, maturity, marriage, death etc.). It was claimed above that the modern 
concept of time relates to the weekly rhythm of life, whereas traditional living 
followed the broader categories of seasonal, annual and life cycle variation. Thus a 
context typology that would account for the various concepts of time would also 
serve the purpose of the present study. 

The typology of the present study 

The distinction between everyday life and non-everyday life employed as the basis 
of the context typology in this study refers both to the exceptionality of the context 
and to life spheres. Everyday life contexts are those that are most ordinary in the 
course of a week, thus also including weekend routines. Everyday life is not only life 
on working days. Moreover, everyday life contexts fall mostly within the spheres of 
family and work. The concept ofnon-everyday life applied in the typology is more 
extensive than the one presented by Roos discussed above. Practically all that 
cannot be expected on the basis of the ordinary weekly rhythm of working days and 
hours and weekend leisure is regarded as a non-everyday life context. 

The construction of the typology started with listing certain main categories of 
potential drinking contexts within the sectors of everyday life and non-everyday 
life. The main categories were further divided into subtypes, mostly on the basis of 
the internal peculiarities within each main category. Examples of the detailed 
categorization are given in the next section. This procedure finally led to a list of 
121 types of drinking contexts, including the main categories. A detailed typology 
with frequencies for each type in the data is presented in Appendix 2. The 15 main 
categories were as follows: 
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Everyday life contexts 

Meals 

Evenings at home 

Going to sauna 

Returning from job 

Outdoor activities 

In the course of work 

Undefined everyday life 
contexts 

Non-everyday life contexts 

Paying visits 

Family celebrations 

Public holidays 

Other festive occasions 

Official occasions 

Entertainment contexts 

Simply drinking 

Und~fined contexts 



The contents of the types are described in detail in the next section. The type "In the 
course of work" was added afterwards, after having inspected the two categories of 
undefined context resulting from the first round of classification. 

Admittedly, this list of types of drinking contexts is not a strictly theoretical 
construction in all respects. Besides being adapted to unique Finnish conditions 
(e.g. the context "Going to sauna") it also suffers from the delimitation into 
potential drinking contexts that were roughly selected in advance. This selection 
necessarily contains some implicit application of the social meanings of drinking. 
Moreover, the distinction between the types is far from systematic. 

It was suggested that a proper typology of drinking contexts would be first a 
general typology of social situations and then modified to a typology of drinking 
contexts. This is clearly not the case with the present typology. The fundamental 
reason for this shortcoming are the difficulties in problematizing the social 
processes determining the emergence of social situations. 

Lauri Hanko, a Finnish folklorist, discusses the problem of classifying 
traditional arts and practices in a way that is enlightening for the present study, too 
(Hanko 1972, 68- 70). He believes that the need for a systematic and generalizable 
classification procedure exists and that various ad hoe solutions, derived for 
practical purposes, cannot satisfy this need. An additional problem in using the 
latter procedures is that they soon develop to the point that they can no longer be 
modified. A minimum requirement for a scientific system of classification is that 
its basic distinctions are generally known and accepted. The typology of drinking 
contexts to be applied in the present study no doubt fulfils this requirement in that 
the distinction between everyday life and non-everyday life is quite universal in 
place and time, although the operationalization of these concepts remains largely 
an open question. 

Examples of drinking occasions in the main categories 
in the context typology 

Each drinking occasion was classified into one and only one type of drinking 
context on the basis of verbal description, as interpreted by two coders in 
consultation. The reliability of the classification depended on the coders' 
knowledge of the Finnish culture and living conditions. On the level of the main 
categories in the context typology the coders were in agreement on the type of 
context in 84 percent of cases in coding independently (see Appendix 1 for the flow 
of coding work and reliability calculations). 

However complete the agreement between coders problems persist that are 
inherent in the typology and in the data. There is no natural typology nor a 
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commonly known folk taxonomy of Finnish drinking contexts. In practical life, the 
distinction between the categories is fluid or nonexistent. Most drinking contexts 
are a combination of several types with respect to any categorization of drinking 
contexts. Forcing each occasion into one context category only means an 
immediate oversimplification and Joss of information. An improvement in this 
respect would have been to allow multiple classification. The price would have 
been a loss of simplicity in presentation. Another problem is that the verbal 
descriptions often contain only indirect mention of the context, thus setting high 
requirements for the sensitivity and imagination of the coders. As a result, many 
classifications are disputable. · 

The following examples are not chosen to be representative cases of the context 
types in any systematic sense. They serve to illustrate the contents of the context 
categories, also offering an insight into the Finnish ways of life and the role of 
drinking there. Also the problems of classifying occasions into context types 
become evident, in particular for the "context-free" category of"simply drinking" 
and the two categories of undefined drinking contexts, one within everyday life 
contexts and the other in general. 

Everyday life contexts 

In Finland, drinking alcoholic beverages at daily meals is not a common practice. 
Meals are eaten twice a day, at lunch time and between 5 and 6 p.m. The second 
meal is often omitted, particularly among female urban whitecollar workers 
(Haavio-Mannila and Jallinoja 1980, 40-41). Nowadays, lunch is often taken 
outside the home, in the office or factory canteen or cafeteria or in a nearby 
restaurant or cafe, but still 40 percent of working-day lunches are taken in the home 
environment (Haavio-Mannila 1983, 19). This category also includes meals on 
weekends if the description does not refer to any special occasion. Milk, sourmilk 
and water are the standard beverages at daily meals. If alcoholic beverages are 
drunk, beer is favored. Wine and other beverages belong to more festive contexts, 
although they sometimes appear on the weekend table: 
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At lunch break we went to have lunch and I had one bottle of mild beer as always. 
(124 M 45 R 2) 

Two weeks ago on Tuesday I had a bottle of mild beer with a meal. 
(528 M 27 U 3) 

My daughter and I, we had some white wine with a fish dish. 
(2239 F 61 U 4) 

The day before yesterday I had some here at home with a meal, as there happened to be 
some homebrewed beer in store. 
(2310 M 59 R 3) 



Practically all drinking in Finland occurs in leisure time, if work and ordinary 
meals are regarded to take place in non-leisure time. No category ofleisure drinking 
is therefore needed, but the distinction is made between entertainment and other 
contexts. Evenings at home appeared as a fluid category, being a kind of everyday 
life counterpart to entertainment contexts proper included in non-everyday life. 
Staying at home with the family, reading newspapers and watching TV is indeed 
more a rule than an exception in the everyday lives of Finns, especially in families 
with small children and among the elderly: 

I spent the evening at home in the company of my wife, talking, watching TV and 
listening to music. 
(116 M 21 R 2) 

My husband bought some banana liqueur which we then had in the evening after the 
children had gone to bed. He filled the glasses but I hid them as I didn't want to be a bad 
example to the children. 
(458 F 46 U 4) 

We had cheese and red wine while watching TV. It was just an ordinary Monday 
evening. 
(1270 F 22 U 1) 

Last Saturday I had some wine and spirits while watching TV with the family. 
(1925 21 R I) 

Yesterday evening at home after work my wife and I drank five bottles of strong 
beer. 
(3076 M 30 U I) 

A most important institution in Finnish life is going to sauna, an essential occasion 
in the weekly rhythm of most Finns. Although thus an integrated part of everyday 
life, the sauna bath is surrounded by a distinct air of cleanliness and relaxation, rest 
and forgetting worries, and even an aura ofreverence. Going to sauna often occurs 
in other contexts in the typology, in particular in outdoor activities, visits to 
summer cottages and on some specific festive occasions. Sauna in Finland has no 
connotation of brothels etc. that has been linked with sauna abroad. Going to sau-
na in the context of everyday life is most often a very private occasion within the 
nuclear family. In some other contexts it more resembles a collective ritual, these 
cases being classified according to the specific context in which sauna occurs. Quite 
often, drinking takes place after sauna and mainly to quench thirst. These occasions 
often occur outside the sauna itself. They are included in the context category as 
subtypes. 

My wife, children and I had a sauna evening. 
(92 M 30 U 2) 

For years I have had the habit of enjoying mild beer as a sauna drink. I was in sauna a 
week ago where I drank about 4-5 bottles that in my opinion tasted wonderful as a 
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sauna beverage. Sauna usually takes a good three hours. 
(805 M 46 U 2) 

I had some beer and something stronger after a sauna on Saturday. 
(1770 M 24 U 1) 

I was in sauna with my husband and we shared a bottle of mild beer in the sauna 
dressing room. 
(2273 F 66 R 3) 

A drink upon when returning home from job is not commonplace in Finland in the 
course of everyday life. Other homecoming occasions are more like a special 
occasion and are thus included in the context type of"Other festive occasions" in 
non-everyday life: 

Last Friday I drank wine with my wife upon coming home from work. 
(186 M 60 U 2) 

After I had finished the night shift and come home, I had a few glasses of booze while 
sitting and smoking. Then I went to bed. 
(1472 F 22 U 2) 

Outdoor activities are an easily available choice in Finland. Walking in the forest, 
picking berries and mushrooms, fishing and also hunting are quite popular 
pastimes, not to mention sports and jogging. A large part of the population has 
access to summer cottages at the seashore or lakeside, and visiting the cottage is a 
regular program for many families on ordinary weekends. Going to cottages is not 
always an outdoor activity but does include going to sauna and visits by friends and 
relatives. These cases were often problematic in classification. 

When fishing and playing cards on the Saturday trip to the summer cottage. 
(201 M 25 U 1) 

We were enjoying the weekend in the country. I had some beer while in sauna and 
another after coming home from the cottage. It was an ordinary weekend spent at the 
summer cottage as was the amount drunk on the weekend. 
(502 F 40 U 1) 

Drank some vodka at the summer cottage but didn't get intoxicated. 
(1412 F 36 U 2) 

Drinking in the course of work was regarded as an important problem in late l 940's 
and early l 950's (see e.g. Saarikko 1952), but has greatly diminished, at least in 
salaried work. The general attitudes of the population strongly disfavor drinking at 
work (Makela 1981 ). Most of the cases in the present data come from agriculture 
and repair work in leisure time. Drinking at work refers here not only to the usual 
working hours but also to various repairs and household chores as necessities of 
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everyday life. Special work-related occasions, like parties celebrating the 
completion of a project, are classified in non-everyday life contexts. 

While repairing the car with a friend of mine on Saturday some weeks ago, we had 8 gin 
mixes. 
(237 M 25 R 2) 

On Tuesday evening, I made a small whiskey grog while changing the drier, but left half 
of it undrunk. 
(767 M 47 R 2) 

I was doing the laundry and developed a thirst. I enjoyed a half a bottle of beer 
(laughter) .. It was today. (laughter) .. 
(1118 F 39 U 3) 

Finally, a large number of verbal descriptions could not be classified into any of the 
main categories above, although they were regarded as everyday life contexts. 
These occasions in undefined everyday life contexts are a heterogeneous set, 
including nightcaps, occasions in daily routine peculiar to the respondent, drinking 
to finish a bottle that happened to be in the refrigerator etc. Most of the descriptions 
gave only a faint idea about the context of drinking. 

Had a few glasses of beer at home to kill time - nothing special. 
(161 M 21 U 4) 

The usual beer nightcap in bed just before falling asleep. 
(250 M SS R 1) 

I went to the shop and brought a few bottles with me to kill my thirst; I drank one right 
after getting home. 
(1651 M 43 U 2) 

A few months ago I drank a few cups of vodka by myself at home. 
(2117 M 59 U 3) 

I tasted some mild beer from an open bottle and thought it tasted awful. 
(2675 F 29 U 3) 

Non-everyday life contexts 

The traditional beverage served at nearly all kinds of visits in Finland has been 
coffee. Coffee drinking has a central role in everyday life, too, at the several coffee 
breaks in the course of the day. Recent changes in the pattern of visits show that 
coffee is losing ground in urban environments at least, and alcoholic beverages are 
more and more frequently served on usual informal visits (Rasi 1981, 111; see also 
Virtanen 1982c). The category of visits is also a heterogeneous one, in particular 
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with respect to the degree of formality and intimacy. Only visits due to some 
specific occasion, like family celebrations or festive occasions, are not classified in 
this category. 

We were paying a visit. The custom to serve alcoholic drinks seems to be widespread 
today. I too accepted a glass of wine not to hurt the feelings of my hosts. 
(21 F 58 R 4) 

A neighbor lady came by who enjoys a drink every now and then, and as she didn't 
want a cup of coffee, we served a drink and took one ourselves. 
(314 F49 U 2) 

I had about 3 cl of vodka at home when a friend of mine came to visit. 
(1210 M 65 R 4) 

Must admit the drink I had when my daughter and her husband paid a visit had a little 
effect. 
(1749 F 65 R 4) 

During a visit by a co-worker we each had a bottle of beer instead of coffee. Couldn't 
drink more as there were only a few bottles left from the beer bought on board. 
(2392 M 47 R 3) 

Family celebrations provide an important set of potential drinking contexts, 
although drinking is taboo in some celebrations. In the country village studied by 
Marja Holmila (1979), this taboo concerned occasions of birth and, in particular, 
death. Other celebrations related to the life cycle, especially weddings, are often 
scenes of extensive drinking. Besides the life cycle rituals, the category of family 
celebrations contains namedays that are commonly celebrated in Finland by 
women and children in particular. The housewarming party is also included here, 
as it is centered around the family as are other occasions in this category. Drinking 
in family celebrations has two faces: most of the occasions are strictly ceremonial, 
but some lead to really mythical experiences. 
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It was my husband's birthday and we always have a brandy then, this good Russian 
one. 
(79 F 65 U 4) 

Housewarming party with drinks to the happiness of the home. Drinks at the end of the 
workday took our minds off the job. 
(1500 F 27 U 4) 

We were in a wedding last week and surely you have to take a drink in weddings. I had 
reserved an extra bottle which we menfolk drank out of keeping out of view. 
(1664 M 54 U 2) 

In my sister's engagement party I had a welcoming drink and red wine with the 
meal. 
(1758 F 34 U 4) 



A small glass of champagne a week ago at a 60th birthday party. 
(2085 F 65 R 4) 

Yesterday a glass of sparkling wine at a nameday party, and nothing else. 
(2540 F 33 R 4) 

At my son's wedding, with acquaintances and nearest relatives. 
(2790 M 64 R 3) 

At home last week. took a glass of wine to celebrate as a new grandfather. 
(2211 M 48 U 3) 

The public holidays include calendrical festivities of the New Year, Easter, the First 
of May, Midsummer and Christmas. New Year's Eve, the First of May and the 
Midsummer are the only days that are commonly regarded in a collective drinking 
contexts in Finland, leading to a diluted version of carneval. Christmas and Easter 
are regarded as family-centered occasions where the religious content still has 
importance. Plenty of drinking probably occurs in the period from Christmas to 
New Year. as December is by far the leading month in statistics on liquor sales (see 
e.g. Yearbook of the State Alcohol Monopoly 1976). Due to the data collection 
procedure, only a few descriptions of these culturally important drinking contexts 
were recorded, and even these were submitted by the most infrequent drinkers. 

While spending Midsummer Eve at the summer cottage, we drank some beer after 
sauna, and, as it was getting cold, spirits to warm us up. 
(52 F 28 U 3) 

While spending Midsummer Eve at the summer cottage, we heated sauna, had 
something to eat and some beer and premixed drinks. 
(276 F 58 R 3) 

We had a few drinks at the restaurant Humppilan Otsola to celebrate the First of 
May. 
(1208 M 65 R 4) 

On Midsummer Day I drank some vodka with a boy I know ... on an island. 
(2833 M 15 R 3) 

Drinking on other festive occasions can be divided into two broad subcategories. 
First, special occasions related to the spheres of work, studies and travelling are 
variations on the themes of initiation, completion and togetherness. Second, there 
are the really specific occasions like popular mass events (fairs, sporting events etc.) 
or some personal occasions. Also a few seasonal festivities that are not strictly 
calendrical or public fall into this category. 

A traditional festive occasion in the countryside has been the collective effort of 
work parties called in Finnish "talkoot". Drinking has always been a main form of 
festivities upon finishing the job. The tradition lives on in the urban environment, 
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too. More closely related to the modern world are parties to celebrate the 
completion of a job, the arrival of a newcomer or the departure of a retiring or 
resigning companion. Parties for workmates also fall within this group of 
work-related occasions, although they often are scarcely distinguishable from visits 
or entertainment contexts. 

I participated in a work party, we were all working drunk and continued drinking. It 
was loads of fun. 
(137M15R3) 

We were moving and I offered some beer for carrying the furniture . 
(2822 M 37 R I) 

In celebrating raising the ridgepole, I had a bottle of beer and later some spirits at a 
buddy's place. 
(90 M 23 U 2) 

At raising the ridgepole celebrations on the site, we finished the workday by having 
some drinks in honor of the event. Co-workers became more jovial and familiar. 
(1481 M 23 U I) 

Sousing to celebrate the completion of a large project worth hundreds of 
thousands. 
(382 M 27 U I) 

It was to celebrate the departure of a person I know. The mood was cheery and 
relaxed. 
(184 M 45 U 2) 

I drank four centilitres ofliqueur in a little celebration with my workmates. Every now 
and then we go together in a group and have fun, as it wouldn't do for a girl to go to a 
restaurant alone. 
(737 F 38 U 4) 

Similarly, occasions related to studies, travelling and military service refer to 
departure, return and togetherness: 
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Invited to visit my sister and her family and they came to pick me up from home. We 
celebrated my niece's beginning her studies. 
(1543 M 54 R 3) 

We were celebrating the end of a course in a restaurant about two weeks ago. A few 
bottles of beer were drunk in sauna. Had something to eat and schnaps and finished off 
the meal with vodka. 
(2319 M 29 R I) 

On a summer holiday abroad I took one glassful. 
(145 F 52 U 4) 



My daughter came from England and offered a drink to celebrate her 
homecoming. 
(2031 F 54 R 2) 

On one of the holiday trips to southern Jugoslavia, we celebrated the departure of 
another group. We were offered 56 % vodka by the occupant of the neighboring hotel 
room, and of course it went straight to our heads. I felt so sick afterwards that it will be 
another year before I drink again. 
(2497 F 42 U 3) 

It was when we were discharged from the armed forces on Wednesday. We went to the 
officers' club on the previous Monday and then had some of our own reserves in the 
barracks, as we had done on the way to the officers' club. 
(1033 M 19 R 2) 

The very specific occasions lead sometimes to drinking in honor of an occasion. 
Ritual aspects are clearly present in these cases: 

To celebrate my divorce. 
(344M31Ul) 

I had some vodka lime when my son-in-law traded in his car. 
(1478 F 58 U 1) 

Viren won the. gold medal in the 10 000 meter run. Couple of guys from the 
neighborhood were here watching TV, and we each had a glass of wine in honor of 
Viren's victory. 
(132 M 28 R 3) 

The last description above relates to the 1976 Olympic Games in track and field in 
Montreal, which were keenly followed by the male population of Finland. The 
famous Finnish long-distance runner Lasse Viren took two gold medals there, and 
this indeed offered a good reason to toast in a sports-minded country like Finland. 
Similarly, the annual track and field games between Finland and Sweden was 
arranged in Finland in 1976, and drinking is an essential part of this event for many 
spectators: 

We took a few drinks on the way to a match. After arriving at the stadium, we emptied 
both of the binocular lenses (binoculars mean flask). After this we continued at the 
Tullinpuomi restaurant. 
(15M29Rl) 

The four seasonal parties included in this category of"other festive occasions" are 
crayfish parties in August, the end of season parties peculiar to the 
Swedish-speaking coastal area on the Gulf of Bothnia in August, moose-hunting 
parties in October and November, and preseason office Christmas parties in 
November and December. All except the last are not widespread. Christmas parties 
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are often arranged by employers for their employees, and these parties are known 
for the heavy drinking that takes place. 

Just some champagne and white wine at a crayfish party, nothing else, and was it 
good. 
(251F43Rl) 

We moved back home from the summer house and celebrared, as is the custom in this 
region. 
(2201 F 40 U 4) (original Swedish) 

Drinking in official occasions covers those contexts that relate to some official 
arrangement by a firm or by an organization. Also drinking for the sake of 
representation which is often an essential element in political and business 
negotiations, for example, is included here: 

The wholesaler offered punch at a building fair. 
(83 M 47 U 1) 

It was the official opening of the Oulu University Central Hospital, which meant 
speeches, figures and talking. I was served beer during the dinner, and I had a brandy 
with coffee. Dancing followed. I enjoyed the evening in spite of its official nature. 
(2486 M 57 U 4) 

The proper domain of drinking in its positive forms would probably be 
entertainment contexts ( cf. Maattanen 1982). This category refers to what could be 
called "active" leisure, contrary to the "passive" leisure in the sphere of everyday 
life contexts. Typical examples of drinking in entertainment contexts are spending 
an evening in a tavern, going to a dance hall, a cinema, a concert etc. Typically, 
entertainment contexts are often public contexts. As an exception to publicity, a 
separate type in this category was reserved for adolescent parties that could hardly 
be classified as "evenings at home". 

Although most drinking occasions in taverns belong to this category, the physical 
environment is not the sole criterion for classification. A tavern may be the scene of 
some other contexts, too. 
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I felt like having a few beers in the beer bar. 
(1562 M 63 R 1) 

At the pub with friends watching an ice hockey match and playing pool at the same 
time. 
(1875 M 25 U 2) 

I spent an evening with my wife, sister, brother and his wife in a restaurant in Seinajoki. 
I had 12- 13 vodka grogs in addition to the half of bottle of spirits that I had started 
with at home. To end the evening I had a bottle of alcohol-free wine to clear the 
head. 
(2073 M 28 R I) 



I went to a local restaurant dance with a group of girl friends and drank some vodka 
there. 
(153 F 21 U 2) 

I was sitting in a restaurant with a friend. We both had a few drinks. The boys were busy 
asking us to dance. It was a great fun. 
(1485 F 20 U 3) 

Dancing is a typical activity in entertainment contexts, and dance halls and taverns 
have an important role in adolescent life. A well-known tradition is to have a drink 
for encouragement before entering the dance hall: 

On Saturday evening first had something at home, then went to the restaurant Auran 
Haarikka and finally to a dance. 
(938 M 25 R I) 

We had gone to a Saturday dance, and on the way there we had some drinks in the car 
and later at the dance again in our own company. When we returned home, we were not 
very drunk. 
(1652 M 43 U 2) 

We were on our way to a dance. Started here at home. Nothing out of the 
ordinary. 
(2081 M 31 R 2) 

Last, there is the very problematic category of simply drinking. This type contains 
such descriptions that directly refer to the material properties of alcoholic 
beverages and to their effects as liquid, medicine and intoxicant without devoting 
much attention to the social context of drinking in terms of the categories above. 
Thus these are occasions of "context-free" drinking. They can be regarded as 
non-everyday life occasions as they refer to exceptional and occasional cases. 

The medicinal use of alcohol covers both the cure of some well-defined pain or 
illness as well as occasions of pseudomedical use, like warming up or refreshing 
oneself. A drink to cure hangover is also included here. A large variety of symptoms 
have been regarded as a proper cause of alcohol medication, the most frequent 
cases being a cold, heart pains and indeterminate pains. 

Last winter I filled the bottom of a coffee cup with some coffee liqueur for the flu. 
(223 F 43 R 4) 

I took brandy as a remedy for a gall bladder disorder last April, but medical tests later 
showed that there was no such problem at all. 
(1327 F 64 U 4) 

Today I had some for my blood pressure. I was on the way home from the shop and 
nearly dropped in my tracks on the hill there. My heart gets so bad that I simply have to 
have something for it every now and then. 
(1400 F 53 U 2) 
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Wicked hangover, had to go to a bar to have a few beers. 
(2772 M 25 R 1) 

I took a brandy mixed with water alone here at home against the chill. 
(2798 F SS R 2) 

Drinking for intoxication without reference to the social context also occurs 
frequently. Often, but not always, it is the question of problem drinking that 
someone would call "alcoholic" : 

It was Friday and I felt like wetting my palate, but somehow halfa bottle of spirits went 
down. That was really a shot in arm. 
(33 M 65 R 3) 

I have been more than one and a half weeks sober. It is the latter part of the fishing 
season now. My drinking began from bad luck in fishing. On Monday I had to go to the 
Rauma harbour to fetch coal and there I had the chance to buy a bottle of Polish vodka. 
The whole bottle cost 32.50 marks. 
(774 M 30 R 1) 

Yesterday evening was the very first time in my life I have been drunk. 
(1947 F 41 R 1) 

There is nothing to describe. I drank every day until that day and since then I haven't 
had a drop. That was a very difficult time. 
(2734 M 44 U ~) 

The cases of drinking for its properties as a beverage that could not be classified into 
any of the other context types were rare: 

I drank because I was simply very thirsty. I don't drink for enjoyment, since the taste of 
alcohol is so bad. 
(273 F 52 R 4) 

Undefined contexts 

The last of the fifteen main context types, the undefined contexts, will be kept apart 
in the coming analysis. There were mainly two kinds of reasons why a description 
remained undefined with respect to the context typology. First, there are the cases 
in which the verbal description was so condensed or vague that it could not be 
classified: 
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Fantastic fun . 
(41 F 21 U 1) 

Yesterday. It was actually all for nothing. I don't know what else to say. 
(401 F 32 U 2) 
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Wonderful, fine. 
(2089 M 50 R 3) 

Fun-filled and pleasant atmosphere. 
(2557 M 54 R 3) 

Second, the context referred to in the description was so exceptional or 
multifaceted that none of the categories in the typology seemed suitable: 

We had made a bet and the loser had to stand a round. 
(248 F 39 R 3) 

The interviewee related that he had awakened about eleven o'clock. As he had had as 
much as twenty marks, he had taken a bus to town and bought a bottle of anis liqueur 
from Turku Aiko store 2. He had drank the bottle alone in about 15 minutes on the 
Wiklund department store corner, but had offered a drink to a passing friend. The 
bottle was wrapped in a handout leftest newspaper in order not to attract the attention 
of either the public or the police. After finishing the liqueur, the interviewee had gone 
into the Wiklund cafe but had not seen anyone there he knew. He had moved on to 
Cafenoir nearby, but as mild beer was not served there during lunch hour, he was 
obliged to have a cup of coffee instead. He had then again walked around the town, first 
alone and later with a girl, whose home he also visited. After leaving the girl's place he 
went to a student union club where he had drunk mild beer. He left this place for home, 
sharing a taxi with a friend of his. 
(1019 M 22 U 1) 

I was flying back from Katovice in such a "fine" jetliner that I had to have some drinks 
before I dared to board the aircraft. It was a trip to the world speedway championship 
in Poland. 
(1622 M 29 U 1) 

Altogether, only 68 of the 2 396 descriptions remained undefined, in addition to the 
category of undefined everyday life contexts that contained 203 descriptions. So 
roughly 10 percent of the occasions could not be properly classified with the context 
typology. 

The outcome of classifying drinking occasions into 
context types 

Practically all of the 121 context types were represented in the set of verbal 
descriptions of drinking occasions (see Appendix 2). Nine context categories 
remained empty: two subcategories of funerals, the undefined category of public 
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holidays, and occasions at Easter, initiation drink offered by a newcomer at work, 
completion of studies, get-well parties, end-of-hunt festivities and a subtype of 
sports competitions. Altogether 48 context types were such that fewer than 5 
descriptions could be classified under them. Some of the infrequently used 
categories were for seasonal occasions that could hardly be encountered in data that 
actually describes drinking practices in late summer and early fall, and some others 
were simply due to incorrect guesses in attempting to form a detailed typology. 
These 48 context types covered 111 drinking occasions, the remaining 73 types 
being sufficient for the rest, or 2 285 occasions. At the other end of the scale, the 
most frequent single categories were undefined everyday life contexts (203 
descriptions), visits paid to the interviewee ( 131) and by the interviewee ( 118), after 
sauna ( 115), a visit to a restaurant or bar ( 113) and evenings at home ( 112). These 
six categories include a third of all descriptions. All figures above are unweighted 
frequencies and thus overrepresent infrequent drinkers. 

Although the classification of occasions on the basis of their verbal descriptions 
into context types succeeded well in that only l O percent of occasions remained 
undefined, there remains the severe problem that many descriptions contain 
elements from several contexts, even if some context type would appear as clearly 
dominant. The omission of these additional contexts in classification was a 
mistake leading to an oversimplified picture of context types. Allowing an occasion 
to be classified into more than one category would have also provided the 
opportunity to consider the relationships between context categories, at least as 
they were unconsciously applied in the coding work. In the present typology, the 
relations between context types remain problematic insofar as the basic dualism of 
everyday life and non-everyday life is exceeded. On the other hand, even now much 
of the richness in the typology remains unexploited, as the simplicity of the analysis 
requires only the 15 main categories to be employed. However, assuming that the 
laborous work of classification was an investment not only for the present study but 
also for coming studies analyzing the same data, the additional effort would have 
been worth considering. 
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7 
The number and properties of drinking 
occasions in various drinking contexts 

This chapter provides an ordinary survey analysis of the drinking occasions in the 
main categories of the context typology, focusing on the validity of the context 
typology, and even more importantly, on the new information on Finnish drinking 
practices that has now become available. 

To arrive at the actual number of occasions in each context category each 
drinking occasion is weighted by a factor describing the annual number of drinking 
occasions for each respondent (see Appendix I). This allows a description of the 
data as representative of all drinking occasions, again bearing in mind that the 
verbal descriptions mostly refer to occasions in August and September of 1976. 

The number of drinking occasions in various contexts 
and their share in aggregate alcohol consumption 

This section endeavors to present the share of various drinking contexts with 
respect to the total number of annual drinking occasions and to aggregate alcohol 
consumption. There are several ways to estimate the total number of annual 
drinking occasions in the 1976 survey data; one is based on the weighting by 
drinking frequencies applied in the present study, while the second is based on the 
number of occasions in the survey period dependent on the respondent's drinking 
frequency (see Makela 1971). The third begins with those occasions in the week 
preceding the interview. All three estimates yield roughly similar results, showing 
that the total annual drinking occasions in Finland in 1976 numbered between 140 
and 150 million (Table 5). This estimate concerns only the population between 15 
and 69 years of age, and is probably an underestimate due to the effect of forgetting 
and concealing by respondents. 
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Table 5. Estimates of the number of annual drinking occasions in Finland according to the 
1976 survey 

Latest drinking occasions weighted by the self-reported average 
drinking frequency 

Annual estimate based on the occasions in the week preceding the 
interview ("typical autumn week") 

Annual estimate based on the survey period depending on the drink-
ing frequency of the respondent 

146 740 000 

157 640 000 1 

137 243 0001 

1 Estimates calculated separately for men and women and then summed up. Source: Simpura 1978d, table 3 

How are these 150 million drinking occasions distributed in context types? The 
results show the limits of further description of drinking in various contexts by 
questionnaire responses, as well as a preliminary test of the validity of the typology. 
If the unweighted frequencies of occasions were low in some of the main context 
categories, the results in the next section would become unreliable. Fortunately, 
only the category of public holidays seems to be quite small for further analysis (29 
occasions; see Table 6). Turning to the weighted frequencies, if the distribution 
between everyday life contexts and non-everyday life contexts were very uneven, 
this could be taken as evidence of the fact that the basic distinction between 
everyday life and non-everyday life is not relevant in a discussion of the variations 
in drinking practices. Fortunately again, the shares of the two basic categories are 
alpiost half and half (Table 6). 

The rightmost column in Table 6 gives the final estimate of the annual number of 
drinking occasions in each context type, taking into account the sampling ratio. The 
percentage distribution of the weighted frequencies gives the first overall 
impression of Finnish drinking habits in terms of context types. Entertainment 
contexts are by far the most frequent main category, encompassing a fifth of all 
occasions. The next four categories each contain roughly 10 percent of all 
occasions: undefined everyday occasions, going to sauna, everyday meals and 
simply drinking. Two thirds of the occasions in the category of simply drinking are 
medicinal use, leaving only some 2 to 3 percent in the domain of drinking for pure 
intoxication. 

Table 6 also takes into consideration the differences between frequent and 
infrequent drinkers. Contexts in which the percentage figures in the column of 
weighted frequencies are clearly higher than those in the column of unweighted 
frequencies are probably typical of frequent drinkers, and vice versa. Typical 
occasions for frequent drinkers would be meals and visits, whereas family 
celebrations typify infrequent drinking. The presentation of the present chapter, 
however, applies to the entire set of drinking occasions. Some analysis in certain 
subpopulations of drinkers will be performed in chapter 10. 

A similar description with respect to aggregate alcohol consumption can be made 
with the 1976 survey data. Again, there are three ways to estimate annual alcohol 
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Table 6. Distribution of latest drinking occasions into types of drinking contexts in Finland in 1976 

Un weighted Frequency weighted Total number 
frequency with drinking frequency of annual 

occasions 
N % N % (thousands)1 

Type of context 

Everyday life contexts 864 36.1 57679 47.0 68926 
Meals 87 3.6 11 048 9.0 13 202 
Evenings at home 170 7.1 9 015 7.3 10 773 
Going to sauna 218 9.1 11 889 9.7 14 207 
Returning from job SS 2.3 4 759 3.9 S 687 
Outdoor activities 80 3.3 3 206 2.6 3 831 
In the course of work 51 2.1 4 212 3.4 S 033 
Undefined everyday 203 8.5 13 350 10.9 16 192 
life contexts 

Non-everyday life contexts 1464 61.1 62 255 50.7 74395 
Paying visits 289 3.7 8 521 6.9 10 183 
Family celebrations 197 8.2 3 891 3.2 4650 
Public holidays 29 1.2 206 0.2 246 
Other festive occasions 261 10.9 9481 7.7 11 329 
Official occasions 65 2.7 3 934 3.2 4 701 
Entertainment contexts 457 19.7 24 886 20.3 29 739 
Simply drinking 165 6.9 11 536 9.4 13 786 

Medicinal use 127 5.3 8 206 6.7 9 806 

Undefined contexts 68 2.8 2 861 2.3 3 419 

Total 2 396 100.0 122 795 100.0 146 740 

v, 1 Obtained by multiplying the sample estimate (total 122 795) by an estimation coefficient based on sampling ratio. The percentage distribution remains unchanged. 
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consumption, and again the three methods lead to astonishingly similar results 
(Table 7). This indicates, however, that none of the methods are too reliable, as they 
all cover only one third of officially recorded consumption. That the estimate based 
on the most recent week is higher than the others can be explained by the greater 
effect of forgetting in the latter two. 

Table 7. Estimates of aggregate annual alcohol consumption in Finland by various survey-
based methods in the .l 976 survey 

Estimate based on the latest occasion 
and average drinking frequency 

Survey-period estimate 1 

Estimate based on occasions in the 
week before the interview1 

1 Source: Simpura I 978d, 39 

Annual consumption 
in liters of I 00 
percent alcohol 

9 907 000 

9 788 000 

11192000 

Share of 
officially 
recorded 

consumption 
(%) 

33.6 

33.2 

36.4 

Two thirds of aggregate alcohol consumption was imbibed at non-everyday life 
contexts (Table 8). As the shares of the two basic categories were almost equal with 
respect to the number of occasions, alcohol intake per occasion must be higher in 
non-everyday life contexts than in everyday life contexts. A recent pamphlet on the 
developments of Finnish drinking habits and alcohol control policies (Virtanen 
1982c) demands that the efforts of control policies and public education be directed 
against "unnecessary" and "negative" drinking that often occurs in everyday life 
contexts. In terms of aggregate alcohol consumption these occasions are probably 
o~ly marginal, although their share may be increasing. 

What is the number of non-drinking occasions in contexts similar to the main types 
of drinking contexts? The data of the present study does not provide an answer to 
this question. Studies on everyday practices, living conditions and use of time in 
Finland have been carried out (Valkevirta 1976; Gallup 1976; Niemi, Kiiski and 
Liikkanen 1981 ), but they operate with concepts and definitions that are 
incompatible with data in the present study. Some very crude estimates can be 
arrived at. The 1976 study on everyday activities gives the frequencies of going to 
sauna that were transformed into the annual number of sauna occasions for the 
present study (for the original distributions see Gallup 1976). Compared to the total 
number of 200 million occasions of going to sauna, the number of 14 million 
drinking occasions in the same context seems to be very small, as drinking of beer 
in sauna is a commonly accepted practice. An even cruder estimate could be 
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Table 8. Distribution of aggregate alcohol consumption into various drinking contexts in 
Finland in 1976 (percent of aggregate consumption) 

Type of context 

Percent of 
consumption 

Everyday life contexts 31 
Meals 2 
Evenings at home 7 
Going to sauna 8 
Returning from job 2 
Outdoor activities 3 
In the course of work 2 
Undefined everyday life contexts 8 

Non-everyday life contexts 65 
Paying visits 7 
Family celebrations 5 
Public holidays 0 
Other festive occasions 11 
Official occasions 3 
Entertainment contexts 29 
Simply drinking 11 

Medicinal use 5 

Undefined contexts 4 

Total 100 

applied to the category of evenings at home. Supposing that people have five 
evenings a week such that they are not going to sauna or to any specific event and 
omitting the one month vacation period, the total number of potential evenings at 
home in the adult population of 3.3 million rises to some 700 million a year. Now 
only 11 million drinking occasions were classified in this context category. As a 
third example, evaluating the role of drinking at meals is more difficult, because 
eating often occurs at festive contexts and these are not classified as meals but as 
some of the other context categories. The data gives an estimate of 13.2 million 
meals that were drinking occasions. For the 2.9 million adult drinkers this gives 
only about 4 meals with alcoholic beverages per person a year, leaving aside snacks 
with sauna bath and festive dinners. Evidently, drinking at meals is still very 
infrequent in Finland. In these contexts at least, drinking seems to be quite an 
exceptional activity. 
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Properties of drinking occasions in various contexts 

In this section, the responses given on each drinking occasion on questionnaire 
sheets (see Appendix l) are employed to describe the nature of occasions in various 
drinking contexts. The main goal of the description is to consider the validity of the 
context typology: to what degree are the main context types different with respect to 
various descriptive variables, and in particular, to what degree are the categories of 
non-everyday life and everyday life the most relevant overall categories. The 
description starts with an ordinary survey description of drinking in various 
contexts and proceeds to themes that were discussed as alternative bases for a 
context typology, i.e. private versus public and ritual aspects. Furthermore, the 
question of whether some drinking occasions involve more pure drinking than 
others, related to the hypothesis of specific drinking occasions as an important 
feature of drinking in Finland, is discussed in terms of drinking and other activities 
engaged in on an occasion. 

The description concerns the whole set of most recent drinking occasions, 
undivided into subpopulations with respect to sex, age, drinking frequencies etc. 
For the sake of comparison and to test the generalizability of the results, respective 
figures based on the occasions within the week immediately preceding the 
interview are given in the tables. The description does not aim for completeness in 
the sense that all interesting themes are to be discussed. Important analyses such as 
the nature of occasions in various subpopulations or drinking and the use of time 
are left for further research. 

It is to be pointed out here that the classification of drinking occasions into 
context categories was done with no knowledge of the responses recorded in 
numerical form on questionnaire sheets. Verbal descriptions and questionnaire 
responses were thus processed independently. This also explains some peculiarities 
in the results to be presented, such as the fact that eating does not occur on some 
drinking occasions classified as "meals". This is due either to a misclassification or 
the respondent has applied different limits in time in verbal descriptions and 
questionnaire responses. 

Alcohol intake and beverage types 

As could be expected, the amounts consumed in everyday life contexts are nearly 
always systematically smaller than those consumed in non-everyday life contexts 
(Table 9; see Appendix l for the determination of the amounts consumed). 
Notably, large amounts are hardly ever consumed in everyday life contexts, and the 
same concerns visits and official functions among non-everyday life contexts. The 
only context where little is not enough would be public holidays, whereas light 
drinking also occurs frequently in family celebrations and on visits, which include a 
large share of heavy drinking occasions. The extreme cases among the 15 context 
types are meals and undefined context, the former including light drinking only, the 
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Table 9. Distribution of latest drinking occasions in various drinking contexts in Finland in 1976 by amount of alcohol consumed per 
occasion (percent of occasions in each context, observations weighted with drinking frequency) 

Amount consumed Mean 
(cl 100 percent alcohol) consumption 

0-4 5-9 10-19 20- (cl) N 

Type of context 

Everyday life contexts 74 15 10 1 3.5 864 
Meals 99 l 1.7 87 
Evenings at home 56 26 17 6.0 170 
Going to sauna 70 13 16 5.3 218 
Returning from job 79 17 4 3.9 55 
Outdoor activities 51 33 14 2 6.7 80 
In the course of work 78 12 12 l 4.4 51 
Undefined everyday 69 18 10 3 4.8 203 
life contexts 

Non-everyday life contexts 48 24 20 8 8.6 1464 
Paying visits 54 26 18 2 6.4 289 
Family celebrations 44 25 21 10 9.8 197 
Public holidays 17 41 36 6 10.7 29 
Other festive occasions 44 27 15 14 9.6 261 
Official occasions 56 27 16 l 6.2 65 
Entertainment contexts 39 29 23 9 9.5 457 
Simply drinking 64 10 18 9 8.0 165 

Medicinal use 84 6 7 4 5.0 127 

Undefined contexts 39 16 20 26 10.7 68 

Total 60 20 15 5 6.7 2396 

Weekly occasions• 60 20 14 6 7.1 2545 
°' t.,> 

1 Respective results concerning a typical autumn week in 1976. Source: Simpura 1978d 



°' Table JO. Distribution of latest drinking occasions in various drinking contexts in Finland in 1976 by blood alcohol concentration of the +:> 
respondents (percent of occasions in each context, observations weighted with drinking frequency) 

B.A.C. per mille Mean 
B.A.C. 

0-0.3 0.4-0.9 1.0-1.5 1.6- per mille N 

Type of context 

Everyday life contexts 67 19 8 6 0.5 854 
Meals 94 6 0.1 86 
Evenings at home 52 25 14 9 0.6 169 
Going to sauna 58 24 8 10 0.6 214 
Returning from job 57 28 14 l 0.4 55 
Outdoor activities 55 30 7 9 0.6 78 
In the course of work 66 20 8 6 0.4 51 
Undefined everyday 70 16 7 7 0.5 201 
life contexts 

Non-everyday life contexts 44 25 14 17 0.9 1443 
Paying visits 57 24 14 6 0.5 284 
Family celebrations 46 23 17 15 1.0 195 
Public holidays 22 32 12 35 1.3 29 
Other festive occasions 36 34 7 23 1.0 260 
Official occasions 60 28 9 3 0.6 64 
Entertainment contexts 38 24 20 18 1.0 452 
Simply drinking 52 21 6 20 0.8 159 

Medicinal use 69 19 3 9 0.5 121 

Undefined contexts 33 23 13 31 1.2 68 

Total 55 23 11 12 0.7 2365 

Weekly occasions1 48 27 11 14 0.7 2545 
1 Respective results concerning a typical autumn week in 1976. Source: Simpura 1978d 



latter being the favorite site of heavy drinking. Thus an opaque verbal description 
may often have been due to the respondent's attempts to conceal the real nature of 
the occasion. 

The set of everyday life contexts seems to be more homogeneous with respect to 
alcohol intake than the non-everyday life contexts. Medicinal use is certainly an 
exception to the other non-everyday contexts. On the other hand, evenings at 
home, outdoor activities, visits and official functions have practically identical 
intake distributions. Thus the amount consumed per occasion does not effectively 
distinguish between everyday life contexts and non-everyday life contexts. Very 
similar representation is obtained by inspecting the blood alcohol concentration of 
the respondents (Table 10; see Appendix l for the determination of blood alcohol 
concentration). 

Turning to the beverage types consumed in various contexts, "beverage-specific 
drinking contexts" actually seem to exist, discovered by Harford (1979a) in his 
Boston study (see Table 11). Beer is the beverage proper in most everyday life 
contexts, and spirits are preferred in non-everyday life contexts. Wine is not very 
important in any of the context categories. This becomes even more evident when 
calculating for each beverage type the share of occasions where it is not consumed. 
Wine is practically prohibited in all everyday life contexts except evenings at home 
and meals (merely 71 and 85 percent of non-wine occasions). Similarly, wine does 
not belong to public holidays and entertainment contexts (84 and 86 percent of 
non-wine occasions), and it is particularly disfavored as a medicine (93 percent). 
The sole contexts where wine has any remarkable role are visits and family 
celebrations (61 percent of non-wine occasions in each). Respectively, beer is the 
beverage proper for sauna and with meals (only 18 and 20 percent of non-beer 
occasions), but it is not suitable for the majority of visits, evenings at home and 
family celebrations (72, 66 and 63 percent of non-beer occasions respectively). 
Neither does beer serve any medicinal purpose. Distilled spirits have their own 
domain on public holidays, in outdoor activities and as a medicine (only 19, 24 and 
29 percent of non-spirits occasions), and they often turn up in undefined contexts, 
too (29 percent). Spirits are not drunk with meals nor - somewhat surprisingly -
in sauna (96 and 74 percent of non-spirits occasions). 

Private and public in terms of place and company 

In constructing the context typology it was suggested that the distinction between 
everyday life and non-everyday life would largely parallel the distinction between 
the private and the public spheres. Of the alternatives listed on the questionnaire 
sheet (see Appendix 1), places like home, someone else's home and sauna can be 
regarded as private contexts, whereas the public context typically would be a cafe or 
a tavern. Unfortunately, the questionnaire did not provide a separate alternative 
for summer cottages, which were coded as home environments. The results in 
Table 12 show that only official events, entertainment contexts and public holidays 
emerge in public surroundings in the very sense of the word. On the other hand, the 
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0\ Table 11. Distribution of latest drinking occasions in various drinking contexts in Finland in 1976 by beverage combinations (percent of 0\ 
occasions in each context, observations weighted with drinking frequency) 

Beverage combinations 
(S = spirits, W = wine, B = beer) 

s s s s N 
w w w w 
B B B B 

Type of context 

Everyday life contexts 1 1 7 24 3 10 54 864 
Meals 0 1 4 I 16 79 87 
Evenings at home 1 6 45 6 20 20 170 
Going to sauna 12 14 6 4 64 218 
Returning from job 2 12 24 1 7 56 55 
Outdoor activities 5 1 23 48 4 20 80 
In the course of work 1 29 3 67 51 
Undefined everyday 5 30 9 53 203 
life contexts 

Non-everyday life contexts 2 5 16 34 3 11 28 I 464 
Paying visits 0 14 16 34 1 24 11 289 
Family celebrations 7 6 19 33 2 24 9 197 
Public holidays 25 56 4 5 10 29 
Other festive occasions 1 5 20 26 1 14 34 261 
Official occasions 10 16 12 15 3 7 37 65 
Entertainment contexts 2 3 16 33 5 4 37 457 
Simply drinking 2 13 50 4 11 21 165 

Medicinal use I 8 62 6 23 127 

Undefined contexts 4 16 26 25 1 9 19 68 

Total 2 3 12 29 3 10 41 2 396 

Weekly occasions1 2 5 10 30 3 14 37 2 545 
1 Respective results concerning a typical autumn week in I 976. Source: Simpura 1978d 



Table 12. Distribution oflatest drinking occasions in various drinking contexts in Finland in 1976 by place of drinking (percent of occasions in 
each context, observations weighted with drinking frequency) 

Place 

Home Somebody Sauna Cafe Vehicle Work Else- N 
else's or where 
home tavern 

Type of context 

Everyday life contexts 75 5 5 9 0 2 3 864 
Meals 78 2 I 18 I 87 
Evenings at home 98 1 I 170 
Going to sauna 67 10 21 2 218 
Returning from job 75 I 20 2 0 2 55 
Outdoor activities 46 22 8 7 18 80 
In the course of work 44 7 3 12 27 8 51 
Undefined everyday 83 2 0 11 0 I 4 203 
life contexts 

Non-everyday life contexts 31 17 3 36 2 1 11 1464 
Paying visits 50 46 I 3 0 289 
Family celebrations 37 37 12 13 197 
Public holidays 22 18 6 15 43 29 
Other festive occasions 30 15 3 33 6 2 11 261 
Official occasions 16 9 3 54 I 13 3 65 
Entertainment contexts 13 8 2 65 2 10 457 
Simply drinking 58 11 5 6 0 0 20 165 

Medicinal use 65 13 6 6 I 9 127 

Undefined contexts 37 8 2 46 4 4 68 

Total 52 11 4 23 I 2 2 2396 

°' --.I 
Weekly occasions1 45 13 3 25 2 1 10 2 545 

1 Respective results concerning a typical autumn week in 1976. Source: Simpura 1978d 



0\ Table 13. Distribution of latest drinking occasions in various drinking contexts in Finland in 1976 by number of participants (percent of 00 
occasions in each context, observations weighted with drinking frequency) 

Number of participants 

Alone 2 3-4 5-10 11-20 21- Mean N 
number 

Type of context 

Everyday life contexts 28 31 32 9 0 0 2.7 862 
Meals 30 32 29 8 0 2.4 87 
Evenings at home 24 46 28 25 0 2.2 170 
Going to sauna 12 27 48 13 I 0 3.4 218 
Returning from job 42 24 29 4 2.2 55 
Outdoor activities I 29 42 27 4.1 80 
In the course of work 33 33 25 9 5.1 51 
Undefined everyday 43 24 23 10 2.3 201 
life contexts 

Non-everyday life contexts 12 21 37 22 3 5 10.0 1460 
Paying visits I 8 53 35 3 4.7 289 
Family celebrations 5 24 32 15 25 36.9 196 
Public holidays 3 15 51 30 2 5.0 29 
Other festive occasions 9 20 42 16 7 8 14.5 260 
Official occasions 9 9 16 39 8 20 27.5 65 
Entertainment contexts 7 30 40 20 I 2 6.6 456 
Simply drinking 37 23 25 15 2.6 165 

Medicinal use 48 23 23 6 2.2 127 

Undefined contexts 29 17 28 22 4 1 5.7 68 

Total 20 26 34 16 2 3 6.5 2390 

Weekly occasions• 15 28 32 16 3 1 6.5 2545 
1 Respective results concerning a typical autumn week in 1976. Source: Simpura 1978d 



results also confirm that asking only about the place of drinking does not 
necessarily reveal very much about the context. 

Non-everyday life contexts are certainly more public than everyday life contexts in 
terms of the place of drinking. What concerns drinking company, both in terms of 
the number of companions as well as their relationships to the respondent, may 
offer clues in evaluating the degree of privacy. The number of participants in an 
occasion is much lower in everyday life contexts than in non-everyday life contexts 
(Table 13). Among the latter, family celebrations, official functions and other 
festive occasions are those contexts in which a really large company may gather 
quite often, whereas visits, public holidays and entertainment contexts lead to 
occasions of moderate size in terms of people present. Ascertaining the number of 
participants in an event is often difficult for the respondent, especially in taverns 
where all patrons present will scarcely be regarded as belonging in the same 
company. 

The composition of the company is also a problematic issue on the questionnaire 
sheet, as the procedure allows one person to be recorded several times ifhe has a 
multiple relationship with the respondent (e.g. a relative living in the neighboring 
house and serving as a co-member in a farmers' association; see Appendix 1). The 
presence of family members is, of course, important with respect to the concepts of 
privatism and individualization within the nuclear family. Again, the technical 
limitations of the questionnaire procedure lead to an unsatisfactory definition of 
"family" in Table 14, including as family members only the respondent's spouse, 
parents and children, but not sisters and brothers nor any other person possibly 
living in the same household. The important category of neighbors was also 
missing from the questionnaire sheet; they were regarded as "friends and 
acquaintances". 

The results in Table 14 concern only non-solitary drinking occasions. Family is 
the sole company in half of the everyday life occasions, but only in 9 percent of 
non-everyday life occasions. The core offamily-centered drinking is everyday life 
meals and evenings at home, whereas family members are not taken to official 
events and entertainment contexts in particular. The boundary between everyday 
life and non-everyday life is distinct, with the exceptions of drinking in the course 
of work and, again, visits and family celebrations. 

An interesting detail not related to the question of private and public drinking is the 
presence of children under 15 years of age in various contexts. In the Finnish 
drinking culture, children seldom take their first drink with family members but 
rather with peers (Halminen 1978). The typical starting age of drinking is between 
12 and 14 years (Simpura 1977c; Ahlstrom 1982; Sulkunen 1979). From this 
perspective, the presence of children appears as a common phenomenon in most 
drinking contexts. 

Ritual aspects in various contexts 

The ritual aspects of drinking in various contexts can be illustrated by studying five 
questions on the questionnaire sheet. First, does the respondent usually drink in 
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-.I Table 14. Distribution oflatest drinking occasions in various drinking contexts in Finland in 1976 by the composition of drinking company 0 
(percent of occasions in each context with the presence of company mentioned; non-solitary occasions only; observations weighted 
with drinking frequency) 

Company 

Family Rela- Friends Others Child- N Solitary 
tives ren occasions 

Family Family No % of all 
only and family 

others members 

Type of context 

Everyday life contexts 49 20 30 12 13 25 27 688 28 
Meals 63 13 24 10 4 23 22 66 30 
Evenings at home 62 21 17 9 4 25 21 145 24 
Going to sauna 48 23 29 17 12 21 36 190 12 
Returning from job 42 32 26 4 17 37 22 39 42 
Outdoor activities 38 35 27 11 23 28 36 77 I 
In the course of work 30 3 67 I 21 47 12 36 33 
Undefined everyday 41 20 40 15 25 18 31 135 43 
life contexts 

Non-everyday life contexts 9 24 67 6 24 60 14 1424 12 
Paying visits 1 56 43 15 26 57 28 287 I 
Family celebrations 2 63 35 10 16 72 44 196 
Public holidays 2 28 71 I 42 50 12 28 3 
Other festive occasions 13 21 67 8 26 53 15 270 9 
Official occasions 3 16 81 I 96 4 64 9 
Entertainment contexts 7 13 80 5 28 60 3 430 7 
Simply drinking 24 13 62 2 19 84 16 87 37 

Medicinal use 35 15 50 2 14 49 23 62 48 

Undefined contexts 21 17 62 2 22 55 4 55 29 u, 

Total 26 23 51 9 19 45 19 2167 20 

Weekly occasions1 27 22 51 9 18 46 18 2 075 15 
1 Respective results concerning a typical autumn week in 1976. Source: Simpura 1978d 



°' Table 15. Features of rituality and role of alcohol in various drinking contexts in Finland in 1976 (percent of occasions in each type with the 0 :,. feature in question, observations weighted with drinking frequency) 
" !!'. 
" OQ 

n 
0 Drinks usu- The occasion Had the in- Was spe- Alcohol N " i. ally in this was pre- tention of cially import-

context arranged drinking dressed ant 

Type of context 

Everyday life contexts 62 45 51 4 13 864 
Meals 73 58 60 1 18 87 
Evenings at home 57 40 44 s s 170 
Going to sauna 82 59 68 3 10 218 
Returning from job 71 24 35 1 26 SS 
Outdoor activities 56 64 62 4 20 80 
In the course of work 34 31 21 17 18 51 
Undefined everyday 42 33 42 2 12 203 
life contexts 

Non-everyday life contexts 80 50 59 20 26 1464 
Paying visits 68 53 47 15 15 289 
Family celebrations 82 82 59 50 24 197 
Public holidays 65 97 70 37 50 29 
Other festive occasions 77 SS 63 22 20 261 
Official occasions 80 75 SS 19 24 65 
Entertainment contexts 85 43 66 26 24 457 
Simply drinking 79 40 48 0 45 165 

Medicinal use 76 34 53 46 127 

Undefined contexts 82 69 68 23 33 68 

Total 73 48 55 13 20 2396 

Weekly occasions1 73 54 56 13 20 2545 
-.J 

1 Respective resulls concerning a typical autumn week in 1976. Source: Simpura 1978d 



this kind of context? Second, was the occasion prearranged? Third, had the 
respondent any intention of drinking? Fourth, was he specially dressed for the 
occasion? And fifth, was alcohol important on the occasion? As for the first 
question, the results show that the most exceptional drinking contexts are drinking 
in the course of work, undefined everyday contexts and outdoor activities, in the 
sense that drinking evidently does not ordinarily belong to these activities in these 
contexts (Table 15). The results are also somewhat contradictory to earlier 
considerations, as drinking seems to be commonplace in sauna, whereas only 7 
percent of sauna occasions were estimated to be drinking occasions. The 
differences between non-everyday contexts and everyday contexts are neither large 
nor systematic. 

The most spontaneous drinking occurs in everyday life contexts, as could be 
expected, but again the differences between the two basic categories is small. The 
occasion was prearranged in almost all public holiday contexts, and also family 
celebrations and official occasions were high on the scale. Neither was drinking 
very unintentional, except in the course of work and upon arrival home after work. 
The degree of formality, described by specially dressing for the occasion, clearly 
distinguishes non-everyday life contexts from the everyday life contexts. The most 
formal in this sense were family celebrations. Dressing specially in contexts "in the 
course of work" probably refers to a work uniform and not to dress suits. 

The last of these question concerning the importance of alcohol on the occasion 
already relates to the concentration of drinking on specific drinking occasions. 
Expectedly, the important role of drinking was not admitted very often. Only on 
public holidays and on occasions of "simply drinking" did alcohol assume an 
important role in nearly half of the cases. This is somewhat contradictory to the 
result reported earlier here that the respondents often intended to drink on an 
occasion. The difference between non-everyday life contexts and everyday life 
contexts shown in Table 15 is almost entirely due to the categories of public 
holidays and "simply drinking". 

Drinking and other activities taking place on an occasion 

To what extent can some drinking contexts be regarded as the site of pure drinking, 
with drinking as practically the sole and central activity? A provisional answer is 
found when inspecting the occurrence of certain other activities on drinking 
occasions in various contexts. The activities listed on the questionnaire sheet 
(Appendix 1) are again a haphazard attempt to grasp the role of drinking with 
respect to the whole of the occasion. Those included in Table 16 are partly activities 
of everyday routine (eating, listening to the radio or watching TV, reading, doing 
housework) and partly typical leisure-time activities like dancing or playing games. 
All are capable of being mentioned as a general label for the occasion. 

As expected, occasions in everyday life contexts span more activities of everyday 
routine and fewer leisure activities than non-everyday life occasions. Eating 
appears as the most frequent concomitant of drinking, and could be used as an 
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Table 16. Occurrence of certain activities on drinking occasions in various drinking contexts in Finland in 1976 (percent of occasions in each 
context with the occurrence of activity, observations weighted with drinking frequency) 

Activities' 

Eat TV, Read House- Hobby Work Games Exer- Dance Mean Simply2 N 
radio work cise number drink-

of ing 
2 3 4 5 6 7 8 9 activ-

ities 

Type of context 

Everyday life contexts 47 49 23 10 6 2 5 7 1 1.5 14 864 
Meals 89 24 24 5 I I 4 1 1 1.5 4 87 
Evenings at home 34 83 27 10 7 1 6 6 1 1.8 8 170 
Going to sauna 43 64 15 3 5 1 5 6 1 1.4 17 218 
Returning from job 40 25 33 7 3 2 2 3 0 1.2 17 55 
Outdoor activities 49 43 21 22 8 18 45 0 2.1 8 80 
In the course of work 30 11 14 38 21 21 7 1.4 15 51 
Undefined everyday 33 55 25 10 7 2 4 7 1.4 25 203 
life contexts 

Non-everyday life contexts 39 29 12 6 5 5 9 12 23 1.4 20 1464 
Paying visits 51 62 11 9 5 2 8 9 6 1.6 14 289 
Family celebrations 59 28 5 7 3 3 7 12 27 1.5 19 197 
Public holidays 85 22 7 11 3 13 26 38 2.1 5 29 
Other festive occasions 53 27 13 11 5 6 9 12 19 1.6 21 261 
Official occasions 85 5 9 19 38 4 5 15 1.8 3 65 
Entertainment contexts 26 24 12 3 3 4 12 15 41 1.3 21 457 
Simply drinking 22 25 17 11 6 6 4 10 0 1.0 27 165 

Medicinal use 13 28 22 8 8 8 8 1 1.0 29 127 

Undefined contexts 52 49 22 1 3 1 18 22 1.7 24 68 

Total 43 39 17 8 5 4 7 10 13 1.4 17 2396 

Weekly occasions3 49 40 18 8 6 3 7 10 12 1.5 19 2545 
-.I 1 See Appendix 1, the questionnaire on drinking occasions. The responses concern the respondent's own activity, except for dancing. I.;.> 

2 Occasions with none of the 9 activities. 
3 Respective results concerning a typical autumn week in 1976. Source: Simpura I 978d 



simple indicator to distinguish "pure drinking" from occasions where drinking 
probably has more of a decorative role. 

Although the activities listed in Table 16 cannot be taken as the most relevant 
competitors of drinking for the honor oflabelling the occasion, they complete the 
picture of various drinking contexts in an interesting way. Looking at the mean 
number of the other activities on the occasion, the observed differences are quite 
small. Outdoor activities and public holidays are the contexts with the highest 
means, and "simply drinking" certainly earns its name with respect to other 
context types. The "purest" drinking contexts with respect to these 9 activities are 
"simply drinking", undefined everyday life contexts and undefined contexts, in 
that the share of occasions with none of the activities is highest among them. 

On the validity of the context typology 

The description of the context types with an ordinary survey procedure indicated 
that the types cannot be reduced into any simple composition of place, company 
and beverages, for instance. Drinking context is something that is more than a sum 
of descriptive variables. Shifting the perspective, types defined in terms of 
descriptive variables are not likely to be very homogeneous with respect to other 
descriptive variables nor with regard to the context typology of the present study. A 
standard example is drinking alone, taken as an entity referring to problem 
drinking. Drinking alone seems to occur in almost all of the context types discussed 
above and can hardly be taken as an individual context category. 

The basic distinction between everyday life and non-everyday life was not 
always the most effective division among context types. Roughly, a tripartition 
could be constructed instead, one category being those contexts in which alcohol is 
taken as a beverage, another in which it is taken as a part of a ritual, and the third 
would include those contexts in which drinking occurs for pleasure. Drinking as the 
consumption of a beverage would occur at everyday meals, when going to sauna, in 
outdoor activity and in simply drinking. Ritual contexts would be visits, family 
celebrations and official events. Drinking as entertainment occurs in evenings at 
home, undefined everyday life contexts and entertainment contexts. The 
tripartition here refers not to the individual motivation to drink but rather to the 
social meanings of drinking, to be discussed in the next chapter. That a description 
intended to be conducted strictly within the confines of drinking contexts leads to 
interpretations that require the use of social meanings is also evidence of the 
interplay between these two basic approaches. 

The distinction between everyday life and non-everyday life was constructed to 
reflect the degree of exceptionality with respect to the course of ordinary weekly 
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routines. Although practically all drinking occurs in leisure time, it appears that the 
contexts ofleisure should be further divided. The tripartition above approaches the 
categories of typical social interaction in various life spheres, presented by Kirsti 
Maattanen (1982): subordination to objective necessities in the sphere of work 
(virtually equivalent to drinking as drinking a beverage), subordination to 
intersubjective necessities in the sphere of family (ritual drinking), and being 
dominated by subjective needs in the sphere ofleisure (drinking as entertainment). 
The division of drinking in Polynesia into the categories of the secular, the 
ritual-disciplined and the festive by Lemert (1964) greatly resembles the 
tripartition arrived at here. 

But it was supposed that a proper typology of drinking contexts should also 
reflect the variation of the objective resources ofliving that together with subjective 
orientation constitute the way of life of an individual or a group. Was this goal 
achieved? Survey data on drinking occasions does not extend to cover the resource 
side of contexts but is almost predestined to lead to considerations of the social 
meanings of drinking. Objective resources are different by nature. To drink one 
must have access to the beverages: money, liquor stores or taverns. Drinking 
requires time: how much can one spare it for drinking? To drink with family 
members one must have family members. To have a drink when returning from the 
job one must have a job to go to, and so on, infinitely. To test the applicability of 
context typology the set of the respondents should be divided into subcategories 
with respect to various indicators of their resources: time, money, availability of 
alcohol, social networks etc .. To determine how drinking on a given occasion was 
objectively possible on a given day mapping the activities of the whole day would 
be required. This would call for giant effort in an ordinary interview survey and has 
not been attempted anywhere so far. In the present study the possibility to test the 
context typology in terms of the resources of the respondents are also limited, as 
data collection was not designed to cover the resource aspects. So the question of 
the validity of the context typology remains open with respect to resources for 
living and living conditions. An attempt to clarify this perspective is incluoed in 
chapter 10, where the subpopulations to be studied are determined so as to 
represent various living conditions in very general terms. In order to properly 
account for living conditions, a specially planned study would be needed. 

What is new about Finnish drinking: initial conclusions 

The following list summarizes the main results that characterize Finnish drinking 
from new perspectives: 

1. Everyday life contexts and non-everyday life contexts have roughly equal 
shares of the number ofall drinking occasions. One of five occasions takes place in 
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entertainment contexts and meals, sauna baths, undefined everyday life contexts 
and occasions of "simply drinking" each have a share of ten percent. 

2. Two thirds of the aggregate alcohol consumption was inbibed in non-everyday 
life contexts. 

3. The share of non-drinking occasions seems to exceed the share of drinking 
occasions in all the three contexts that could be roughly evaluated: sauna, home 
evenings and meals. For instance, only one of seven sauna baths was also a drinking 
occasion, contrary to the common belief that sauna is the center of 
beer-drinking. 

4. In none of the context types does the share of occasions leading to a high blood 
alcohol concentration (over 1 per mille) exceed 50 percent. Thus intoxication is the 
exception not the rule. Typical sites of very light drinking are ordinary meals, 
whereas heavy drinking occurs most frequently on public holidays and in 
undefined contexts. 

5. Typical drinking occasions for frequent drinkers were ordinary meals and 
visits, whereas family celebrations typify infrequent drinking. 

6. Wine plays a marginal role in practically all contexts; beer is most typically 
consumed in sauna and with meals, and spirits dominate on public holidays, 
outdoors and as a medicine. 

7. Family is the sole company in half of everyday life occasions but in only 9 
percent of non-everyday life occasions. 

8. Drinking occasions are seldom purely drinking occasions but encompass 
various other activites, more often in everyday life contexts than in non-everyday 
life contexts. 

Contrary to the prevailing views on the nature of Finnish drinking, the results of 
this chapter depict drinking as an activity often void of the celebrated features 
connected with Finnish boozing. In a large number of incidences, Finnish drinking 
seems to be a dull and marginal activity. True, Finnish boozing was located in the 
sphere of culture, while the emergence of drinking contexts was supposed to reflect 
more keenly the existing living conditions. The general impression yielded by the 
tables above supports the hypothesis ofrelative independence between culture and 
living conditions, showing that the practical occurrences ofan activity may widely 
diviate from the cultural ideal. The data also contain a bias that leads to 
underpresentation of culturally important features in that all drinking occasions 
have been given equal weights in analysis, although it is evident that not all 
occasions were regarded as culturally significant nor even as drinking occasions in 
the ordinary sense. Also the analysis has concerned itself with the set of occasions as 
a whole, devoting no attention to possible differences between subpopulations; 
thus some results may be artefacts. However, the lag between culture and living 
conditions seems to be wide, and supposedly many drinking contexts still search 
for a place in the system of drinking culture. This probably concerns two kinds of 
contexts in particular: those that are new products of changing living conditions 
and t~ose that have undergone radical changes of their material and social 
environments. 

Typically, a new product of changing living conditions is drinking occasions 
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related to travel, especially occasions of drinking abroad and on airplanes and 
ships. Having been an exclusive luxury of the elite, travelling abroad has become 
commonplace in the l 970's. Typical contexts that have changed radically in the 
course of altered living conditions, although conserving much of their essential 
nature are, for instance, meals, sauna baths, certain festive occasions and various 
entertainment contexts. As for meals, the traditional two daily meals were most 
often taken at home, whereas modern urban residents have their lunch frequently 
with workmates outside the home, and quite often in a milieu where alcoholic 
beverages are at least implicitly present, such as in licensed restaurants (cf. 
Haavio-Mannila 1983). As for sauna, the changes in time structure and access to 
sauna in urban housing conditions have often shifted the sauna bath from its 
traditional role as a institution of purification that marks the beginning of the free ' 
weekend on Saturday evening to a particular way of washing oneself in the scarce 
time available for each family in an apartment house. The rapid growth in the 
number of summer cottages with a sauna as a necessary concomitant has made the 
context to become a kind of entertainment. Festive occasions, like weddings, have 
lost some of their collective nature to become more and more intimate or gradually 
more formal. Time structure and the development of communications influence 
this context: people cannot afford a three-day wedding party but stay for one 
afternoon only, and this is possible thanks to the use of cars now widely available. 
Similarly, the nature of entertainment, or "leisure" in the ordinary sense, has 
changed, together with the rise of a whole entertainment industry to satisfy the 
demands of the new urban population. As for entertainment contexts and drinking, 
the changes in the availability of restaurant services have been of crucial 
importance. In Finland, the 1969 reform of liquor legislation also increased the 
number of licensed restaurants. 

To return from contexts to people, changes in living conditions meet differently 
the members of different subpopulations. The core of the traditional Finnish 
drinking was supposed to lie in the rural life of the early decades of this century. As 
migration and changes of occupation between generations have occurred moving 
away from agriculture and not back, today's farmers should be regarded as the 
nearest heirs of the traditional drinking patterns. The distance from traditional 
patterns increases with the growing numbers of urban generations and along the 
dimension from agriculture through wage labor and the petit bourgeoise to the 
leading elite. Indeed, the ways of experiencing the Great Migration should be a 
basic dimension in constructing subpopulations: those who stay in the countryside, 
those who migrate themselves, those who are first-generation urban dwellers and 
the scant core of urban dwellers for several generations. On the other hand, 
modernization or the accommodation to new practices might occur in the opposite 
order in these dimensions, although it must be noted that other subpopulations 
may create traditions of their own, as is often the case among the leading elite or the 
traditional working class. In Finland, however, the vast majority of the population 
has a rural ancestry from two or three generations back, as the process of 
urbanization did not begin until the late 19th century. Now these considerations 
finally point to a scheme that would allow the analysis of the influence of changing 

77 



living conditions on drinking contexts, not only in broad terms that cannot be 
connected with the concrete experiences of the subpopulations. Unfortunately, 
these ideas were not developed at the time of data collection, and thus the 
respective subpopulations cannot be constructed from the survey data. Thus the 
analysis of drinking occasions by subpopulations in chapter 10 follows a more 
traditional and mechanistic line. 
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8 
Social meanings of drinking in verbal 
descriptions of drinking occasions 

In the whole of the present study, verbal descriptions of drinking occasions are 
employed in four steps. First, drinking occasions were classified into categories of a 
context typology on the basis of the verbal descriptions. Second, the descriptions 
will be interpreted as consisting of expressions of the underlying social meanings of 
drinking. It is the task of the present chapter to analyze the verbal descriptions in 
terms of these social meanings. Thus it is the question ofa content analysis of the 
descriptions. The third step is to combine the results of the first two steps into a 
kind of cross-tabulation of contexts and meanings. And finally, the fourth step 
repeats the third one in various subpopulations in an attempt to account for 
differences in living conditions as well as the dynamics of drinking practices. 

The domain of the present chapter is familiar to those with interest in semiotic 
approaches in cultural studies. Indeed, a simple semiotic conceptualization will be 
presented to understand the nature of the verbal descriptions as belonging to the 
"expression plane" of social meanings on the "content plane". The analysis focuses 
on the expression plane, first producing a code or a condensed "vocabulary" of 
expressions in verbal descriptions, and then condensing the code further into 
clusters that will be interpreted in terms of the social meanings of drinking. 

The v_alidity of verbal descriptions as reflectors of social 
meanings 

The validity of the verbal descriptions of drinking occasions to reveal the essentials 
of the Finnish drinking culture can be questioned in many respects. First, it is clear 
that they cannot be taken as true reports of the occasions, in the sense that they 
would contain a complete list ofall subjectively relevant activities and features. For 
instance, mentions related to sexual behavior are totally absent, although common 
belief easily connects sex and drinking (cf. Sievers et al. 1971, 476-479). Second, 
the descriptions are reflections of the Finnish drinking culture subject to the 
conditions in which they were given. The way of describing a drinking occasion to a 
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friend or a neighbor is different from that used when questioned in a semi-official 
interview. Third, the descriptions should not be taken as pure ethnographic 
documents, because the main focus is on those aspects spontaneously mentioned, 
and not in the systematic presentations that lie behind the first impression 
provided to the interviewer. A kind of censoring certainly effects the contents of the 
descriptions, and the nature of the censoring can be preliminary illustrated by 
comparing the occurrence of certain mentions in the verbal descriptions to the 
corresponding items on the questionnaire sheet. The censoring probably works not 
only to conceal details that are regarded as highly intimate or shameful, but also to 
emphasize the important aspects at the cost of less important features. 

The rule of interpreting the results of all comparable items (Table 17) is quite 
straightforward. Inspecting each of the four groups (company, beverages, place and 
activities) separately and comparing percentages in each column, a high percentage 
in the first columns refers to facts oflow esteem that were denied in answers given 
on the questionnaire sheet, but referred to in verbal descriptions. A low percentage 
in the second column is an indication of an important feature, especially when 
combined with a high percentage in the third column. That is, the item in question 
is not an artefact forced up by the questionnaire design but a thing truly worth 
mentioning. Similarly, a high percentage in the third column reveals important 
fe_atures. The effect of coding error must also be borne in mind. 

Presence ofrelatives and boy- or girlfriend appears as an important distinguishing 
feature compared to the other mentions of company. Among beverages, the 
homemade beer sahti has been spontaneously mentioned almost every time it has 
been drunk. Also spirits and mild beer, together with the Finnish speciality, a 
premixed drink called "Gin Long Drink", are relatively often mentioned already in 
the verbal description. Notably, mentions of strong beer seldom appear in 
descriptions, perhaps because "beer" for a self-respecting Finn is first and foremost 
the "proper" strong beer, and therefore ~o special mention of the type of beer is 
needed. Moonshine, expectedly, is something that is not readily admitted as a part 
of the beverage list consumed on the occasions. 

Mentions of places are more difficult to interprete because only the main forum 
of drinking has been accounted for on the questionnaire sheet responses employed 
here, whereas verbal descriptions may contain references to other scenes of 
drinking belonging to the occasion as well. This should not be any major problem, 
however, as only 14 percent of all drinking occasions in Finland required more than 
one place to be completed (Simpura 1978d, l 05). It appears that restaurants and 
bars are the most significant drinking places. Places like cafes licensed to sell beer 
and vehicles have a double face: on the one hand, they are mentioned in verbal 
descriptions but then denied on the questionnaire sheet, and on the other hand, 
they are frequently mentioned in both of the data sets and thus regarded as 
important features of the occasion. 

The list of other activities shows that they are generally seldom mentioned 
spontaneously. Only eating and dancing appear as somewhat important features. 
Ofall these activities, however, work is clearly the most crucial feature, as it seems 
to be mentioned in verbal descriptions but then quite seldom on the questionnaire 
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Table 17. Occurrence of certain mentions in verbal descriptions and on questionnaire sheets 
among the 2 396 latest drinking occasions (percent of all mentions in question) 

Percent of all mentions 
in question (row sum= 100) 

In verbal On the ques- In both 
descriptions tionnaire 

only sheet only 

Mentions of company 
Men I 89 10 
Women 0 86 13 
Spouse I 77 22 
Relatives s 64 31 
Boyfriend/girlfriend (of opposite sex) s 70 2S 

Mentions of beverages 
Mild beer 2 S4 44 
Strong beer I 86 13 
Mixed drinks S8 42 
Homemade beer JO 90 
Mild wine, champagne 3 67 30 
Fortified wine 3 7S 21 
Spirits 2 SI 47 
Moonshine 11 89 

Mentions of places (main place) 
Home, summer cabin 9 SS 36 
Another's home 6 S7 38 
Sauna 17 61 22 
Cafe 23 34 43 
Restaurant s 37 S8 
Vehicle 36 22 42 
At work 3 76 21 
Recreation center etc. 23 SS 23 

Activities 
Eating 78 21 
Watching TV, listening to radio 8S 14 
Reading 96 4 
Housework etc. 4 90 7 
Work 24 66 10 
Games I 87 14 
Dancing 2 78 20 
Conversation 3 89 7 
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sheet. That is, drinking at work is regarded in the main as a shameful act. 
Besides the censoring effect, the results here reveal the unfortunate but 

well-known fact that survey research does not necessarily present only these items 
that are regarded as important by the subjects of real world. As descriptions of 
drinking, the verbal descriptions seem to focus on essential items compared with 
the questionnaires. 

An additional problem to be remembered is the concealment of whole occasions 
which is likely to concern the most intimate and the most problematic occasions. 
This defect cannot remedied in the analysis. 

Social meanings and their expressions: a semiotic 
perspective 

This introduction of some basic concepts of sem1011cs follows the 
conceptualization by Umberto Eco ( 1979). "Semiotics studies all cultural processes 
as processes of communication" (Eco 1979, 8), where a communicative process is 
the passage of a signal from a source to a destination. In the case where the 
destination is a human being, the process of signification also becomes relevant. 
Signification is made possible by the existence of a code. A code is a signification 
system insofar as it couples present entities with absent units. When something 
actually presented to the perception of the addressee stands for something else, 
there is signification (Eco 1979, 8). Every act of communication to or between 
human beings presupposes a signification system as its necessary condition. The 
verbal descriptions of drinking occasions are presentations of peculiar acts of 
communication. 

The process of signification presupposes that there exist social conventions 
establishing a correlation between the expressions and that which is their content. 
Actually, both the expressions and the content can be described as systems 
consisting of elements and relationships between them. The term "code" as 
referring to a "one-level" system is called an "s-code" (s for system). The "code" 
proper refers to a rule or a social convention which "apportions the elements of a 
conveying system to the elements of a conveyed system" (Eco 1979, 48). What is 
conveyed becomes the content of the conveying system, and the conveying system 
will be the expression of the content. 

A "sign" will appear every time the code establishes a correlation between 
content and expression. A sign is always an element of an expression plane 
conventionally correlated to one (or several) elements ofa content plane. To take a 
trivial example, in Finnish the word "pienet" (literally, "small ones") in connection 
with drinking conventionally refers to one drink only, or sometimes in an ironical 
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sense to any amount imbibed.The elements of the expression plane are called 
sign-vehicles, and the elements of the content plane are meanings. 

The meaning of a term is a "cultural unit" which Eco defines as "anything ... 
that is culturally defined and distinguished as an entity" (Schneider 1968; cited by 
Eco 1979, 67). According to Eco, there are no atomistic "initial" meanings or 
corresponding objects, but everything in the processes of communication and 
signification is based on social conventions. As a consequence, everything in a 
semiotic system is subject to change and is provisional by nature. This concerns the 
expressions as well as the meanings and the code that links them to 
expressions. 

In the framework of the present study, the immediate object in the verbal 
descriptions of drinking occasions are the expressions and their mutual relations. 
Interpreting the clusters of expressions in terms of social meanings is based on the 
assumption that the "s-code" of the expressions has some correspondence with the 
"s-code" of the contents, or social meanings. According to Eco's theory, this is not 
necessarily true. The only way to grasp the code proper between expressions and 
meanings in the present study is in the construction of the coding (not in Eco's 
sense) procedure applied to condense the verbal descriptions, and this procedure 
heavily relies in practice on the ability and sensitivity of the coders in interpreting 
the verbal descriptions. 

In chapter 3 culture was referred to as collective consciousness. The role given to 
drinking occasions in culture is similar to that of rituals in a citation from Leach 
( 1976, 45): "We engage in rituals in order to communicate collective messages to 
each other". The semiotic study of drinking occasions, or rather of their verbal 
descriptions, concerns the beliefs that people share about drinking (cf. Eco 1979, 
99). "Meanings are common social beliefs, sometimes mutually contradictory, and 
historically rooted, rather than undated and theoretically fixed constructions" (Eco 
1979, 99). 

Social meanings of drinking 

What, then, are these common social beliefs that could be called the social 
meanings of drinking? Although not regarded as theoretically fixed constructs by 
Eco, some kind of theoretical organization is needed to make them manageable in 
empirical research, or in survey data at least. Studies that explicitly employ or 
arrive at the concept of social meanings are still few in number (e.g. Fallding and 
Miles 1974; Kilty 1978, 1980; Sulkunen 1983a, b). 

Sulkunen (1983a) regards the use of beverage alcohol as the use of a certain 
commodity with material properties and social meanings which can manifest 
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themselves as "use values" depending on the conditions of availability of the 
beverage and the control mechanism, both internal and external, applied to the use 
of the beverage. Both the material properties and the social meanings are potential 
use values. 

Sulkunen says little about the theoretical nature of the concept of social meanings 
but rather provides an interesting typology of social meanings. He starts with the 
laconic statement that "goods possess social meanings" (Sulkunen 1983a, 260) and 
continues with examples of social meanings as symbolic use values. Furthermore, 
he remarks that "where alcohol is concerned it is especially important to remember 
that a beverage's social significations (i.e. meanings) can well be more significant 
than the psychological, physical and pharmacological characteristics of alcohol. 
Conversely, commodities such as domestic fuel, salt and water have use values 
whose social significance is negligible ... " (Sulkunen 1983a, 275). 

The_ core of Sulkunen's typology of social meanings is the distinction between 
mythical and instrumental meanings of alcohol, already mentioned when 
discussing the Finnish boozing in chapter 4. A mythical social meaning is one 
which transposes everyday experience to "another (mythical) reality". A 
prerequisite for the occurrence of mythical social meanings in the uses of a 
commodity is a "two-level discourse", or a "bi-isotopy", where the same 
expression or commodity refers to two levels of experience at the same time, and 
that one of the levels is everyday experience, the other referring to "another 
reality". Sulkunen determines two subcategories of mythical drinking. One is the 
category of "mythical intoxication", the other is sacral drinking. 

The second main category of social meanings is what Sulkunen calls "the 
instrumental meanings". They do "not transfer everyday experience to another 
linguistic plane but merely articulate it" (Sulkunen 1983a, 275-276). There are 
three subcategories of instrumental meanings: "(l) ostensive signification (which 
serves to demonstrate roles, status, social class and so on ... ), (2) identifying 
signification (which identifies one to oneself), and (3) integrative signification 
(which functions as an instr"ument of interaction)" (Sulkunen 1983a, 276). 

Sulkunen's categories of social meanings bear some resemblance with other 
usages, in particular with respect to instrumental meanings which also run the risk 
of becoming functionally interpreted. Klaus Makela mentions the "derived uses" 
of alcohol, derived from the nature of the drinking context: for instance, alcohol as 
a gift and sacral drinking (Makela 1979, 2). Well-known are the categories of 
alcohol as a "social marker" and a "social lubricant" (Sulkunen 1976, 245; cf. also 
Leach 1976, 60). Harold Fallding (Fallding and Miles 1974) arrives at the types of 
"ornamental, community-symbolic", "facilitation", "assuagement" and 
"retaliation" drinking. And the factor-analysis studies by Keith M. Kilty (1978, 
146-160) produce the factors of convivial and ceremonial drinking, alcohol as a 
thirst quencher, alcohol and life style, and changing mood. 

There are a few problems that are relevant from the perspective of the present 
study. First, Sulkunen's conceptualization focuses on the objective social meanings 
that are inherent in the commodity. Parallel to the problem of objectivity and 
subjectivity in the discussion about way oflife, it may be supposed that in the act of 
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drinking a subjective aspect is also present, not in the personal motives for 
drinking, but in the process ofinterpreting the collective messages. Second, to what 
extent is the system of social meanings applicable to all kinds of drinking, from a sip 
of beer to three per mille BAC intoxication? Although the instrumental meanings 
have been defined as a continuation of everyday speech, the applications of these 
concepts so far have focused on mythical intoxication. If inebriation is a 
phenomenon basically different from non-intoxication drinking, as some studies 
seem to suggest (cf. Partanen 1981; Levine 1981), how does an unified 
conceptualization cover all of the different forms of drinking? And third, the 
conceptualization by Sulkunen seems to refer only to the positive experiences of 
drinking. What is the meaning in the collective message of problem drinking? 

To make everything even more complicated, Sulkunen emphasizes that his 
social meanings are seldom manifested one by one, but instead they are stratified 
into conglomerations of meanings (Sulkunen 1983a, 277). The processes which 
regulate this stratification have not been discussed by Sulkunen, although he 
presents a few hypotheses about the ways how "changing living conditions might, 
by altering the general structure of needs, create new stratifications of alcohol use 
values" (Sulkunen 1983a, 277). Little was also said about the processes by which 
drinking acquires new social meanings and abandons old ones. Also the question 
whether there is something especially characteristic of drinking and only of 
drinking in the meaning typology was not touched upon by Sulkunen. All these 
aspects will become relevant as soon as one tries to depict the changes in social 
meanings and their transformation into expressions in drinking behavior. The 
concept of social meanings of drinking still has a long way to go from an interesting 
idea to a well-defined operational concept. However, the meaning categories by 
Sulkunen will serve as the frame of reference in interpreting the expressions 
encountered in verbal descriptions of drinking occasions. 

A code for expressions in verbal descriptions of 
drinking occasions 

The aim in processing verbal descriptions in terms of the social meanings of 
drinking was to recognize such elements in the descriptions that ar~ potential 
sign-vehicles conveying these social meanings. The problem is to work out such a 
list of potential sign-vehicles that various mentions in the verbal descriptions can 
be recorded in the respective categories of the list; that is, in what terms are the 
common social beliefs of drinking most likely to be expressed? Again the solution 
cannot be an universal one but must reflect the cultural peculiarities of Finnish 
drinking. Still again, the list of expressions cannot be all too detailed but must be 
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organized according to some principles to which coders may refer in classifying 
mentions into categories. Similar to the problem of classifying drinking occasions 
into context types, the coding of verbal descriptions by recording all relevant 
mentions in each description depends on the ability of the coders to recognize the 
culturally important mentions. As an example of the practical problems that might 
arise in attempting to construct a complete list ofrelevant expressions, the Finnish 
language contains - all dialects included - about 10 000 words indicating 
drunkenness, and some 1 000 of these words are in general use (Saarenheimo 197 5). 
Thus, a list of expressions will never be complete, and the best choice is to produce 
a list of categories, leaving the recording of mentions as a matter of interpretation 
(see Appendix 3). 

The development of a code for expressions departed from the simple question: 
what could be told about drinking occasions in an interview? Reading the verbal 
descriptions and considering the theoretical discussion of the uses of drinking (see 
e.g. Makela 1979) led to the conclusion that, taking drinking occasions as an act to 
be reported, the following broad areas could be distinguished: 

I. the uses of alcohol (nutrition, medicine, intoxicant and the derived uses) 
2. properties of the beverage (type, name, taste, color, alcohol contents, origins 

etc.) 
3. role of drinking on occasions 
4. motives, aims and effects of drinking 
5. roles of participants 
6. norms 
7. drinking context 

The idea lying behind the categorization above was that on every occasion, there is 
the alcoholic beverage with its potential uses that are manifested in a certain 
context by means of human action; and within the occasion, subjective motives 
and aims guide the action, taking into account the roles of the participants and the 
norms of behavior. While the beverage, the uses of alcohol, and the drinking 
context in terms of place, time, company etc. refer to the objective or the outside 
properties of the occasion, the motives, aims, roles and norms refer to the 
subjective aspects and to the internal features of the occasion. Moreover, the 
occasion is likely to be reported bearing in mind the consequences of drinking. 

Thus the code of mentions, with as much as 358 separate items (see Appendix 3), 
is not a strict theoretical construction but a list based on beliefs of what is important 
in describing drinking occasions. Admittedly, the code does not correspond very 
well to the categories of social meanings which it aims to illustrate. But this is partly 
due to the nature of a code between expressions and contexts: it is not visible 
although continuously employed by the members of the culture. The code of verbal 
descriptions already contains some hypotheses on the nature of the code - in Eco's 
sense - between expression and meaning. Even the starting point in constructing 
the code, the Finnish discussion on alcohol as a commodity and its uses, turned 
attention towards the objective expressions at the cost of the more implicit 
utterances. 
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Upon inspecting the coding result aftexwards, only one category was added, being 
that of"neighbors" as a subcategory of mentions of drinking company. All the way 
through, however, the recording of mentions possibly referring to motives, norms 
and roles, or to the inner realm of the occasion, was a problematic task. There is 
indeed a very likely objective bias in the coding results, working to underestimate 
mentions related to the intrinsic aspects of the occasion. 

The distribution of expressions into main categories 

On the average, the number of mentions recorded was 5.8 per occasion. The 
variation in the number of mentions was large, due partly to actual differences in 
the richness of content, but also to the discrepancy in accuracy between the main 
categories of the code. The maximum number of mentions recorded from one 
description was 28. 

Although no hint of the expected contents of the description was given to the 
respondent in the interview, the location of the recording of verbal descriptions has 
certainly influenced descriptions approximately in the middle of the interview. The 
preceding questions concerned the respondent's social status, his drinking-related 
opinions and attitudes, his motives for drinking and actual drinking frequencies. 
One might expect that these questions, having a certain tone ofbeverage-centered 
bureaucracy and control, would also lead to verbal descriptions in the same 
tone. 

The most striking feature in the distribution of expressions into main categories 
(Table 18) is indeed the concentration of mentions of the objective properties of the 
occasion. The two most important broad categories, i.e. mentions of the drinking 
context and the beverages, embrace 90 percent of all recorded expressions. 
Mentions related to the intrinsic values of the occasion (aims, motives, norms etc.) 
were ~eldom seen. The differences between the set of expressions weighted with 
drinking frequencies and those unweighted are almost negligible in Table 18. This 
indirectly points to the interesting result that the contents of the descriptions are 
largely independent of the respondent's drinking frequency. 

The last two columns in Table 18 give the frequency of expressions per 100 
descriptions. This is an indicator of the expected number of mentions from a given 
category to be encountered in a randomly chosen description. Thus, for instance, 
one could expect to find 3 to 4 mentions related to the drinking context in an 
average description (354 expressions per 100 descriptions). 

A large number of code categories were never recorded from the descriptions (see 
Appendix 3). This is, of course, partly a result of false expectations in constructing 
the code for expressions, but remains a culturally interesting outcome as well. The 
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Table 18. Frequencies of mentions in verbal descriptions of drinking occasions in the 1976 
survey (percentage distributions and frequency of each category per hundred 
descriptions) 

Percent of all Mentions per 
mentions1 100 descriptions 

Unweight- Weight- Unweight- Weight-
ed ed2 ed ed2 

Content category 
(with code numbers; 
see Appendix 3) 
Uses of alcohol 3 3 15 19 
(1-145) 
Beverage 29 29 169 172 
(2-259) 

Amount 11 11 61 63 
(21-214) 
Beverage group 14 16 84 91 
(22-225) 
Physical properties 0 3 2 
(23-2342) 
Special features 5 4 
(24-2449) 
Acquiring 2 2 14 11 
(25-259) 

Role of drinking 0 0 1 1 
(3-3333) 
Motives, aims, consequences 4 5 25 29 
(4-445) 
Roles in situation 2 2 13 9 
(5-535) 
Norms 1 0 3 2 
(6-6324) 
Contexts 61 60 352 354 

Concrete 35 35 204 204 
(71-714) 

Time (711- 717) 10 13 60 74 
Place (712- 7129) 11 11 65 64 
Company (713- 7139, 714) 14 11 -- 79 67 

Nature of situation 9 8 54 48 
(72-724) 

Routine (721- 7214) 1 2 4 11 
General (722- 7228) 8 6 46 35 
Irregularity (723- 7233) 0 0 2 1 

Behavior 9 9 54 55 
(73-7334) 

General (731-7317) 3 2 16 13 
Other activities (732- 7329) 5 6 31 37 
Drinking: mine and others 1 1 6 5 
(733-7334) 

Mood (74- 7426) 2 2 14 14 

Previous and subsequent 4 6 26 33 
activity (75- 7529) 

Previous activity (751- 7519) 3 4 20 24 
Subsequent activity (752- 7529) 1 1 6 9 

Total numbers 
Mentions 13 840 721 069 
Descriptions 2 396 122 795 

1 Percentages summed in main gategories. 
2 Observations weighted with drinking frequency. 



scarcity on mentions on norms, aims, and motives was already observed. Going 
into details, a brief overview of the code as a whole is presented below, and serves as 
an introduction to Appendix 3 and the contents of the main categories of the 
code. 

Beginning with the uses of alcohol, explicit expressions of the nutritional uses of 
alcohol nearly entirely pertain to beverages served with meals. Mentions of 
medicinal use focus on influenza and colds, heart pains, hangover and 
indeterminate pains. The use of alcohol as an intoxicant was seldom mentioned 
and expressions of Finnish boozing must be sought from other categories. In the 
subgroup of derived uses, no mention was found of sacral and recreational uses, 
whereas ceremonial and ritual uses were explicitly described the context of 
weddings and other family celebrations in particular. 

The properties related to the beverage were frequently mentioned. More than a 
half of the verbal descriptions included some statement of the amount of alcohol 
imbibed, and in a third of all cases the volume was precisely stated. This can be a 
result of the emphasis on alcohol consumption in the interview, but I am inclined 
to see it as something of substance in the Finnish alcohol culture, too. Further 
characterization of volumes were infrequent, and it was left to the interviewer to 
decide whether the amount consumed was large or small. Thus, a kind of cultural 
consciousness of the relevant scales was presupposed. 

Mentions of beverage types seemed roughly to follow the distribution based on 
questionnaire responses (Table 11 in chapter 7). Each beverage type was equally 
likely to be mentioned in verbal descriptions if it was actually consumed. By far the 
largest number of mentions of the exact name of a beverage were for vodka, 
especially the traditionally most typical beverage of the Finns, the brand called 
"Koskenkorva". Altogether, there were three types of mentions ofbeverage names: 
first, those of traditional cultural importance and often linked with the idea of 
Finnish boozing (e.g. "Koskenkorva", distilled spirits called "Jaloviina" and 
"Poytaviina", some fortified wines); second, those of exotic nature (Finnish berry 
liqueurs, beverages brought from abroad); and third, there were those of passing 
fashion (in 1976, apple wine and a mixed drink called "Vodka lime"). 

Not much attention was paid to the physical properties of the beverage. Special 
mention was sometimes given to beverages often personally brought from abroad, 
and similar emphasis was given to homemade beverages. Mentions of the price of 
the beverage were rare indeed in a country where every increase in the prices of 
alcoholic beverages gets front page headlines ( cf. Piispa I 981 ). Mentions of the 
ways of acquiring beverages were related to the rules and norms of serving alcohol 
in certain contexts. Taking turns and buying rounds were seldom mentioned, 
however. 

The category of the mentions of the role and meaning of alcoholic beverages was 
intended to cover explicit statements on certain social meanings of drinking. The 
only subcategory with any significant number of mentions was the one 
emphasizing the secondary role of alcohol on an occasion. 

Expressions of motives for drinking seldom referred to the inner psychic state of 
the respondent but were external by nature, relating to physiological conditions and 
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the nature of the occasion. The number of mentions of motives was small, as was 
also that of the aims and consequences of drinking. Expressions of the positive 
consequences were more frequent than those of negative consequences. A few 
mentions of reasons for restraining drinking were also made. 

Mentions of the active roles taken by the others were clearly more frequent than 
mentions of the respondent's own active roles. Typical cases accounting for this 
result were those where the respondent's husband had proposed a drink and the 
wife had joined him to drink for the sake of company. The active roles of the others 
were sometimes probably also mentioned as an excuse for one's own drinking. A 
related but fluid category included here was the respondent's general attitude or the 
tone of the description. Most of the mentions in this category were those playing 
down the situation. 

Although Kettil Bruun in his study on drinking in small groups (I 959) found 
strong and often explicit norms concerning drinking, mentions of norms were 
infrequent in the verbal descriptions. This fact, coupled with the scarcity of other 
mentions of the internal side of drinking occasions, shows that in spontaneous 
descriptions the Finns in fact prefer external and concrete expressions to more 
abstract ones. 

Within the set of mentions related to the drinking context, the number of 
mentions that are external and quite precise by nature is surprising; the day of the 
week and the hour of drinking or the place drinking occurred and the exact number 
of participants was often stated. Several points are of interest here. First, the 
presence of women has been specially mentioned more often than the presence of 
men. Second, some characterization of the nature of drinking contexts was 
explicitly stated in almost half of all descriptions. Third, most of the mentions 
concerning the drinking of participants emphasized that everyone drank equal 
amounts. This could be interpreted as an implicit expression of drinking norms, 
although not mentioned in a normative tone in the description. 

Clustering the expressions and the interpretation of 
clusters in terms of the social meanings of drinking 

The idea of applying cluster analysis to the data coded with respect to expressions in 
verbal descriptions is based on the assumption that mentions frequently occurring 
together in the same descriptions convey a common bundle of social meanings. 
The resulting clusters are interpreted in terms of the social meanings of drinking. 
This means that the code (in the sense of Eco) between the content and the 
expressions remains unknown and also that the ideas about the elements in the 
content plane are hypothetical. The internal structure of the expressions (or the 
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"s-code") is interpreted to reflect the unknown content, or social meanings, as 
mediated by an unknown code. The validity of the interpretations thus depends on 
the author's ability to employ the existing code and the prevailing social meanings 
of Finnish drinking, only implicitly known to him. 

A wealth of clustering procedures are available (see e.g. Hartigan 1975; Mezzich 
and Solomon 1980). The one chosen to be applied here is developed by I. C. 
Lerman (see Lerman 1980, 198 l and Appendix 4). There were three reasons for this 
choice. First, the procedure of Lerman has well-defined statistical foundations 
which allow the researcher to take the nature of his data into account. Second, the 
procedure can be applied to large data sets like the one to be analyzed in the present 
study. And third, the procedure has been employed successfully in problems 
principally quite similar to the present one (e.g. Chombard de Lauwe and Bellan 
1979; for further applications see Lerman 1981, 464-- 740). The method has some 
disadvantages, too. It produces a hierarchical clustering, placing each expression in 
one and only one category, whereas a result with overlapping clusters would be 
more compatible with expressions conveying several meanings at the same time. 
Overlapping clusters could be achieved in more recent versions of the approach by 
Lerman. Another disadvantage, common to most clustering procedures, is the 
demands on computer capacity, which forced modification of the data in the 
present study by combining infrequent mentions into hierarchically higher 
categories. 

Altogether 158 categories of expressions remained for analysis after combining 
the third- and fourth-level categories in the original code with less than 10 
mentions into higher-level categories (see Appendix 3). This mechanical 
condensing of data leads to some extraordinary combinations within the main 
categories. On the whole, however, this drawback is probably tolerable. The code 
numbers in the present section refer to the condensed set of mentions (i.e. 158 
categories), and their correspondence with the original code categories appears in 
Appendix 3. 

The clustering result is most conveniently presented in the form ofa tree (Figure 
5). The procedure by Lerman allows condensation of the original detailed tree into 
a condensed tree where only the levels of "significant" branchings are marked. 
Combining mentions or groups of mentions in these branchings significantly 
improves the fit of the clustering product with the original data set. Significant 
branching is marked with dot in the tree. 

The detailed description below concerns only the data set as unweighted with 
drinking frequencies. The weighted set will be discussed only cursorily. This is 
again due to limitations in computer capacity allowing only a sample of the 
weighted set to be analyzed, and a loss of information was inevitable. To analyze 
the unweighted set alone is perhaps not a serious defect, as there were practically no 
differences between the distributions of mentions in the unweighted and weighted 
data sets (see Table 18). In a technical sense, the result of the analysis is not very 
good, in that the last steps ( on the right in Figure 5) did not markedly improve the fit 
with original data, and separate items were combined into clusters quite late in the 
tree. This indicates that the interpretation of clusters is not easy, as the limits 
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Figure 5. The clustering tree in the unweighted set of verbal descriptions condensed to the 
significant levels 
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between the apparent clusters are indistinct. This is probably due to the low 
number of mentions in each description, leading also to a low number of 
concurrent expressions. 
- The complete tree is hardly interpretable at first sight (Figure 5). In order to arrive 
at clusters that could be labelled and interpreted, the figure should be traced 
through. Starting from above, two categories remain practically detached from the 
rest (items 1 and 80 in Figure 5). The first real cluster starts from item 3 and ends at 
item 157. It has several subclusters that can be named following the expressions but 
not yet their contents with respect to the social meanings of drinking. The nucleus 
of the first cluster is a pair of subclusters: beer at bar (items 15, 20 and 97) and beer 
when thirsty (items 19, 57, 140 and 156). Next a set concentrating on the beverage 
brand and distilled spirits ( 18, 24, 26, 27, 30, 32, 103, 145) is linked to the nucleus. It 
also contains mentions of the number of participants and of everybody drinking 
equal amounts. In the next phase, specific mentions related to sauna (96, 101, 141) 
are connected to the cluster. Last, two sublusters with a looser connection to the 
main trunk come to complete the description: wine with meals (3, 23, 122, 134) and 
recreation (59, 137, 153, 157). On the whole, this cluster focuses on the beverage 
brand and makes a sharp distinction with respect to the proper context of drinking 
proper. Indeed, it seems reasonable to call this cluster drinking as drinking proper 
for the time being. 

In a similar fashion, the next cluster (from item 10 to item 136 in Figure 5), which 
consists of mentions of unintended and unexpected drinking, could be analyzed 
and called the cluster of accidental drinking. It has three subclusters: drinking and 
the respondent as outsiders ( 43, 50, 77, 112, 152), drinking as an everyday pleasure 
(88, 89, 90, 117, 146, 148), and mentions that refer to accidental encounters (107, 
128, 129, 136). 

The third cluster (from item 2 to item 73 downwards in Figure 5) is a loose 
collection of the culinary aspects of drinking, referring to the taste (2, 33, 34, 38, 61) 
or good taste (35, 39, 48) of the beverage and also to company (12, 73). 

The next two clusters are all closely connected with each other. From item 4 to 
item 64, mentions of medicinal use are clustered together. One might wonder why 
mention of heavy drinking (item 11) is linked to this cluster; perhaps because curing 
hangover is naturally related to heavy drinking. Brandy seems to be a preferred 
beverage as a medicine. The next cluster (from item 87 to item 29), of which 
mentions on medicinal use nearly form a subset, consists of a large subcluster that 
focuses on the routine in drinking (60, 65, 91, 113, 114, 115, 14 7, 149). Three more 
subsets also emerge, although with less clearcut limits: mentions on specific parties 
(67, 72, 81, 120, 142, 151, 154), and two small sets, referring to company (51, 102) 
and to drinking a little wine or whisky ( 16, 22, 29). This cluster could be called the 
mentions of routines and manners. 

The sixth cluster (from item 13 to item 143) is a combination of a well-defined 
nucleus and loose additional subclusters. The nucleus consists of mentions related 
to visits and family celebrations (13, 25, 40, 44, 45, 94, 95, 104, 105, 106, 118, 119): 
champagne and ceremonies, the home environment and relatives characterize this 
subset. It is accompanied by three others: one of mentions ofnorms (62, 74, 78), the 
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other concentrated around the home-brewed beer sahti, a traditional beverage at 
large family celebrations in some regions (36, 41, 125), and the third focusing on 
intimacy (l 08, l 09, 110, 132, 135). Furthermore, a large set ofoutliers outside the 
subsets confirms the interpretation of this cluster as mentions of social 
interaction. 

The seventh cluster can be called the mentions of leisure drinking (from item 21 
to item 126). The core of the cluster consists of mentions of potential entertainment 
localities (98, 99, 100, 116, 123, 131), and subsets referring to indefinite leisure 
activities (92, 93) and the use of alcohol as an instrument (49, 58, 63, 71, 85, 124, 
127, 130) fit well to the label. 

Next to last, a very loose cluster of mentions related to heavy drinking(from item 
17 to item 82) appears as a separate set. And finally, two mentions (52, 86) seem to 
be complete outliers, as were another pair (1, 80) at the top of the figure. These four 
do not deserve to be called a cluster. 

Figure 6. The general structure of clustering tree in unweighted data 

clusters 

super-
clusters 

I 
I 

I 

2 
drinking accidental 

as drinking 
drinking 

drinking 

I 

-- I 

--

3 4 5 
culi- medi- routines 
nary cinal and 
as- use 

pects rituals 

2 
habitual 

6 
social 

interaction 

I 

I 

7 
leisure 

3 
interaction 

--

8 
heavy 

drinking 

95 



Altogether, then, this interpretation led to a structure with eight clusters, labelled 
above on the basis of the mentions included in each of them. Moreover, these 
clusters can be combined into three "superclusters", apparent in the overall 
structure of the clustering tree (Figure 6). Clusters l and 2 ("drinking as drinking" 
and "accidental drinking") join together to produce a supercluster of "drinking", 
simply, clusters 3, 4, and 5 ("culinary aspects", "medicinal use" and "routines and 
rituals") are combined into the supercluster of habitual aspects, and clusters 6, 7 
and even 8 ("social interaction", "leisure" and "heavy drinking") focus on drinking 
as an interaction. 

The mentions in the condensed set of 158 expression categories are not very evenly 
distributed over the 8 clusters (Table 19). By far the largest share of mentions 
belong to the cluster of "drinking as drinking" - almost a third of all mentions. 
Three clusters of medium size follow, including "social interaction", "accidental 
drinking" and "leisure". The remaining three clusters cover only 16 percent of all 
mentions. This does not, however, mean that respective shares of drinking could be 
classified as "drinking as drinking" etc. The classification of occasions with respect 
to the meanings expressed in verbal descriptions is a complicated task because any 
given description may contain mentions from any number of clusters. This 
classification is left to the next chapter. 

Table 19. Distribution of mentions in the verbal descriptions into categories of expressions of social 
meanings produced by cluster analysis 

Cluster 

1. Drinking as drinking 
(27 expression categories) 

2. Accidental drinking 
(16 categories) 

3. Culinary aspects 
(11 categories) 

4. Medicinal use 
(13 categories) 

5. Routines and rituals 
(21 categories) 

6. Social interaction 
(34 categories) 

7. Leisure 
(23 categories) 

8. Heavy drinking 
(9 categories) 
Undefined 
( 4 categories) 

N (expressions) 

96 

Mentions 
N 

4 396 

2 168 

178 

446 

991 

3 068 

1 837 

363 

168 

13 840 

Percent 
of all 

mentions 

32.3 
} 15.9 
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36.0 Supercluster 3: 

13.5 Interaction 

2.7 

1.2 

100.0 
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For the sake of comparison, the clustering tree based on a sample from the set of 
descriptions weighted with drinking frequencies is presented in Figure 7. The 
clustering was even less satisfactory than the one in the unweighted set, with the 
feature that most of the clusters are nested in each other, actually giving rise to one 
very large supercluster which becomes completed by a set of decorative subclusters 
around the kernel. This kernel consists of two large sets: "habitual aspects" (clusters 
2 to 5 in Figure 7) and "drinking as drinking" (clusters 6 to 7 in Figure 7). 

Compared with the clustering tree in the unweighted data, the basic structure 
seems to be roughly similar. The most striking difference is that clusters ofleisure 
and heavy drinking lose their position as relatively independent clusters and 
become more like decorations of the kernel cluster. 

What, then, about the social meanings? The names given to the clusters do not 
refer to the meaning categories by Pekka Sulkunen but rather to characterizations 

Figure 7. The general structure of clustering tree in data weighted with drinking frequen-
cies 
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of drinking contexts. The meaning categories by Sulkunen were mythical 
intoxication and sacral drinking, belonging to the set of mythical meanings, and 
integrating, ostensive and identifying meanings, called the set of instrumental 
meanings. Now, expression clusters "routines and rituals" could be taken as 
referring to the ostensive and identifying meanings, and similarly the cluster 
"social interaction" relates to the integrating meanings. But where is the site of the 
mythical intoxication that was supposed to be the dominating feature in the social 
meanings of Finnish drinking? One is tempted to interprete the heavy 
concentration in the material, i.e. beverage-centered expressions, as a camouflage 
for mythical meanings, in particular for intoxication. And indeed, it is the nature of 
the "bi-isotopy" characteristic of a "mythical discourse" that it refers to two levels 
of experience at the same time: to the everyday experience and to "another reality". 
Thus the cluster of"drinking as drinking" would be a good candidate for the site of 
mythical intoxication in the Finnish vocabulary of drinking. 

But is this not too readily a solution? It was already mentioned that the contents 
of the whole of the interview and the location of the recording of verbal 
descriptions may have influenced the contents of the descriptions, favoring 
expressions that are beverage-centered. The respondent's attempts to present 
himselfas socially acceptable may also have biased description. And furthermore, 
what actually should be regarded as "expressive" of social meanings in the coding 
of the descriptions? The procedure applied in the coding work now regards 
practically everything as a potential sign-vehicle of the social meanings of drinking. 
If some expressions were in a way necessary concomitants whenever talking about 
drinking, should not these be regarded as a kind of background noise, to be 
eliminated in the analysis'? Thus the coding procedure could easily lead to 
overcoding, and clustering could result in overinterpretation. These are all severe 
criticisms, and they stem in particular from the nature of the data and the methods 
used to process it, which on the other hand also make the problems involved 
visible. A less mechanical interpretative approach might have left these difficulties 
unrevealed. 

There is, however, some defence for the interpretation of the cluster "drinking as 
drinking" as the potential site of mythical intoxication in talk about Finnish 
drinking. In her study of descriptions of drinking in Finnish novels in the years 
1912 and 1972 Pirjo Paakkanen (1982) observes that while mentions ofbeverage 
brands etc. served as a means of distinguishing between social groups and drinking 
styles in novels written in 1912, this system of distinction had shrunk to a structure 
with only two poles in 1972, being alcohol contents and the price. "From the 
multitude of beverage brands has emerged an unified alcohol commodity that is 
labelled by beverage names, like bananas and soap powder are labelled by their 
brand names" (Paakkanen 1982, 68). Indeed, the cluster "drinking as drinking" 
operates essentially with beverage types and brand names, and there exists in 
Finland today a general knowledge of the alcohol contents and prices of the most 
common beverages. 

There are, still, clusters of expressions that are problematic. "Accidental 
drinking" was joined to the same supercluster with "drinking as drinking", but the 
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former does not operate with beverage types at all. "Culinary aspects" and 
"medicinal use" seem to refer to quite technical uses of alcohol, although the 
habitual aspects are also present. The most problematic are the clusters of"leisure" 
and "heavy drinking", of which the former could be fitted with the idea of 
instrumental social meanings, whereas the latter would easily be interpreted as 
belonging to the domain of mythical intoxication. However, in the 
conceptualization by Kirsti Maattanen ( 1982) discussed in chapter 7, it was leisure 
that was regarded as the proper site of intoxication. Except for the cluster "leisure", 
all of the problematic clusters are of minor importance within the superclusters, 
where the core of each seems to be interpretable in terms of the social meanings of 
drinking. 

The three superclusters could be characterized as follows: "drinking for the sake 
of the beverage (and intoxication)" (supercluster 1: "drinking"); "drinking for the 
sake ofhabits and manners" (supercluster 2: "habitual"); and "drinking for the sake 
of company" (supercluster 3: "interaction"). The result that mentions of 
"drinking" dominate the verbal descriptions parallels the results obtained with 
factor analyses with interview responses on personal drinking motives; a very 
strong first factor emerges, again focusing largely on "drinking as drinking" and 
leaving little space for other aspects ( cf. Makela 1969b; Simpura 1978b, 6; Sulkunen 
1981a). 

The names given to the clusters of expressions will be employed in further 
description seeking to discover whether there exist social meanings that are 
peculiar to various types of drinking contexts. The fact that the names of clusters 
refer implicitly to the drinking contexts may be confusing, when the basic 
hypothesis is that contexts and meanings should be analyzed as independent of 
each other. 
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9 
Social meanings in various drinking 
contexts 

This chapter focuses on the hypothesis ofindependency between drinking contexts 
and the social meanings of drinking, in the sense that the possible differences in the 
meaning structures in various contexts are revealed. In the case of drinking in 
Finland, it was supposed that a strong cultural factor called Finnish boozing 
dominated the spectrum of social meanings of drinking. In particular, this would 
hold true in the traditional drinking pattern where drinking occurs mostly in 
specific drinking contexts. The modem pattern of drinking is assumed to favor 
instrumental meanings of drinking in everyday life contexts. These are the 
expectations to be tested by inspecting the profiles of the expressions in verbal 
descriptions of occasions in various contexts. The procedure is a kind of 
"cross-tabulation" of contexts and meanings, or rather the expressions of the 
meanings, although presentation is not in ordinary tabular form. 

The first step is to relate the results of the clustering of expressions to separate 
occasions. Drinking occasions cannot be classified in terms of expression 
categories in a straightforward manner because a verbal description may contain 
expressions from any number of categories. I. C. Lerman, who developed the 
clustering procedure applied in the preceding chapter, also introduced alternative 
ways of determining the degree to which a description contains members ofa given 
category of expressions (cf. Lerman 1981, 175-176, 575-577). A procedure that 
accounts for the relative frequencies of mentions in each description, comparing 
them with the relative frequencies in the whole of the data and also taking into 
consideration the differences in size of clusters, was chosen for use in the present 
study (see Appendix 4 for details). The procedure leads to a statistic, designated 
here as R, that describes the presence of the expression categories in the 
description. 

The crucial point in applications of the statistic R is to determine its critical 
values, which, when exceeded, mean that the description in question may be 
regarded as containing members of the respective cluster to a significant degree. 
Lerman, in his examples, advises to inspect the empirical distribution of R in the 
whole set of occasions to find a point where a "neat leap" occurs. This then is the 
critical point searched for (Lerman 1981, 576). This recommendation thus leaves 
the decision on the criterion open to interpretation. Unfortunately for the present 
study, "neat leaps" were not always easily pinpointed for the expression categories, 
and the determination of the critical limits of R remained somewhat arbitrary. 

The resulting classification of drinking occasions with respect to the expressions 
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in verbal descriptions is such that each occasion is classified as containing members 
of more than one cluster of expressions at the same time. The fruitful way of 
employing this classification is in comparisons between subsets of objects, as for 
instance between occasions in various context types. For each subset, the shares of 
occasions exceeding the critical limits Ri (i=l, ... ,k and k is the number of 
expression categories) can be calculated. Here it is to be noted that the critical limits 
are separately determined for each expression category. This leads to a tabular 
presentation, describing the relative importance of each expression cluster within 
the occasions in each context category (Table 20). As the critical points in 
distinctive expression categories are not strictly comparable, the correct way of 
inspecting the table would be to proceed columnwise and not to pay too much 
attention to the rowwise variation. 

The expression cluster "drinking as drinking" is clearly in a more prominent 
position among everyday life contexts than among non-everyday life contexts. If 
"drinking as drinking" is a set of mentions that actually refers to mythical 
intoxication although employing everyday speech, the surprising result would be 
that mythical intoxication resides not in the separate drinking contexts of 
non-everyday life but in everyday life as such. The interpretation of the expression 
category of "drinking as drinking" is therefore not correct or else there are some 
other intervening factors. 

One attempt to solve this mystery is to consider again what would be most likely 
mentioned when one is asked for a description of his drinking occasions. Is it the 
most typical to the occasion in the sense that one mentions things that are always 
present on the occasion, or is it the best discriminator of the occasion in the sense 
that one mentions things that most clearly distinguish between this occasion and 
other occasions in the same context? If the latter is true, then mentions of"drinking 
as drinking" are most likely to occur when describing occasions in contexts where 
drinking does not usually occur, e.g. in many everyday life contexts. Similarly, 
mentions of "drinking as drinking" should be relatively rare when describing 
contexts where drinking is self-evident, e.g. in many non-everyday life contexts. 
The data of the present study do not lead to a solution to this problem. The problem 
appears, of course, in other clusters of expressions as well. One might wonder, for 
instance, why there are so few mentions of"interaction" in entertainment contexts. 
Is "interaction" self-evident in this context to such a degree that it is not worth 
mentioning or is it really so that Finnish drinking culture does not regard 
"interaction" as an essential feature of entertainment contexts? 

Although these problems make the whole procedure subject to criticism, when 
applied to this kind of data, the analysis of the present study must proceed on the 
assumption that the respondents mention what usually occurs in each context 
when giving their verbal descriptions. To make the comparisons between various 
context types easier, the figures in Table 20 are simplified by arranging them 
columnwise in increasing order and by drawing profiles of occasions in each 
context type employing these rankings as the vertical coordinate and the numbers 
of the expression clusters as the horizontal coordinate (Figure 8). This was done 
because the figures in Table 20 are not easily comparable taking several columns 
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..... Table 20. Presence of categories of social meanings in various drinking contexts (figures percent of occasions in each context type belonging to 0 
N each category of meanings, weighted with annual drinking frequencies) 

Meaning categories1 

2 3 4 5 6 7 8 N 

Type of context 

Everyday life contexts 66 26 3 0 5 24 8 5 864 
Meals 87 14 0 0 9 23 9 I 87 
Evenings at home 34 47 I 0 5 32 13 4 170 
Going to sauna 82 23 3 4 22 6 I 218 
Returning from job 85 27 0 2 1 24 5 I 55 
Outdoor activities 75 18 2 I 0 12 15 7 80 
In the course of work 68 23 0 I 49 9 3 51 
Undefined everyday 46 24 7 1 7 15 7 14 203 
life contexts 

Non-everyday life contexts 32 33 1 6 5 32 25 7 1475 
Paying visits 18 20 2 1 5 51 18 3 289 
Family celebrations 15 24 0 0 44 1 7 197 
Public holidays 16 2 34 7 46 30 5 29 
Other festive occasions 38 25 1 1 6 26 39 8 261 
Official occasions 64 26 2 0 2 40 13 4 65 
Entertainment contexts 32 45 1 0 5 26 35 JO 457 
Simply drinking 34 34 35 JO 27 10 5 165 

Medicinal use 30 39 3 47 4 JO 10 8 127 

Undefined contexts 16 22 0 0 1 9 43 17 68 

Total 48 30 2 4 5 29 18 6 2 395 
1 Categories of social meanings: 

-.J I Drinking as drinking 5 Rituals and routines 
2 Accidental drinking 6 Interaction 
3 Culinary aspects 7 Leisure 
4 Medicinal use 8 Heavy drinking 



into account at the same time. Omitting the combined context types "everyday 
life" and "non-everyday life" and also medicinal use included as a subtype of the 
category "simply drinking", there are altogether 15 context types, and the rank 
within each cluster of expressions may be any number between I and 15. Rank 15 
means that the context type in question has the highest percentage in the column ( or 
expression cluster) in question in Table 20. That is, this context type has the highest 
share of descriptions containing expressions of the category of mentions in 
questions, and these expressions are thus most typically present in this very 
context. When several context types have the same position in ranking (e.g. several 
zeros in column 3 in Table 20), each type is assigned the median position among 
those linked together. This ordering probably exaggerates minor differences within 
columns in Table 20, as a difference between e.g. the percentages 8 and 9 results in 
the same order as the difference between 22 and 35, for instance. The profiles 
reveal, however, the structures of the expressions of social meaning in each context 
type in roughly comparable terms. 

In interpreting the profiles it is only the form of the profile that matters, not its 
location with respect to the vertical scale. This is to say that two profiles are 
"similar" if the peaks and valleys are at the same points with respect to the 
horizontal scale. Admittedly, the relative heights and depths of the peaks and 
valleys should also be considered. 

Each context type has a peculiar profile in terms of the expressions of the social 
meanings of drinking. The whole spectrum of expressions is quite evenly present on 
official occasions and other festive occasions, whereas extremely unidimensional 
drinking occurs in undefined contexts, already suspect of being a site of problem 
drinking. Expectedly, non-everyday contexts are generally high in the cluster of 
heavy drinking, as well as in the supercluster of interaction in general ( cluster 6 to 8 
on the horizontal axis). Notably, however, mentions of heavy drinking are 
relatively infrequent on visits. "Simply drinking", meals and public holidays are 
the domain of expressions of habitual drinking ( clusters 3 to 5 on the horizontal 
axis). Undefined everyday life contexts are also high in this supercluster, and 
clearly the first supercluster, or "drinking", occupies everyday life contexts in 
particular. 

The usefulness of the profile presentation is not yet evident in a comparison of 
this kind. It can be employed more interestingly when comparing the social 
meanings of drinking in various subpopulations in the next chapter. The main 
conclusion is, however, unambiguous: there is a strong relationship between 
drinking context and the spectrum of social meanings that is manifested in drinking 
in that context. In this respect, the basic hypothesis of independency between 
contexts and meanings must be abandoned. On the whole, however, the link 
between drinking culture and living conditions must be studied by examining 
contexts and meanings in various subpopulations. The results of this chapter can be 
paralleled with those of Weibel ( 1981 ), who shows that urban American Indians 
have clearly different profiles for the social meanings of drinking in various 
settings. The idea of Pekka Sulkunen (1983a, 277) that social meanings occur in 
conglomerations rather than being neatly separated also seems to be true in most 
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Figure 8. Profiles of drinking contexts in terms of their position in ranking order with respect 
to the presence of social meanings in verbal descriptions 
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drinking contexts. Indeed, like Kilty ( 1980, 1030) writes, "drinking ... is a complex 
phenomenon that carries a variety of meanings for any given individual". 

Returning to the basic structure of Finnish drinking, occasions of modern 
drinking with instrumental meanings in everyday life contexts would be meals, 
evenings spent at home going to sauna a,nd arrival home, none of which is, 
however, high in the supercluster of interaction including the basic cluster of heavy 
drinking. Occasions of traditional drinking in mainly non-everyday contexts with 
emphasis also on intoxication would be drinking outdoors, on visits, public 
holidays and other festive occasions and in entertainment contexts. Intermediate 
cases of different dimensions would be work and family celebrations, and the 
undefined contexts and "simply drinking". All these classifications are, however, 
disputable due to the very nature of social meanings. In particular, the problem of 
determining expressions that relate to mythical intoxication remained 
unsolved. 
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10 
Drinking occasions in subpopulations 

The central themes of the present study have been the nature of the dependency 
between culture and living conditions, and the existence of a homogeneous Finnish 
drinking culture. Living conditions were regarded as the main factor in 
determining the set of drinking contexts available, and culture was sought after 
from the expressions of the social meanings of drinking in verbal descriptions. 
Although each type of drinking context seemed to have a particular profile of social 
meanings, a further test of the links between culture and living conditions is needed 
to see whether these distinct profiles remain unchanged in subpopulations 
constructed to represent a range of living conditions. If this were the case, the 
hypothesis of cultural homogeneity would be proved, and at the same time culture 
would appear as relatively independent of living conditions. 

Another central theme has been the change of drinking habits in discussion about 
the modern and the traditional patterns of Finnish drinking. The distinction 
between the modern and the traditional will serve as the basis for choosing the 
relevant subpopulations for description. This distinction is as important from the 
perspective of living conditions as from the cultural viewpoint. In practice, an 
analysis based on a single cross-sectional data set cannot reveal enough about the 
dynamics of drinking practices, and the sample size and questionnaire form 
contents also limit the choice of subpopulations. Even then, description is not 
intended to be complete but will only present the results for a few main 
subpopulations. 

Choosing subpopulations 

When considering the changing drinking contexts in changing living conditions 
(chapter 7) it was suggested that a relevant procedure for constructing 
subpopulations be based on the dimensions rural-urban, completed with the 
number of urban generations in ancestry, and farmers-workers-the elite, to reflect 
the position in production and thereby also the amount and nature ofresources, or 
the access to potential drinking contexts. The groups would be different with 
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respect to their experience of the Great Migration, and their distance from the 
hypothetical core of traditional Finnish drinking, or Finnish boozing as it emerged 
in rural conditions, would increase with the increasing number of urban 
generations and with transitions in occupational status away from basic 
production. Construction of subpopulations in this way also relates to the concept 
of the habitus (cf. the discussion in chapter 3), as the subgroups were likely to be 
different in many other respects and in their overall orientation towards life. This 
idea remains, however, unemployed in the present study, because the data does not 
allow the construction of subpopulations along these lines. Something more simple 
and mechanical must be attempted. 

Keeping in mind the interest in the modem and in the traditional, a natural 
choice, also regarded as important in the Finnish way oflife studies, is the division 
between urban and rural populations. Another important aspect is the phase of the 
life cycle, described by age, marital status, family composition, work and studies 
etc. As the subpopulations with respect to age have a special position in the cultural 
perspective, it is not considered more closely. Of the remaining indicators, marital 
status was regarded as the best of those available in the questionnaire form, which 
contained no information on the family composition. 

In his study of drinking habits and changing living conditions, Pekka Sulkunen 
(1979) found generations to be the most important categories in describing the 
changes. He presented two fundamental generations: a dry generation, or those 
born before the year 1939, and a wet generation. Besides having lived in totally 
different objective conditions the two generations were likely to have different 
cultural views on drinking, too. Comparing this division with another 
categorization by J .-P. Roos (1982) shows a certain similarity. Roos describes four 
generations in twentieth century Finland: the generation of war and economic 
depression (born 1900-1918), the generation of reconstruction and rise (born 
1920-1940), the generation of the great social transformation (1940-1955) and 
the generation of urban neighborhoods (born after 1956). Roughly, the dry 
generation covers the first two generations of Roos, and the wet generation is the 
third in Roos' classification. In the present study, the respondents were born 
between the years 1906 and 1960, so that the generation of urban neighborhoods is 
not very well represented. 

In accounting for the interest in the habitus to some extent at least attention 
should be turned to differences arising from the occupational status of the 
respondents. There are also a few obligatory choices in all studies following the 
tradition of the drinking habits survey. The first one is the division by sex. The 
most remarkable changes in Finnish drinking practices in the 1970's have occurred 
among women (see e.g. Simpura 1978a; Ylalahti 1980). Although the way of 
regarding sex as a mechanical device in survey analysis, without much 
consideration of the origins of sex-specific practices, has been criticized recently in 
Finnish discussion (Honkasalo 1982; Jarvinen 1982), the choice of sex can be 
defended in the present study by arguments that relate to the resources as 
determinants of drinking. The second obligatory choice is some indicator of 
drinking patterns. For the sake of simplicity, only the self-reported average 
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drinking frequency is discussed here, describing roughly the degree of the 
respondent's involvement with drinking. Again, this involvement must be 
understood to be a relative concept, peculiar to each drinking culture. In Finnish 
conditions, a reasonable division into three categories would regard as frequent 
drinkers those who drink once a week or more frequently, and as infrequent 
drinkers those who drink extremely seldom and are practically abstainers, although 
not in the strict sense applied in the 1976 study (see Appendix 1). Problem drinkers 
are not discussed separately, on the basis that the present study focuses on ordinary 
drinking, and is not primarily concerned with types of drinking. 

The distribution of drinking occasions into categories of contexts will be 
described in all of the subpopulations chosen above. For the following analysis of 
expressions of social meanings in various drinking contexts both the set of 
subpopulations and the set of drinking contexts will be limited to those regarded as 
most illustrative of the changes in drinking habits. 

Drinking contexts in subpopulations 

In a perspective viewing objective living conditions as determinants of drinking, 
the hypotheses on the distributions of drinking occasions into various contexts 
should be formulated with respect to the resources for drinking in the given 
subpopulations. The resources that can be considered here are the availability of 
alcohol, availability of time and access to certain specific contexts, like the official 
drinking occasions. Another interesting aspect is discovery of contexts that could 
be typical of some subpopulation. There are two approaches in the search of typical 
occasions. First, typical occasions might be such that they are relatively more 
frequent in some subpopulation than in another. Second, occasions that are 
infrequent in all subpopulations may, however, be typical of some subpopulation 
in that almost all of this kind of occasions are concentrated within that 
subpopulation. 

Starting with one of the obligatory choices, what could be the sex-specific 
differences in the resources for drinking? The traditional sex roles bind women 
more tightly to the home, allowing fewer opportunities for drinking outside the 
home. This is still true in Finland, too, despite the high rate offemale participation 
in work outside the home. On the other hand, traditional roles allow men more 
liberty in the use of time also at home, thus giving them access to drinking contexts 
in the everyday home environment as well (cf Niemi, Kiiski and Liikkanen 1981). 
Life in modem suburbs provides men with few opportunities for anything other 
than domestic chores at home, and for those who are not accommodated to new 
and softer male roles drinking is not only a voluntary choice but a last resort in the 
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Table 21. Distribution of drinking occasions into context types in subpopulations: sex, residence and generation (percent of occasions, 
weighted with drinking frequencies, in each subpopulation) 

Subpopulations 

Sex Residence Generation All 
Men Women Urban Rural Wet Dry 

Type of context 

Everyday life contexts 47 46 45 49 43 51 47 
Meals 9 10 7 13 6 12 9 
Evenings at home 6 11 8 5 8 7 7 
Going to sauna 10 9 9 12 9 10 10 
Returning from job 4 3 4 3 4 4 4 
Outdoor activities 3 3 3 l 3 3 3 
In the course of work 4 2 4 2 3 4 3 
Undefined everyday 12 8 10 13 10 12 11 
life contexts 

Non-everyday life contexts 51 52 52 48 55 47 51 
Paying visits 5 11 8 6 7 7 7 
Family celebrations 2 5 3 3 3 3 3 
Public holidays 0 0 0 0 0 0 0 
Other festive occasions 8 7 8 7 9 7 8 
Official occasions 4 1 4 1 2 4 3 
Entertainment contexts 20 21 20 21 27 12 20 
Simply drinking 11 5 9 10 5 14 9 

Medicinal use 8 4 6 7 4 10 7 

Undefined contexts 2 2 2 2 3 2 2 

Number of occasions 1254 1142 1433 963 1184 1212 2 396 -0 
\0 



dull evenings spent at home devoid of activity (see Kortteinen 1982 for a vivid 
description). As the sphere outside the home is still a male demesne to a large 
extent, one might expect that official occasions would be typically male ones. 

The results in Table 21 show that the differences between men and women with 
respect to context distributions are not great. Men have, however, twice as many 
drinking occasions as women do (see the bottom line in Table 23 and also Simpura 
1978d). This being the case, 2 percent in the distribution for women in Table 21 is 
equal to I percent in the distribution for men in absolute numbers of occasions. So, 
for instance, eight out of nine official drinking occasions were reported by male 
respondents. Somewhat expectedly, women have a larger share of occasions in 
home-centered contexts (evenings at home, visits and family celebrations), and 
interestingly also in entertainment contexts. Men have a larger share of undefined 
everyday life contexts, other festive occasions, official occasions and occasions of 
"simply drinking". 

In terms of drinking resources, the difference between city and country should 
reflect the limited availability ofalcohol in the countryside with the sparse network 
of liquor stores and licensed restaurants. Again, the difference lies more in the 
number of drinking occasions than in their distribution into context categories. 
There are a few signs of modern drinking among the urban population in that the 
shares of occasions in evenings at home are higher in cities than in the countryside. 
Contrary to expectations, meals have a relatively high share of rural drinking 
occasions. The rural population has a larger share of occasions when going to sauna, 
but this is not necessarily an indication of traditional drinking patterns but rather of 
greater access to sauna in the countryside. Drinking on visits and on other festive 
occasions is relatively sligtly more frequent in cities than in the countryside. 
Altogether, the differences are small and reveal no clear signs of traditional and 
modern drinking. 

The last two columns in Table 21 show that the differences between the two 
generations are also quite moderate in size. A crucial problem in interpretation is 
that the differences are likely to be due to an age effect more than to a genuine 
generation effect. This would explain the large gap in the share of drinking in 
entertainment contexts, typically favored by younger people. The result that the 
dry generation favors drinking at everyday meals more than the younger do is 
contradictory to the hypothesis of modern and traditional drinking if interpreted as 
a generation effect, but becomes more understandable if interpreted as an age 
effect. 

The results in the next table (Table 22) show that the respondents' social status, 
as described by their occupations, certainly influences the set of drinking contexts 
available. Expectedly, those with plenty of contacts and money (managerial 
professions) or with plenty of time (the passive population, mostly the retired and 
housewifes) have a large share of drinking occasions in non-everyday life contexts. 
The difference between managers and others is largely due to the high share of 
official occasions in the first group. An interesting difference that is not explainable 
by resources but rather by cultural practices is that found between workers and 
other groups of the active population. Workers have a very low share of drinking on 
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visits but a remarkably high share of occasions in entertainment contexts. For the 
hypothesis of modem and traditional drinking the results on occupational status 
are again confusing, except that farmers who could be regarded as representive of 
traditional drinking indeed do not favor the modem context of drinking at 
meals. 

Next, the distributions with respect to marital status display an important 
influence, although the description is in the crudest possible terms. Here also the 
presence ofan age effect must be borne in mind. From the perspective ofresources, 
those who are not married can be assumed to have plenty of time and perhaps also 
more money compared with the married group. This would explain the major 
difference in the share of entertainment contexts. 
- As for drinking frequency, the traditional drinking pattern was supposed to be one 
with low drinking frequency. It is no surprise that drinking frequency has a great 
influence on the distribution of drinking occasions into context types. Certainly, 
these differences are not explained by objective resources alone but rather by 
cultural influences and subjective choices. Those who drink infrequently do it in 
mostly non-everyday life contexts, and even among non-everyday life contexts 
entertainment contexts are avoided. As this "involvement with drinking" , 
probably related to a personal lifestyle or orientation, has such an important effect 
on the choice of drinking contexts, one is led to ask whether the role of subjective 
aspects should be emphasized in further studies on drinking occasions. 

To make the point of drinking frequency clearer, the frequency is included 
among the variables employed to produce subpopulations accounting for several 
demographic indicators simultaneously. The other two indicators are sex and the 
generations, interpreted here as including the age effect in the analysis. The results 
in Table 23 show that the effect of drinking frequency is larger among women than 
among men, and larger among the older dry generation than among the younger 
wet generation. The effect always goes in the same direction, so that frequent 
drinkers have higher shares of occasions at everyday life contexts, especially at 
meals, than do infrequent drinkers. 

The whole view of modern and traditional drinking in terms of drinking contexts is 
a complicated matter, mostly because of the subjectively determined involvement 
in drinking. Of course, the determination of drinking frequency depends also on 
cultural factors, in that the average drinking frequency is lower among the dry 
generation than among the wet generation. It can also be supposed that age has 
some effect on an individual's drinking frequency as an objective factor. Not much 
is known about the changes of drinking habits in the course ofageing, however. It 
appears that a single cross-sectional survey is incapable of grasping the changes in 
the set of drinking contexts, and even more so because no information on 
non-drinking occasions is available. That is to say that although the distributions 
into context categories may be similar in various subpopulations, the shares of 
drinking occasions in all relevant occasions in the given context may diverge 
widely. Changes in distributions like those above only cover the substitution of 
everyday life contexts for non-everyday life contexts or vice versa. 

One last point from the tables appears on the bottom line of Table 23. It depicts 
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Table 22. Distribution of drinking occasions into context types in subpopulations: social status and drinking categories (percent of occasions, 
weighted with drinking frequencies, in each subpopulation) 

..... 
N 

Subpopulations 

Occupational Marital Drinking 
status1 status2 frequency3 All 

M F C w p Not Married Fre- Medium Infre-
married quent quent 

Type of context 

Everyday life contexts 39 45 46 50 40 33 56 49 34 22 47 
Meals 11 2 12 6 11 6 11 10 2 2 9 
Evenings at home 7 6 9 7 2 s 9 7 10 4 7 
Going to sauna s 14 8 11 6 6 12 10 8 6 10 
Returning from job 7 3 s 0 2 s 4 2 0 4 
Outdoor activities 4 0 3 3 l l 3 3 3 3 3 
In the course of work s s 3 4 3 2 4 4 2 0 3 
Undefined everyday 7 12 8 13 18 11 11 11 7 7 11 
life contexts 

Non-everyday life contexts 60 52 44 48 59 64 42 50 63 74 51 
Paying visits 12 7 11 4 s s 8 6 12 21 7 
Family celebrations 3 3 3 3 I 2 4 2 8 14 3 
Public holidays 0 l 0 0 0 0 0 1 3 0 
Other festive occasions 9 6 8 9 7 10 6 7 10 15 8 
Official occasions 17 0 8 0 0 1 4 3 3 3 3 
Entertainment contexts 12 17 18 23 19 34 11 20 22 13 20 
Simply drinking 7 17 4 8 27 11 9 10 7 6 9 

Medicinal use 6 12 4 7 17 7 7 7 s s 7 

Undefined contexts 2 3 2 3 1 3 2 2 3 3 2 

Number of occasions 214 227 828 920 412 875 1521 1017 762 617 2396 
1 M Managerial professions The classes are not exclusive. 2 "Not married" includes also widows, widowers and the divorced. 
F Farmers Respondents in the category 
C Clerical professions "passive" may be included in ' Frequent: once a week or more often 
W Workers some other category by their Medium: at least three or four times a year, but less often than twice a month 
P Passive previous occupation. Infrequent: Less often than three limes a year, but al least once a year 



Table 23. Distribution of drinking occasions into context types in subpopulations combined by generations, sex and drinking frequency 
(percent of occasions, weighted with drinking frequencies, in each subpopulation) 

The wet generation The dry generation 

Males Females Males Females All 

Fre- Not Fre- Not Fre- Not Fre- Not 
quent 1 fre- quent fre- quent fre- quent fre-

quent quent quent quent 

Type of context 

Everyday life contexts 44 30 44 28 52 38 61 35 47 
Meals 7 8 I 12 2 19 4 9 
Evenings at home 6 6 10 10 4 11 15 9 7 
Going to sauna 6 8 10 7 II 9 8 8 10 
Returning from job 9 I 2 I 4 3 6 I 4 
Outdoor activities 5 I 3 3 3 3 I 4 3 
In the course of work 4 3 4 0 4 4 I 2 3 
Undefined everyday 11 II 7 6 14 6 10 7 11 
life contexts 

Non-everyday life contexts 51 68 54 68 47 57 36 63 51 
Paying visits 5 10 10 12 4 14 10 18 7 
Family celebrations 2 4 4 10 2 8 2 12 3 
Public holidays I 2 I I 0 
Other festive occasions 9 16 6 8 6 11 7 8 8 
Official occasions 2 3 I 1 5 5 0 4 3 
Entertainment contexts 27 29 27 32 12 10 11 12 20 
Simply drinking 5 3 5 3 18 9 5 9 9 

Medicinal use 4 I 4 3 12 7 5 9 7 

Undefined contexts 3 1 2 3 1 4 2 2 2 

Number of occasions 369 230 215 370 321 334 112 445 2396 

Annual occasions2 46 4 21 6 48 5 13 5 147 - (in million) 
w 

1 Frequent: once a week or more often 
Not frequent: twice a month or less often 

2 Figures obtained by multiplying weighted frequencies with estimation coefficient corresponding to samplin ratio. 



the estimated numbers of annual drinking occasions in each of the eight 
subpopulations. The figures were obtained by multiplying the frequencies in each 
subpopulation by the inverse of the sampling ratio. These figures should be 
employed when estimating the absolute numbers of annual occasions in various 
contexts in subpopulations. 

Expressions of social meanings of drinking in various 
contexts in subpopulations 

This final section of the empirical results answers the question whether the social 
meanings of drinking in a given context vary in different subpopulations. This is 
done by means of profiles of expressions in verbal descriptions, similar to those 
employed in chapter 9 for the whole set of drinking occasions. That is, the 15 
context types are ordered within each category of expressions in ascending order 
with respect to the degree of the presence of each categ01y of expressions in the 
descriptions. Now, this has been performed separately within each subpopulation. 
The starting data were tables similar to Table 20 in chapter 9. For the sake of 
brevity, only the profiles are presented below. 

The subpopulations and the context types to be discussed are also limited to the 
most essential to keep the presentation in manageable dimensions. Divisions by 
sex and residence provide two subpopulations each, and the remaining four are 
obtained by combinations of generations and drinking frequency. Only two 
categories were left with respect to drinking frequency, one being "the frequent 
drinkers" drinking at least once a week on the average, and the other including all 
the less frequently drinking respondents. In choosing the context types an 
important constraint was the number of occasions in the data. Another criterion 
was the cultural importance and the relevance for the discussion of the basic 
hypotheses. Therefore, context types where modern and traditional drinking are 
supposedly demarcated should be included. Going to sauna is indeed a culturally 
important context in Finland, and drinking in undefined everyday life contexts or 
in entertainment contexts was described with expressions referring to the 
traditional patterns of intoxication. Other festive occasions were found to be the 
context with the most even spectrum of expressions. Meals, evenings at home and 
occasions of paying visits were suspected of being the ground from which modern 
drinking patterns could emerge. These eight subpopulations and seven context 
types are now taken under scrutiny. 

In her study on descriptions of drinking in Finnish novels Pirjo Paakkanen 
arrived at the conclusion that the differences between the upper class and the 
working class with respect to the social meanings of drinking were levelling of, in a 
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comparison of novels from 1912 and 1972 (Paakkanen 1982, e.g. pages 78 and 100). 
Although classes are not included in the set of subpopulations discussed in the 
present section, the hypothesis of a unification of social meanings of drinking 
suggests that also the differences between subpopulations constructed on a 
different basis would be quite small. In terms of the expression profiles in Figure 9, 
this would mean that the basic form of the profile remains unchanged among 
subpopulations. Notice, however, that this means that the social meanings of 
drinking in a given context are then unchanged only with respect to drinking in 
other contexts, but not necessarily in absolute terms. So, for instance, similar 
profiles for a pair drinking contexts in different subpopulations, say, for drinking at 
visits and drinking at home evenings, means that the relation of visit drinking to 
home evening drinking is roughly constant in all subpopulations, although in 
absolute terms the descriptions may be different for urban visits and rural visits, for 
example. 

To begin with the most Finnish of all drinking contexts, one might expect that a 
high degree of conformity exists in the social meanings of drinking when going to 
sauna. The expression profiles emphasize "drinking as drinking" and culinary 
aspects in all subpopulations. A third aspect of interest is ritualism, which is 
somewhat high in all subpopulations except in the countryside and among the 
infrequent drinkers of the dry generation. The two latter subpopulations have 
clearly different profiles from those of the others, thereby underscoring the 
mentions of leisure aspects in the countryside and of heavy drinking among dry 
infrequent drinkers. This is perhaps due to the exceptional nature of drinking in 
sauna in these subpopulations, in that most occasions of going to sauna are not 
drinking occasions. In general, however, the profiles are quite constant, giving the 
impression that drinking when going to sauna is typically a ritual experience of 
tasting cold beer, as beer is by far the dominant beverage in this context (see Table 
11 in chapter 7). 

In the context distributions of the preceding section drinking at meals was.~ 
recognized as a distinguishing feature between white collar and blu~ oolla-rgroups, 
being far more frequent in the former subpopulation. The profiles of drinking at 
meals focus sharply on "drinking as drinking" and ritual aspects, but interestingly 
not on the culinary aspects. The latter point is, however, revealed as a critical 
distinction between the wet and the dry generations, indicating that the wet 
generation factually gives a relatively strong position to culinary aspects whereas 
the dry generation is the one responsible for the ritual label of drinking at meals. 
Thus this would be a context where the profiles of social meanings are in 
transition. 

Occasions of drinking on evenings at home have quite different expression 
profiles in various subpopulations. The accidental nature of the occasions is 
emphasized in all groups, and "drinking as drinking" is not very important in this 
context. For men, these are occasions of culinary or medicinal aspects with shades 
of heavy drinking, for women they are occasions of rituals and interaction. The 
profiles for urban dwellers and frequent drinkers of the wet generation are quite 
similar to that of women, with a focus on leisure aspects, too. Rural dwellers and 
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Figure 9. Profiles of drinking contexts in terms of their position in ranking order' with 
respect to the presence of social meanings in verbal descriptions in subpopula-
t.ions 
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Meaning 
category 
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Evenings at home 

12345678 
l 

12345678 

High rank means a strong presence of meaning categories in descriptions of respective 
context (maximum 15, minimum 1 ). 
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categories: 

1 Drinking as drinking 
2 Accidental drinking 
3 Culinary aspects 
4 Medicinal use 

5 Rituals and routines 
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7 Leisure 
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Figure 9. Continued 
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the frequent drinkers of the dry generation have produced relatively often 
mentions of heavy drinking. Medicinal aspects are important for men, rural 
dwellers and the infrequent drinkers of the dry generation. After this initial 
confusion, it appears that drinking on evenings at home was in the traditional 
environment a male domain with tones of medicinal use and heavy drinking, 
whereas in the modern environment the aspects of interaction and perhaps of 
intimacy have become dominant. Altogether, this is a context in transition, 
too. 

Drinking in undefined everyday life contexts has quite uniform profiles in all 
subpopulations, except the frequent drinkers in the dry generation. The profiles are 
high in culinary and ritual aspects and also notably in mentions of heavy 
drinking. 

When drinking on visits, men, urban dwellers and frequent drinkers pay little 
attention to rituals and routines that are important in other subpopulations. 
Otherwise, the profiles are quite uniform, being low in "drinking as drinking" and 
heavy drinking, and focusing on mentions of interaction and leisure. 

Profiles of other festive occasions are high in practically all expression categories 
among the frequent drinkers of the wet generation. In other subpopulations, there 
are only a few deep troughs in the profiles. This context is thus generally one in 
which the whole spectrum of social meanings is likely to be employed. A clear 
distinction between the wet and the dry generations is that the former assigns a 
strong position to mentions of heavy drinking whereas the latter does not. A general 
distinctive feature of the profiles in this context is that single distinctive features are 
missing, making it difficult to comment more about the differences between the 
subpopulations. 

Finally, drinking in entertainment contexts also has quite uniform profiles, being 
low in "drinking as drinking" and high in mentions of the accidental nature of the 
occasion, leisure and heavy drinking. Interestingly, there is a peak for ritualism in 
the wet generation, which is missing from the profiles for the dry generation 

Drinking occasions in subpopulations: summarized 
findings 

The variation of context distributions was assumed to be due to differences in 
living conditions. In general, this variation was small except for two dimensions. 
Large differences existed between groups constructed on the basis of occupational 
status, and drinking frequency was the other important discriminator. In other 
respects, the differences were remarkably minor, a fact that could be taken as an 
indication of uniform drinking culture. 
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There are contexts that appear as culturally well-defined in the sense that they 
have a constant profile of expressions over several subpopulations. Examples of 
contexts of this kind are undefined everyday life contexts and entertainment 
contexts, characteristically high in expressions related to heavy drinking, and also 
occasions of paying visits, characteristically high in ritual aspects. On the other 
hand, contexts exist where the social meanings of drinking seem to be in a process 
of transition. Examples of this type are contexts of meals and evenings at home. A 
distinction between modern and traditional subpopulations seems to be possible 
for these contexts. On the whole, however, the similarity of the meaning profiles 
from one subpopulation to another is remarkable, although a proper test would 
require comparable results from other cultures. 

The differences in expression profiles cannot always be returned to the 
dimension of modern and traditional. Involvement in drinking, as described by 
drinking frequencies, also accounts for considerable variation in some cases. 
Similarly, involvement in drinking also influenced the distribution of occasions 
into various drinking contexts to a large degree. Again, the differences in profiles 
with respect to drinking frequency are not systematic but are limited to a few 
context types. 
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11 
Conclusions 

This study has been an experiment in enriching the analysis of survey data on 
drinking practices in areas that could be regarded as the domain of more qualitative 
approaches. What has been done, actually, has been to analyze answers given to a 
single open-ended question concerning the most recent drinking occasion by 
classifying the obtained descriptions into categories of a context typology and 
illustrating these types by means of numerical information on the occasion, and 
continuing with a content analysis of the descriptions and the inspection of the 
contents of descriptions in various types of drinking contexts. The study has mostly 
concerned Finnish drinking as an indivisable whole, paying less attention to 
variation between subpopulations. The theoretical framework of the study was 
derived from the recent discussion in Finnish alcohol research, concerned with the 
problem of the persistence of an alcohol culture in changing living conditions. The 
general theoretical problem was twofold: first, to consider the relationship between 
culture and living conditions, starting from the hypothesis that cultural 
phenomena are relatively independent of living conditions, and second, to 
consider the nature and the existence of a supposedly unified drinking culture. 
These problems are certainly relevant in any modem society facing rapid social and 
cultural change. In the special case of Finland, drinking culture and changes in 
living conditions were condensed in the notions of Finnish boozing and the Great 
Migration. Although the Finnish case was intended to be first and foremost a test 
and an illustration of ideas related to the general hypotheses, the study also 
provided a new description of Finnish drinking practices, being perhaps more 
successful in the latter instance than in the ambitious general task. 

Indeed, the development of theoretical constructions and their 
operationalization remained problematic; this is not only due to the fact that the 
data were collected years before the first steps towards the theoretical concerns of 
the present study were taken in Finnish alcohol research. The first main result that 
related to the independency between culture and living conditions is that the 
cultural ideal widely differs from the practical occurrences of activities. Thus the 
notion of Finnish boozing was not visible in the contents of verbal descriptions, 
although this could have been expected: the core of this concept that remained 
unverified by the survey data, or "mythical intoxication", is almost by definition 
inaccessible from the real acts ofreal people. Instead, it is likely to emerge in fiction 
and the arts, producing cultural stereotypes. Nor did the results of drinking in 
various contexts support the common idea that heavy intoxication would be the 
dominating feature of Finnish drinking practices. The procedure aimed to be a test 
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of the independency hypothesis, or the comparison of content profiles for various 
contexts in subpopulations, provided more obscure results that were more easily 
interpreted against the hypothesis of cultural homogeneity. 

Living conditions and drinking contexts 

The typology of drinking contexts was based on the distinction between everyday 
life contexts and non-everyday life contexts, the former being a part of the weekly 
routines and the latter being exceptional occasions with respect to the ordinary 
weekly rhythm. The comparison of numerical indices of drinking in various 
contexts suggested that a tripartition would have also been adequate: everyday 
routines, ritual-disciplined contexts and entertainment. The hypothesis was that 
non-everyday occasions were typical of traditional drinking, whereas modem 
drinking also occurs in everyday life contexts. This was supported to some extent 
by comparing the distributions of occasions by context type in various 
subpopulations, in that farmers, the closest potential heirs of traditional practices, 
favored drinking in non-everyday contexts. Occupational position appeared as the 
best discriminator with respect to context preferences. It was suggested that a 
division into subpopulations that were based on distance in generations from rural 
living conditions and on the position in an occupational hierarchy would provide 
an adequate basis for considering the effect ofliving conditions on the assortment 
of drinking contexts. This could not be attempted with the data of the present 
study. 

The suggested division into subpopulations already indicates that the strict 
mutual exclusion of contexts and cultural meanings could not be maintained. The 
emergence of contexts is not only a matter of external living conditions, but cultural 
rules, like those concerning the appropriateness of drinking, should also be 
accounted for. Moreover, there was some evidence that a subjective factor is also 
important, in that something like a personal involvement with drinking, or the role 
of drinking in a person's lifestyle, influenced the distribution of drinking occasions 
into context types. Still the fact remains that external living conditions also 
determine the access to various drinking contexts to a remarkable degree. 

Approached from the perspective of social meanings of drinking, some drinking 
contexts had a relatively constant profile of expressions over subpopulations in 
terms of social meanings, whereas some others were evidently in the process of 
cultural transition. This suggests that the concept of cultural meanings should be 
extended to cover not only the activity but also the context in which it occurs. This 
is not the same as to say that the context is an essential part in the repertoire of 
expressing meanings by an activity, but the contexts should be considered in their 
own right as potential sites of various activities. 
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A typology of drinking contexts that were to present drinking contexts as 
determined by living conditions should reflect the necessities and the resources 
dictated and allowed by an individual's conditions: his life experience, availability 
and structure of time, financial resources, work and social networks, housing 
conditions, availability of alcohol and so on. The typology of the present study does 
not fulfil these requirements, but is intermingled with various elements that also 
reflect the peculiarities of Finnish culture and the conceptions of appropriate 
drinking contexts there. This is, unfortunately, the ordinary course in much of 
alcohol research concerning modern societies, residing contentedly within the 
realm of drinking only and seldom leading to generalizations over cultural 
boundaries. An overall typology of social situations, based on the objective living 
conditions in a modern industrial society, awaits to be developed. 

A unified Finnish drinking culture? 

The central outcome of this study on Finnish drinking practices is that the popular 
and also official view of Finnish drinking as an unidimensional activity with 
intoxication as the central and often inevitable goal is far from material reality. 
Finnish drinking appears as a multifaceted phenomenon, and most of its 
occurrences are occasions oflight drinking in almost dull contexts, where drinking 
often is a marginal activity without the glory of mythical intoxication. If the 
popular image of typical Finnish drinking has been an occasion where two half-liter 
bottles ofKoskenkorva vodka are imbibed per capita in a male gang, the results of 
this study revealed quite different archetypes to be digested culturally. The most 
typical frequent occasion that could be raised as the emblem of Finnish drinking 
would be a middle-aged married couple sharing a bottle of mild beer after a sauna 
bath. The only thing which remains unchanged in these two occasions is the time, 
Sa~urday evening. However more important is to notice that Finnish drinking is 
no longer a monolithic phenomenon, at least not in practice, although it still may 
continue to appear as an unified one in the collective consciousness of culture. 

Is there a unified Finnish drinking culture? The overall results of the contents of 
verbal descriptions of drinking could be interpreted as supporting the hypothesis of 
homogeneity, in that mentions of the material properties of the beverage 
dominated in drinking descriptions. On the other hand, however, the contents of 
descriptions varied widely over context types, and, in terms of subpopulations, 
both the distribution of occasions into context categories and the contents of 
descriptions displayed remarkable variation. To decide upon the existence of a 
unified Finnish drinking culture depends upon the strategy of the analysis. In the 
ordinary course of empirical analysis, as pursued above, differences are to be 
searched out. If this is the goal, these differences are almost surely to be found. This 
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strategy, however, detracts from the importance of the similarities in the 
phenomena. The Finnish drinking culture might appear to be uniform in 
comparison with any other culture, although there is much variation among the 
Finns compared with themselves. 

When can the differences between subpopulations be interpreted as an 
indication of separate subcultures? For instance, when is the difference between 
male and female drinking practices to be taken as an indication of a male or female 
subculture? Even if the differences are large, it can be argued that the differences 
themselves are dictated by the whole of the culture; that is, the existence ofa culture 
presupposes a certain system of differences between various strata in the 
subpopulation, be they classes or socio-demographic categories. By applying some 
activities in systematic ways to express distinctions, the members ofa substratum 
do not necessarily build up a subculture but rather maintain and shape an overall 
system of distinctions. The preliminary analysis of the present study did not 
indicate groups that were suitable canditates for subcultures. Admittedly, the broad 
and overall analysis of data from a general population survey is not apt to recognize 
subcultures as such, if the search is not assigned as a task in data collection. 

A complicating phenomenon in uncovering the system of distinctions is the 
probably increasing fuzzyness both between subpopulations and between 
practices. That is, the subcategories tend to overlap, and it is increasingly difficult 
for citizens to identify themselves with well-defined categories, while researchers 
encounter the same difficulty as well: "Facing the weakening of traditional 
correspondence between class position, political organization and cultural 
practices, it is in the area of'private' life, style and the taste, where the apparition of 
the class structure in capitalist societies must be found" (Sulkunen 1982, 107). 
Fashions and practices of the elite are more and more rapidly also to be found 
among the ordinary people, and the typical life span of an activity as a means of 
showing distinction may have shortened drastically. The knowledge of practices in 
various life spheres spreads rapidly, thanks to phenomena like tourism and TV 
programs. On the other hand, this process also implies that new means of showing 
distinction must be continuously invented, and more and more activities arise to 
follow the laws that govern fashion-like phenomena. Drinking, for instance, 
appears to be capable of effectively showing various distinctions, and a research 
strategy that studies fashions in drinking seems relevant in today's Finland, too. A 
fashion proper would be something that the elite first introduce to distinguish 
themselves, something that becomes popularized, and finally looses its capacity to 
mark distinctions. Finnish boozing now appears a counter-fashion, the roots of 
which lie in the lower levels of social hierarchy, and the problem studied is not its 
extension but its persistence in the threat of perishing. 

In Finland, the form of the public discussion of drinking and alcohol control 
policies, or the alcohol discourse (cf. Falk and Sulkunen 1981a), has been 
unidimensionally focused on the chain beverage-drinking-harmful consequences, 
and this form has become almost sine qua non for some agents and measures in 
alcohol control policies. The results of this study as well as the speculations above 
now indicate that a modification of this discourse may be in order. Besides being a 
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domain where problems of moral, health and social order are prominent, drinking 
also has other features that are widely recognized and applied by the population. 
Drinking is not commonplace in the daily life of the Finns, but neither can it be 
separated into an instance of vice and deviancy only. It is a practice that is regarded 
as appropriate in a great many contexts by the majority of Finns. To say that there 
is also a harmless domain in drinking would be a continuation of the traditional 
discourse, although true in itself. Rather, there is a field in drinking, where drinking 
is a matter of manners, rituals and appropriateness in the first instance. 

Methodological problems of the present study 

Problems that result from employing data that were not originally collected for the 
purposes of the present study have become evident in many contexts above. This 
section summarized a few problematic solutions that were made in the course of 
the analysis. 

First, analyzing the set of drinking occasions as a whole and not by various 
subpopulations may have produced artefacts that will be revealed in later studies to 
be based on the same data and procedures. Plans for such studies have been laid, for 
instance, to study the differences in male and female drinking. Second, to classify 
each drinking occasion into one context category only and not to allow multiple 
classifications was a mistake, given the evident presence of elements from several 
contexts in the verbal descriptions. Third, the clustering procedure did not work 
too well with the sparse data that was generated for it from the verbal descriptions. 
Both the theoretical expectations and the requirements of the clustering procedure 
exceeded the possibilities provided by the brief verbal desc1iptions. Fourth, related 
to the third point, the method of comparing the contexts of descriptions by mention 
profiles led to difficulties in interpretation. A simpler procedure of counting shares 
of expression categories may have worked better. 

In general, the analysis here was laborious and time-consuming, and it can hardly 
be recommended to be applied directly, without a thorough consideration of 
alternatives. The present study was experimental in many respects, but although 
some results were less satisfactory, the idea of employing verbal descriptions of 
drinking occasions to enrich the ordinary survey analysis still seems to be fruitful. 
A promise for future studies would be true the availability of systems for 
computerized content analysis, although they would require a complete vocabulary 
of drinking-related expressions to be effectively employed in this kind of data. One 
problem that remains in data collection is whether drinking occasions are in all 
cultures regarded as such well-defined units that the respondents may easily 
produce verbal descriptions of occasion. 
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Common to much of alcohol research are the problems that result from 
surveying drinking practices without paying attention to other activities. In the 
present study, a particularly interesting aspect would have been the number of 
drinking occasions compared with non-drinking occasions in each context. Now 
only rough estimates were arrived at, showing the important result that drinking is 
relatively infrequent even in contexts that are commonly regarded as appropriate 
drinking contexts. Another problem is the mechanical classification of all 
occurrences of drinking as drinking occasions, without asking about the 
respondent's own interpretation of the situation. Even better, the analysis could 
proceed by starting with culturally well-defined drinking contexts, searching for 
their occurrences and leaving a great number of occasions aside as "background 
noise", that tends to dominate the field when analyzed with a mechanical survey 
apparatus. 

Implications for further research 

The study of drinking occasions completes interestingly the views on the nature of 
and changes in drinking practices, usually obtained by studying aggregate alcohol 
consumption, the variation of consumption among populations or the occurrence 
of drinking-related problems. It is clearly possible to obtain rich information on 
drinking occasions in interview surveys, both by fixed questionnaires and by 
open-ended questions like the verbal descriptions analyzed in this study. Data like 
those analyzed in the present study already provide a number of alternatives. 
However, it is evident that the study of drinking occasions is the proper field for 
more qualitative approaches. Extended thematic interviews and group discussions 
could be employed to avoid the worst deficiencies of a survey procedure: the 
concentration on drinking only, the omission ofpreceeding and following actions, 
and the atomistic separation of the individual from his social and material 
surroundings. Moreover, not only real occasions are of interest, but even more so 
are those descriptions that are cultural products per se, or occurrences of drinking as 
described in films and literature. Research projects along these lines are already 
under way in Finnish alcohol research (e.g. Falk and Sulkunen 1980; Paakkanen 
1982). 

The collection of data on drinking occasions will probably continue in the 
Finnish tradition of drinking surveys. A kind of time-series on changes in drinking 
as reflected in drinking occasions will thereby become available in the long run. A 
time series approach is evidently necessary to grasp the connections between 
changes in living conditions, culture and drinking practices. Another important 
line of comparisons is cross-cultural studies. It can only be hoped that the present 
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study encourages extending the study of drinking occasions to other countries, 
despite the numerous problems to be faced in the course of the work. The 
development of an universally applicable context typology, for instance, would 
serve as a common goal for research, although even the very foundations of the 
typology are already a matter of contention. 

The study of drinking occasions is a worthwhile research endeavor. It reveals the 
multitude of drinking practices that are easily buried under drinking problems, 
amounts and quantitities in the mainline of studies. It also forces the alcohol 
researcher to consider drinking not in isolation but in relation to other activities 
and spheres of life, thus linking alcohol research with the more general issues of 
social research. Drinking occasions are not only occasions of ethanol intake, but 
acts in the play of social life, where the scenes, the actors, and their utterances by 
various means should be studied side by side. 
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Appendix 1 

Collecting and processing data on drinking occasions in 
the 197 6 drinking habits survey in Finland 

IA. Sample and response rates 

The target population in the 1976 survey was the Finnish population between 15 and 69 years 
of age, or those born between 1906 and 1960, limits included. The sampling procedure was a 
two-staged stratified cluster sampling, with municipalities and electoral districts as sampling 
units in the two phases, and degree of industrialization and left-right support in elections as 
the basis of stratification, respectively. In the final stage, the respondents were picked by 
systematic sampling within the clusters. The properties produced by the sampling procedure 
are not applied in the present study. 

The sample was picked from census registers concerning the whole population of Finland, 
and dated on January I, 1976. The registers can be regarded as very reliable. The sample size 
was 2988, and the response rate as high as 94.9 percent. The number ofrespondents was 2835, 
consisting of 1393 men and 1442 women. No systematic bias was detected in the non-
response part of the sample (Simpura 1977b). To produce estimates of the aggregate numbers 
and volumes, like the aggregate number of drinking occasions in 1976, the sample estimates 
were multiplied by a factor equal to the inverse of the sampling ratio, or 1195. 

IB. Definition of abstainers and drinkers 
Those who reported any consumption of alcoholic beverages within the 12 months preceed-
ing the interview were regarded as drinkers. The definition of alcoholic beverages followed 
the Finnish liquor legislation, excluding only mild beer and mild cider, each with an alcohol 
content ofless than 2.25 percent of volume. Another exception was the consumption of sacral 
wine. Of all the respondents, 2421 were defined as drinkers, 1271 being males and 1150 
females. 

IC. Drinking frequencies and respective numbers of annual drinking occasions 
The data analyzed in the present study concern the latest drinking occasion for each respon-
dent. To arrive at a rough estimate ofannual frequencies and volumes, the observations were 
weighted with an estimated number of the respondent's annual drinking occasions, based on 
his or her self-reported drinking frequency as follows: 

Frequency 

daily 
a couple of times weekly 
once a week 
a couple of times monthly 
approximately once a month 
approximately once every two months 
3-4 times a year 
once or twice a year 
less than once a year 
(never 

130 

Annual occasions 

365 
104 
52 
24 
12 
6 
3 
2 
0 
0) 



1D. Surveying drinking occasions and recording verbal descriptions of the 
occasions 

The 1976 drinking habits study aimed at the measurement of individual alcohol consumption 
by surveying all drinking occasions of the respondent occurring within a period depending on 
the drinking frequency of the respondent (see Makela 1971 for details). Determining the 
survey period was immediately followed by the recording of the respondent's own verbal 
description of the latest drinking occasion. The procedure was presented in the questionnaire 
as follows: 

49 How often do you visit a licensed restau-
rant to consume alcohol? 

CARD 3 (frequency) 

0 daily 
50 

51 

How often do you visit cafes licensed to 
sell medium beer to consume this kind of 
beer? 

How often do you use alcohol alto-
gether? 

In your assessment try to include also 
those occasions when you have con-
sumed insignificant amounts of alcohol, 
even just halfa bottle of medium beer or 
a sip of wine. 

Next I would like some detailed information con-
cerning the times you have used alcohol recently. 
Try to include EVERY occasion regardless of whet-
her you only had a sip of an alcoholic beverage. 

Drinking frequency 

0 daily 
I a couple of times weekly 
2 once a week 
3 a couple of times monthly 
4 approximately once a moth 
5 approximately once every two months 
6 3-4 times a year 
7 once or twice a year 
8 less than once a year 

Note that the interview day is also included in the 
period. 
Enter the period here. 

I a couple of times weekly 
2 once a week 
3 a couple of times monthly 
4 approximately once a month 
5 approximately once every two 

months 
6 3-4 times a year 
7 once or twice a year 
8 less than once a year 
9 never 

First request when alcohol was last 
used. The questioning is to be con-
tinued retroactively until all drinking 
occasions listed below have been co-
vered. 

Period 

one week 
two weeks 
four weeks 
two months 
eight months 
12 months 
12 » 
12 » 

interview date date of the beginning of the period 

The period includes less than three drinking occasions, the questioning is to be continued 
until 3 drinking occasions have been entered or the preceding 12 months have been covered. 
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We shall begin with the last drinking occasion. How would you describe it? 

Use additional notebook paper if necessary! 

52 Enter the number of separate sheet after they have been filled. 

Then, details of each occasion to be surveyed were recorded on a separate form: 

Form for single drinking occasion 

Card code 

Subject number 

Date of drinking occasion (day, mo.) 

Weekday Mon Tue Wed Thur Fri Sat Sun 

Was today a 
Answer only 'yes' (I) 
or 'no' (2) 

Drinking began at (hour) 

workday 
festive occasion for family 
public holiday 
eve of holiday or day off 

Number of persons present (including interviewee) 

What others were present? 

Answer only 'yes' (1) 
or 'no' (2) 

men 
women 
your father 
your mother 
your spouse 
your girlfriend of boyfriend 
relatives 
friends, chums 
co-workers 

If the interviewee 
was alone leave 
these blank. club or organization fellow-members 

business acquaintances 

What beverages 
did you YOURSELF 
drink and how 
much? 
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everyday acquaintances strangers 
your own children (under 15) 
others' children (under 15) 

mild beer 

strong beer 

long drinks 
home-brewed beer 

bottles 
tins 
bottles 
tins 
bottles 
cl 



kilju (a Finnish 
home-brew) 
light wines 
strong wines 
hard liquor 
spirits 
moonshine 

cl 
cl 
cl 
cl 
cl 
cl 

Duration of drinking occasion (hours) 

Where did the 
drinking take 
place? 

Drinking took 
place at/in 

(card 5A) 

First enter the 
place where drinking 
began followed by 
successive places 
in their chrono-
logical order. 

1 in home community 
2 in other Finnish community 
3 abroad 

01 home 
02 another's home 
03 sauna 
04 cafe licensed to sell medium beer 
05 licensed restaurant 
06 vehicle 
07 place of employment 
08 public premises for entertainment or celebration 
09 outdoors: in connection with hobbies 
I O outdoors: on stairs, passageways 
11 elsewhere 

Place where drinking mainly took place (card 5A) 

What was the 
atmosphere like? 

(card 5B) 

Which of the 
following occurred 
in conjunction 
with this drinking 
occasion? 
Were you 

Answer only 'yes' (I) 
or 'no' (2) 

Was this occasion 
prearranged? 
Who arranged it? 

And a few more 
questions about 
occasions in 

1 merry 
2 pleasant 
3 flat 
4 boring 

eating? 
smoking? 
watching TV or listening to the radio? 
reading a newspaper, a magazine or a book? 
doing housework or repair work? 
doing handwork or the like? 
doing your actual job? 
playing some game? 
exercise or outdoors? 
at public entertainment? 

2 it was not prearranged 
3 interviewee himself 
4 family, relatives, family acquaintances 
5 place of employment, organization, 

public body or institution 
6 acquaintances, friends (gang, group 

or others) 

Was there dancing? 
Did you discuss matters relating to your job, labor union, 
etc.? 
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which alcohol was 
used 

Answer only 'yes' (1) 
or 'no' (2) 

If the interviewee 
was alone, begin 
with questions 
after the arrow. 

Did you discuss in confidence family or personal mat-
ters? 

Did everyone drink alcohol? 
In your opinion, was there heavy drinking? 
Did someone pay for your drinks? 
Was someone intoxicated? 
Did you know that alcohol would be served on this occa-
sion? 

---+ Did you dress up for this occasion? 
Did you intend beforehand to drink on this occasion? 
Was the following day workday? 
Was alcohol essential on this occasion? 
Do you generally use alcohol on occasions such as this? 

lE. Determining the respondent's alcohol consumption and blood alcohol 
concentration on drinking occasions 

The amount of alcohol consumed per occasion was determined by the responses given on the 
drinking occasions form using following alcohol contents for each beverage: 

mild beer 
strong beer and long drinks 
home brewed beer and kilju* 
light wines 
strong wines 
hard liquor 
spirits 
moonshine 

• a sugar-based homemade fermented beverage 

Percent of volume 
4.8 
5.5 
6.0 

12.0 
19.0 
39.0 
96.0 
39.0 

Information on the duration of drinking, given on the drinking occasions form, and a separate 
question on the respondent's weight allow a rough estimation of the respondent's blood 
alcohol concentration (B.A.C.): 

B.A.C. = 

(cf. Just 1953) 

7.9 * (the amount of alcohol 
consumed, cl 100 percent alcohol) 

7 * (duration of 
drinking, hours) 

6.8 * (the respondent's weight, kilos) 

lF. Processing the verbal descriptions and the reliability of coding 

The respondent's latest drinking occasions were classified into categories of drinking contexts 
(see Appendix 2) and the presence of certain mentions made in the descriptions was coded in 
detail (see Appendix 3). These tasks were carried out simultaneously. The whole process of 
classification and coding consisted of four phases: 
1. Two coders (the author and Mr. Timo Lovio) started independently to work to produce 

each a preliminary version of the material. 
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2. After a few weeks the two coders started the work to produce a final version of the data. 
This was done on the basis of the preliminary data versions produced in phase I. T he final 
version was a resuh of negotiations between the two coders. Phases 1 and 1 were for the 
largest pan overlapping. 

3. After completing phase 2 for a suitable number of occasions, the technical properties, i.e. 
the number of words and sentences in the verbal descriptions, were coded by a third coder (Ms. Kaarin Vako). 

4. A few weeks after the completion of phase 3, 200 occasions were recoded in order to 
produce material for estimating the reliability of the results of phase 2. This was done 
independently by four coders: the author and Mr. Timo Lovio, like the phases 1 and 2, and 
Ms. Marja Ho.lmi la and Mr. Tommi Hoikkala. 

On the whole, seven data files were produced, three of them containing all the verbal des-
criptions, whereas 'the latter four contained only 200 occasions. 

The reliability concept applied here is actually a measure of similarity between two coding 
results by different judges. The judges were compared pairwise. 

Given two coding results for on object (e.g. drinking occasion), a simple measure of 
reliability is obtaines as follows: 

R (i, j) = 
N (i, j) 

----------- - * 100 
N (i) + N (j) + N (i, j) 

Here N (i, j) stands for the number of code classes recorded by both of the judges i andj. (i) 
and G) stand for the classes recorded by only one of the judges, respectively. The index can 
be interpreted as a percentage indicating the share of common judgements from a.II judge-
ments made by the two judges. 

A few remarks must be made before enteri.ng the empirical material. First, the value ofR 
(i, j) depends on the length of both of the records, i.e. on the sum in the denominator above. 
Second there is no simple wa to evaluate the significance ofR (i, j) or the absolute goodness 
of fit between the two coding results. Third, the natural way of inspecting a whole set 0f data is 
to calculate the mean values of R (i , j}, which are in a complicated way connected to the 
problems referred to in first two remarks. The values ofR (i , j) for individual objects serve to 
reveal those objects which are most likely 10 be agreed upon. or respectively, to be disagreed 
upon. 

The code operates on a hierarchical system of four levels (see Appendix 3). To show 
reliability at its worst, the following table presents the reliabilities on the most accurate level. 
For Lhe sake of convenience the data sets were rearranged so as to begin with the final data 
produced in phase. The data sets are abbreviated in the table as follows: 

Data set Contents 

l Occasions from the final data 
2 Occasions from the preliminary data (JS) 
3 Occasions from the preliminary data (TL) 
4 Occasions from the recoded data (JS) 
5 Occasions from the recoded data (TL) 
6 Occasions from the control data (MH) 
7 Occasions from the control data (TH) 
8 Randomly selected 200 occasions 

The letters in parentheses are the initials of the coders (see above in this section). All except 
the last data set contain results on the same 200 occasions. The last set was randomly selected 
from the whole data, to provide some idea ofa "random" degree of agreement between two 
data sets of equal size. 
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Table A.1 . The mean values of reliabilities at the fourdigit level between the eight data sets 
(reliabilities as percentages of agreement between judges) 

Data 
files 

l 
2 
3 
4 
5 
6 
7 

2 

75.4 

3 

66.5 
55.3 

Data files 

4 5 

70.2 63.0 
66.6 

61.6 
60.8 

6 7 g 

50.5 48.7 13.8 
12.9 
13.5 

50.5 48.9 13.1 
48.9 48.0 13.7 

44.8 12.7 
13.8 

Writing RU for the (I, J) element in Table A.I. the results will be briefly commented upon. In 
general, the results are what could be expected: 

Rl2: This reliability is the highest in the table and reveals that the final data follows more 
closely the interpretation of the author than that of this co-orders. 

R67: This reliability is the lowest in the table, except for the figures on column 8. Together 
with other figures in column 7 it shows that this cod.er has deviated most clearly from 
the others. Also the other control coder, number 6 in the table, deviates from the 
original two coders, but apparently in the opposite direction than number 7, as R67 is 
so low. 

R24: These figures reflect reliability in the case of R35: repetition after two months. They 
are quite high compared with the control reliabilities in columns 6 and 7. 

R23, 
R45: 

Rl8 

R78: 
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R23 measures the reliability between the original coders before combining the results 
results with the final data, and R45 is the corresponding figure after the combination. 
The difference between R23 and R45 would thus reflect the effect of learning each 
other'sway of interpreting the data. As can be seen, the effect, although small, is in a 
positive direction. 

These figures give some idea about the significance of the other reliabilities. As they are 
all clearly ?elow the level of the other we may conclude that the compatibility of the 
actual codmg results with each other differ significantly from the result of random 
coding. 



Appendix 2 

Categories of drinking contexts applied in classification 
of drinking occasions on the basis of their verbal 
descriptions 

Num- Code Number of Percent of all 
ber num- occasions occasions 
of ber un- weight- un- weight-
cat- weight- ed' weight-' ed1 
egory ed ed 

0 UNDEFINED CONTEXT 68 2861 2.8 2.3 

EVERYDAY LIFE CONTEXTS 

2 UNDEFINED EVERYDAY LIFE 
CONTEXT 203 13350 8.5 10.9 

3 11 MEALS 70 8155 2.9 6.6 
4 Ill Weekday meals 12 2517 0.5 2.0 
5 112 Sunday meals 4 324 0.2 0.3 
6 113 Snacks I 52 
7 12 EVENINGS AT HOME 112 6239 4.7 5.1 
8 121 Weekday evenings 12 1031 0.5 0.8 
9 122 Saturday evenings 42 1593 1.8 1.3 

10 123 Sunday evenings 4 152 0.2 0.1 
11 13 GOING TO SAUNA 86 5491 3.6 4.5 
12 131 In sauna 17 842 0.7 0.7 
13 132 After sauna 115 5556 4.8 4.5 
14 14 RETURNING FROM THE JOB 55 4759 2.3 3.9 
15 15 OUTDOOR ACTIVITIES 12 814 0.5 0.7 
16 151 Visiting summer cabin 52 1679 2.2 1.4 
17 152 Picking berries or mushrooms 7 175 0.3 0.1 
18 153 Fishing or hunting 8 434 0.4 0.4 
19 154 Being out-of-doors I 104 0.1 
20 16 IN THE COURSE OF WORK 3 573 0.1 0.5 
21 161 At work 29 1982 0.2 1.6 
22 162 Doing housework 5 597 0.2 0.5 
23 163 Renovation or hobbies 14 1060 0.6 0.9 

1 Number of mentions weighted with drinking frequencies (see Appendix IC for weighting) 
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Num- Code Number of Percent of all 
ber num- occasions occasions 
of ber un- weight- un- weight-
cat- weight- ed' weight- ed' 
egory ed ed 

NON-EVERYDAY LIFE CON-
TEXTS 

24 2 PAYING VISITS 11 414 0.5 0.3 
25 21 Guests visit interviewee 131 3695 5.5 3.0 
26 211 Invited guests 5 122 0.2 0.1 
27 212 Surprise visitors 8 197 0.3 0.2 
28 22 Interviewee pays visit 118 3635 4.9 3.0 
29 221 Invited as guest 12 328 0.5 0.3 
30 222 Surprise visitor 2 76 0.1 0.1 

31 3 FAMILY CELEBRATIONS 20 442 0.8 0.4 
32 31 Birthdays 27 504 1.1 0.4 
33 311 Interviewee's 12 305 0.5 0.2 
34 312 Family member's 17 310 0.7 0.2 
35 313 Other's 46 756 1.9 0.6 
36 32 Namedays 5 38 0.2 
37 321 Interviewee's 5 154 0.2 0.1 
38 322 Family member's 2 156 0.1 0.1 
39 323 Other's 2 48 0.1 
40 33 Weddings 21 380 0.9 0.3 
41 331 Interviewee's 3 88 0.1 0.1 
42 332 Family member's 8 74 0.3 0.1 
43 333 Other's 8 69 0.3 0.1 
44 34 Engagements 1 6 
45 341 Interviewee's 1 24 
46 342 Family member's 2 3 0.1 
47 343 Other's 3 18 0.1 
48 35 Births, baptisms 1 52 
49 351 Family member's 1 3 
50 352 Other's 2 208 0.1 0.1 
51 36 Funerals 0 0 
52 361 Family member's 0 0 
53 362 Other's 1 12 
54 37 Housewarmings 2 6 0.1 
55 371 Interviewee's 3 208 0.1 0.2 
56 372 Other's 4 27 0.2 

57 4 PUBLIC HOLIDAYS 0 0 
58 41 Christmas 2 3 0.1 
59 42 New Year 3 12 0.1 
60 43 Easter 0 0 
61 44 First of May 4 32 0.1 
62 45 Midsummer 20 159 0.8 0.1 

63 5 OTHER FESTIVE OCCASIONS 18 487 0.8 0.4 
64 51 Celebrations related to job 9 228 0.4 0.2 

1 Number of mentions weighted with drinking frequencies (see Appendix IC for weighting) 
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Num- Code Number of Percent of all 
ber num- occasions occasions 
of ber un- ·weight- un- weight-
cat- weight- ed' weight- ed' 
egory ed ed 

65 511 Work parties 14 806 0.6 0.7 
66 512 Raising the ridgepole ceremonies 13 466 0.5 0.4 
67 513 Initiation drink (offered by new-

comer) 0 0 
68 514 Departure of co-worker 4 183 0.2 0.2 
69 515 Celebrating end of job 8 390 0.3 0.3 
70 516 Party with co-workers 5 122 0.2 0.1 
71 52 Celebrations related to school and 

university 2 8 0.1 
72 521 Off-to-school celebration I 3 
73 522 Celebration passing exam, course 

or term l 52 
74 523 Celebrating completion of studies 0 0 
75 524 Beginning and end of term party 5 198 0.2 0.2 
76 525 Party with fellow students 5 214 0.2 0.2 
77 53 Celebrations related to vacation 

and travel 20 325 0.8 0.3 
78 531 Beginning of vacation 5 140 0.2 0.1 
79 532 Vacation parties 14 201 0.6 0.2 
80 533 End of vacation 14 606 0.6 0.5 
81 534 Farwell parties 2 9 0.1 
82 535 Parties while travelling 21 454 0.9 0.4 
83 536 Celebration of return from trip 19 1040 0.8 0.8 
84 54 Other celebrations "in honor of' 

festivities 12 720 0.5 0.6 
85 541 Meeting friends 3 58 0.1 0.1 
86 542 Drink to concluding deal, contact, 

etc. 4 481 0.2 0.4 
87 543 Celebrations related to military ser-

vice (entry, dischange) 14 1220 0.6 1.0 
88 544 Get-well parties 0 0 
89 545 Celebrating promotions, new jobs, 

etc. 52 
90 546 Annual reunions, meetings, gradu-

ations, etc. 6 32 0.2 
91 55 Special celebrations 4 94 0.2 0.1 
92 551 End-of-hunt festivities 0 0 
93 552 Crayfish parties 3 82 0.1 0.1 
94 553 Beginning and end of season 

celebrations 8 188 0.3 0.2 
95 554 Annual Christmas party 12 22 0.5 
96 56 Public festivities (fairs, agricultural 

exhibitions, etc.) 4 164 0.2 0.1 
97 57 Sports competitions 3 88 0.1 0.1 
98 571 Team sports: among the public 0 0 
99 572 Team sports: as a participant 2 156 0.1 0.1 
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Num- Code Number of Percent of all 
ber num- occasions occasions 
of ber un- weight- un- weight-
cat- weight- ed1 weight- ed1 

egory ed ed 

100 573 Individual sports: among the pub-
lie 4 140 0.2 0.1 

101 574 Individual sports: as a participant 1 52 

102 6 DRINKING IN OFFICIAL 
OCCASIONS 19 1388 0.8 0.4 

103 61 Business lunches, working lunches, 
negotiations 24 1629 1.0 1.3 

104 62 Official functions 8 264 0.3 0.2 
105 63 Shareholder or organization meet-

ings 14 653 0.6 0.5 

106 7 ENTERTAINMENT 
CONTEXTS 93 4328 3.9 3.5 

107 71 An evening with friends 78 3901 3.3 3.2 
108 72 Visit to cafe 24 2327 1.0 1.9 
109 73 Visit to restaurant or bar 113 6952 4.7 5.7 
110 731 Dancing 53 2035 2.2 1.7 
111 732 For other purpose 30 1851 1.2 1.5 
112 74 Dancing, entertainment 34 1793 1.4 1.5 
113 75 Cinema, concerts, etc. 4 84 0.2 0.1 
114 76 Preparing for an event 19 854 0.8 0.7 
115 77 Returning from an event 4 453 0.2 0.4 

116 8 SIMPLY DRINKING (WITH-
OUT CONTEXT) 1 3 

117 81 Medicinal use 3 32 0.1 
118 811 Genuine medicinal use 84 4429 3.5 3.6 
119 812 Pseudo-medicinal use (to warm up 

or pep up) 30 2134 1.2 1.7 
120 813 Hangover cure 10 1611 0.4 1.3 
121 82 Drinking for intoxication 24 2787 1.0 2.3 
122 83 Nutritional use (thirst, taste) 13 540 0.5 0.4 
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Appendix 3 

Code for mentions in verbal descriptions 

Num- Code Number of Mentions per 
ber- num- mentions I 00 descriptions 
of ber 
cat- Code in 
egory un- weight- un- weight- data em-

weight- ed1 weight- ed1 ployed 
ed ed in cluster 

analysis 

USES OF ALCOHOL 12 

2 11 NUTRITIONAL USE 0 0 
3 111 Fluid 1 52 2 
4 112 Caloric 0 0 
5 113 Taste 2 389 0.1 0.3 2 
6 114 Accompanying meals 141 12101 5.9 9.8 6 

7 12 MEDICINAL USE 20 493 0.8 0.4 4 
8 121 Tension, nervousness 3 834 0.1 0.7 4 
9 122 Insomnia 9 358 0.4 0.3 4 

10 123 Chest pain, heart bum, heart dis-
ease 20 773 0.8 0.6 5 

11 124 Indigestion 11 1098 0.5 0.9 6 
12 125 Disorders of the circulatory sys-

tern 5 680 0.2 0.6 4 
13 126 Influenza, colds 26 685 1.1 0.6 7 
14 127 Other aches and pains (headache, 

menstruation, etc.) 7 296 0.3 0.2 4 
15 128 Hangover 11 1715 0.5 1.4 8 

16 13 USE AS INTOXICANT 16 1444 0.7 1.2 9 
17 131 Slightly tipsy 6 167 0.2 0.1 9 
18 132 Tipsy, bordering on drunk 14 388 0.6 0.3 18 
19 133 Really drunk, soused 15 1278 0.6 1.0 11 

20 14 DERIVED USES 0 0 12 
21 141 Religious (sacral) use 0 0 12 
22 142 Ceremonial use 39 231 1.6 0.2 13 
23 143 Ritual use 8 676 0.3 0.6 12 
24 144 Recreational use 0 0 
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Num- Code Number of Mentions per 
ber- num- mentions 100 descriptions 
of ber 
cat- Code in 
egory un- weight- un- weight- data em-

weight- ed' weight- ed 1 ployed 
ed ed in cluster 

analysis 

25 145 Social use 4 122 0.2 0.1 4 

26 2 PROPERTIES OF BEVER-
AGE 0 0 

27 21 AMOUNT IMBIBED 518 24339 21.6 19.8 14 
28 211 Precisely stated volume 792 48779 33.1 39.7 15 
29 212 A little 133 4440 5.6 3.6 16 
30 213 Some 0 0 
31 214 A lot 12 405 0.5 0.3 17 
32 22 BEVERAGE GROUP 103 5319 4.3 4.3 18 
33 221 Beer 296 20558 12.4 16.7 19 
34 2211 Light beer 246 22398 10.3 18.2 20 
35 2212 Strong beer 47 5496 2.0 4.5 21 
36 222 Wine 157 5270 6.6 4.3 22 
37 2221 Mild wine 94 4802 3.9 3.9 23 
38 2222 Fortified wine 60 3505 2.5 2.8 24 
39 2223 Champagne 28 568 1.2 0.5 25 
40 223 Spirits 186 8800 7.8 7.2 26 
41 2231 Spirits 270 12259 11.3 10.0 27 
42 2232 Brandy 96 4088 4.0 3.3 28 
43 2233 Whisky 62 3009 2.6 2.4 29 
44 2234 Liqueur 52 1051 2.2 0.9 30 
45 224 Mixed drinks 40 2022 1.7 1.6 31 
46 225 Beverage brand stated 276 12785 11.5 10.4 32 
47 23 PHYSICAL PROPERTIES OF 

BEVERAGE 2 15 0.1 33 
48 231 Taste 13 542 0.5 0.4 34 
49 2311 Good 33 963 1.4 0.8 35 
50 2312 Bad 16 195 0.7 0.2 36 
51 2313 Sweet 2 14 0.1 34 
52 2314 Sour 0 0 
53 2315 Dry 0 0 
54 2316 Bitter, acrid 1 6 34 
55 2317 Flat 0 0 
56 2318 Fresh 1 6 34 
57 232 Strength 1 6 37 
58 2321 Mild 1 3 37 
59 2322 Weak 2 27 0.1 37 
60 2323 Strong 0 0 
61 2324 Sharp, biting 6 513 0.2 0.4 37 
62 233 Temperature 0 0 
1 Number of mentions weighted with drinking frequencies (see Appendix IC for weighting) 
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Num- Code Number of Mentions per 
ber- num- mentions I 00 descriptions 
of ber 
cat- Code in 
egory un- weight- un- weight- data em-

weight- ed' weight- ed' ployed 
ed ed in cluster 

analysis 

63 2331 Chilled 3 469 0.1 0.4 33 
64 2332 Room temperature 0 0 
65 2333 Warm 0 0 
66 2334 Hot 0 0 
67 234 Color 0 0 
68 2341 Transparent 0 0 
69 2342 Color specifically stated 0 0 

70 24 SPECIAL FEATURES OF BEV -
ERAGE 7 84 0.3 0.1 38 

71 241 Age 1 0 39 
72 2411 New 9 550 0.4 0.4 39 
73 2412 Young 0 0 
74 2413 Mature 1 24 39 
75 242 Usualness l 0 38 
76 2421 Common 0 0 
77 2422 Uncommon 0 0 
78 2423 Imported 34 689 1.4 0.6 40 
79 2424 Local l 3 38 
80 243 Price 2 469 0.1 0.4 38 
81 2431 Gift 3 180 0.1 0.2 38 
82 2432 Inexpensive 2 55 0.1 38 
83 2433 Expensive 1 104 0.1 38 
84 2434 Exact price stated 0 0 
85 244 Homemade beverages 2 30 0.1 38 
86 2441 Local homebrewed table beer 26 1444 I.I 1.2 41 
87 2442 Sugar-based homebrew 0 0 
88 2443 Homemade wine 19 670 0.8 0.6 42 
89 2444 Moonshine 1 104 0.1 38 

90 25 MEANS OF ACQUIRING BEV-
ERAGE 84 3915 3.5 3.2 43 

91 251 Gift 10 103 0.4 0.1 43 
92 252 Prize 2 389 0.1 0.3 43 
93 253 Present for visit 51 1133 2.1 0.9 44 
94 254 Served to guest 71 1207 3.0 1.0 45 
95 255 Offered in tum 2 107 0.1 0.1 43 
96 256 Offered in other context 81 2394 3.4 2.0 46 
97 257 Specially acquired for situation 58 3368 2.4 2.7 47 
98 258 Acquired for guests 2 8 0.1 43 
99 259 Happened to have at home 27 1124 1.1 0.9 48 
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Num- Code Number of Mentions per 
ber- num- mentions I 00 descriptions 
of ber 
cat- Code in 
egory un- weight- un- weight- data em-

weight- ed1 weight- ed1 played 
ed ed in cluster 

analysis 

100 3 ROLE AND MEANING OF 
ALCOHOLIC BEVERAGES 0 0 

101 31 FUNCTIONAL ROLES OF 
DRINKING 3 88 0.1 0.1 49 

102 311 Facilitates social contact 2 104 0.1 0.1 49 
103 312 Indicates special nature of situ-

ation 0 49 

104 32 RELATIVE STATUS OF 
DRINKING IN SITUATION 4 266 0.2 0.2 49 

105 321 Drinking primary purpose 0 0 
106 322 Drinking of equal importance 2 36 0.1 49 
107 323 Drinking secondary purpose 13 805 0.5 0.7 50 

108 33 SPECIAL FEATURES OF 
DRINKING 1 104 0.1 51 

109 331 Strength of beverage 1 12 51 
110 3311 Appreciate beverage strength 0 0 
111 3312 Depreciate beverage strength 3 159 0.1 0.1 51 
112 3313 Disapprove of beverage strength 0 0 
113 332 Intoxication 0 0 
114 3321 Enjoy intoxication 0 0 
115 3322 Do not enjoy intoxication 1 24 51 
116 3323 Disapprove of intoxication 0 0 
117 333 Drinking 0 0 
118 3331 Enjoy drinking 0 0 
119 3332 Do not enjoy drinking 0 0 
120 3333 Disapprove of drinking 0 0 

121 4 MOTIVES FOR, AIMS AND 
CONSEQUENCES OF DRINK-
ING 3 52 

122 41 JUSTIFICATION FOR 
DRINKING 108 5508 4.5 4.5 53 

123 411 Is a part of this kind of situ-
ation 24 1152 1.0 0.9 54 

124 412 Necessary because of physical 
conditions 47 2575 2.0 2.1 55 

125 4121 Cold . 18 948 0.8 0.8 56 
126 4122 Hot 1 3 55 
127 4123 Thirsty 69 4638 2.9 3.8 57 
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Num- Code Number of Mentions per 
ber- num- mentions I 00 descriptions 
of ber 
cat- Code in 
egory un- weight- un- weight- data em-

weight- ed' weight- ed' ployed 
ed ed in cluster 

analysis 

128 413 Necessary because ofpsychologi-
ea! conditions 13 2135 0.5 1.7 58 

129 4131 Fatigued 10 540 0.4 0.4 59 
130 4132 Depressed 2 156 0.1 0.1 58 
131 4133 Bored 0 0 58 
132 4134 Lonely 2 469 0.1 0.4 58 
133 4135 Feeling good 2 24 0.1 58 
134 414 Habitual/out of habit 48 6653 2.0 5.4 60 
135 415 Feel like it 10 843 0.4 0.7 61 
136 416 I'm an alcoholic 1 104 0.1 53 
137 417 I couldn't refuse 17 283 0.7 0.2 62 

138 42 AIMS IN DRINKING 34 1588 1.4 1.3 63 
139 421 Intoxication 0 0 
140 422 Want to feel good 5 228 0.2 0.2 63 
141 423 Want to get in a good mood I 52 63 

142 43 CONSEQUENCES OF DRINK-
ING 33 1231 1.4 1.0 64 

143 431 Positive experiences when drink-
ing 28 1459 1.2 1.2 65 

144 4311 Good mood 4 204 0.2 0.2 65 
145 4312 Conversable 5 318 0.2 0.3 65 
146 4313 Pleasant feeling 12 1169 0.5 1.0 66 
147 4314 Refreshing 7 308 0.3 0.2 65 
148 4315 Talking things out, settling dis-

agreements 1 12 65 
149 4316 Drunkenness 2 30 0.1 65 
150 432 Negative experiences when 

drinking 8 225 0.3 0.2 67 
151 4321 Quarreling 2 76 0.1 0.1 67 
152 4322 Accidents 1 24 67 
153 4323 Damaging or losing property or 

items of clothing 2 76 0.1 0.1 67 
154 4324 Fights 0 0 
155 4325 Sickness, nausea 4 20 0.2 67 
156 4326 Black outs 2 36 0.1 67 
157 4327 Passing out 1 12 67 
158 4328 Drunkenness 0 0 
159 433 Positive experiences after drink-

ing 10 521 0.4 0.4 68 
160 4331 Pleasant feeling 1 104 0.1 68 
161 4332 Pleasant memories l 104 0.1 68 
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ber- num- mentions I 00 descriptions 
of ber 
cat- Code in 
egory un- weight- un- weight- data em-

weight- ed1 weight- ed' ployed 
ed ed in cluster 

analysis 

162 434 Negative experiences after drink-
ing 5 154 0.2 0.1 69 

163 4341 Hangover 3 128 0.1 0.1 69 
164 4342 Quarrels 0 0 
165 4343 Accidents 0 0 
166 4344 Damaging or losing property or 

items of clothing 0 0 

167 44 REASONS FOR RESTRAINED 
DRINKING 36 1359 1.5 1.1 70 

168 441 State of health 8 156 0.3 0.1 70 
169 442 Unpleasant taste 6 65 0.2 70 
170 443 Nauseated when drunk 0 0 
171 444 Current situation (e.g. death in 

family) 12 70 
172 445 Lack of money, high cost of alco-

holic beverages 2 156 0.1 0.1 70 

173 5 ROLES IN DRINKING EPI-
SODES 0 0 

174 51 INDIVIDUAL ROLES OF 
DRINKER 0 0 

175 511 Active roles 14 600 0.6 0.5 71 
176 5111 Arranging party 17 573 0.7 0.5 72 
177 5112 Proposing party 12 325 0.5 0.3 73 
178 5113 Situation seeker 0 0 
179 5114 Watcher (controlling role) 0 0 
180 5115 Host 6 388 0.2 0.3 71 
181 512 Passive roles 0 0 
182 5121 Drinking because of situation 3 15 0.1 74 
183 5122 Drinking suggested by someone 

else 8 261 0.3 0.2 74 
184 5123 Drinking for company 28 445 1.2 0.4 75 
185 5124 Drinking as a guest 0 0 

186 52 OTHER ROLES 0 0 
187 521 Active roles 23 1030 1.0 0.8 76 
188 5211 Others arranging situation 16 514 0.7 0.4 77 
189 5212 Others proposing drinking 65 2050 2.7 1.7 78 
190 5213 Others in controlling role (watch-

ers): men 0 0 
191 5214 Others in controlling role (watch-

ers): women 2 208 0.1 0.2 76 
1 Number of occasions weighted with drinking frequencies (see Appendix IC for weighting) 
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cat- Code in 
egory un- weight- un- weight- data em-

weight- ed' weight- ed' ployed 
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analysis 

192 5215 Others declining to drink 0 0 
193 522 Passive roles 0 0 
194 5221 Drinking because of situation 0 0 
195 5222 Drinking proposed by narrator 0 0 
196 5223 Drinking for companionship 0 0 

197 53 DRINKER'S ATTITUDES TO-
WARDS THE SITUATION 
(DESCRIPTIVE NATURE) 61 3064 2.6 2.5 79 

198 531 Conscientiously reported I 6 79 
199 532 Playing down the situation 31 1311 1.3 1.1 80 
200 533 Exaggerating the situation, boast-

ing 6 268 0.2 0.2 79 
201 534 Concealing 6 327 0.2 0.3 79 
202 535 Regretful, shameful 2 128 0.1 0.1 79 

203 6 DRINKING NORMS 3 24 0.1 81 

204 61 NORMS RELATED TO 
DRINKING 15 488 0.6 0.4 82 

205 611 Norms related to how much an 
individual drinks 4 78 0.2 0.1 82 

206 6111 Drink too much 6 293 0.2 0.2 82 
207 6112 Drink too little I 3 82 
208 612 Norms related to how much 

others drink 2 6 0.1 82 
209 6121 Someone drank too much 4 109 0.2 0.1 82 
210 6122 Someone drank too little 0 0 
211 613 Drinking norms applied to one-

self 6 85 0.2 0.1 82 
212 6131 Drank like a man 0 0 
213 6132 Drank like a man should 0 0 
214 6133 Drank like a lady should 0 0 
215 6134 Drank like a man shouldn't 0 0 
216 6135 Drank like a lady shouldn't 0 0 
217 6136 Drank like someone of this age or 

position shouldn't 0 0 
218 614 Drinking norms applied to 

others 2 26 0.1 82 
219 6141 Drank like a man 0 0 
220 6142 Drank like a man should 0 0 
221 6143 Drank like a lady should 0 0 
222 6144 Drank like a man shouldn't 0 0 
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223 6145 Drank like a lady shouldn't 0 0 
224 6146 Drank like someone of this age or 

position shouldn't 0 0 

225 62 BEHA VIORAL NORMS l 104 0.1 83 
226 621 Individual behavioral norms l 12 83 
227 6211 I was too loud 0 0 
228 6212 I was too quiet 0 0 
229 6213 I was too familiar 0 0 
230 6214 I was too remote or reserved 0 0 
231 6215 I was too assertive 0 0 
232 6216 I was too aggressive 0 0 
233 6217 I was too formal 0 0 
234 6218 I made improper advances 0 0 
235 6219 I was too drunk 0 0 
236 622 Other's behavioral norms 0 0 
237 6221 Someone was too loud 0 0 
238 6222 Someone was too quiet 0 0 
239 6223 Someone was too familiar 0 0 
240 6224 Someone was too remote or re-

served 0 0 
241 6225 Someone was too assertive 0 0 
242 6226 Someone was too aggressive 0 0 
243 6227 Someone was too formal 0 0 
244 6228 Someone made improper ad-

vances 0 0 
245 6229 Someone was too drunk 0 0 

246 63 NORMS OF DRINKING 
OCCASION 24 84 

247 631 Norms related to the appropriate-
ness of drinking 104 0.1 85 

248 6311 Appropriate for this kind of situ-
ation 3 140 0.1 0.1 85 

249 6312 Isn't appropriate for this kind of 
situation 0 0 

250 6313 Isn't appropriate not to drink in 
this kind of situation 5 339 0.2 0.3 85 

251 632 Norms related to arrangements of 
drinking occasion 3 30 0.1 84 

252 6321 Too much to drink 0 0 
253 6322 Too little to drink 6 609 0.2 0.5 84 
254 6323 Well arranged l 12 84 
255 6324 Poorly arranged 0 0 
1 Number of occasions weighted with drinking frequencies (see Appendix IC for weighting) 
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256 7 NATURE OF DRINKING 
OCCASION 0 0 

257 71 CONCRETE NATURE (TIME, 
PLACE, COMPANY) 0 0 

258 711 Time: point in time, how time 
was, passed and experienced 129 4965 5.4 4.0 86 

259 7111 Season, month IOI 1072 4.2 0.9 87 
260 7112 Weekday 349 18376 14.6 15.0 88 
261 7113 Date 246 24506 10.3 19.9 89 
262 7114 Hour 444 32853 18.5 26.7 90 
263 7115 Duration of drinking 74 4571 3.1 3.7 91 
264 7116 Time frame: leisure time 83 4257 3.5 3.5 92 
265 7117 Time frame: work time I 365 0.3 86 
266 712 Place 314 12963 13.1 10.6 93 
267 7121 Home 442 24524 18.4 20.0 94 
268 7122 Another's home 194 7169 8.1 5.8 95 
269 7123 Sauna 36 2599 1.5 2.1 96 
270 7124 Cafe (licensed to sell light beer) 56 5475 2.3 4.4 97 
271 7125 Restaurant or bar 318 16570 13.3 13.5 98 
272 7126 Vehicle, aircraft, vessel 54 2497 2.2 2.0 99 
273 7127 At work 7 1042 0.3 0.8 93 
274 7128 Recreation centre or entertain-

ment establishment 29 1421 1.2 1.2 100 
275 7129 Summer cabin 117 3799 4.9 3.1 101 
276 713 Company 78 3037 3.3 2.5 102 
277 7131 Number of company 194 11186 8.1 9.1 103 
278 7132 Sex of company: women men-

tioned 201 6088 8.4 5.0 104 
279 7133 Sex of company: men men-

tioned 181 7266 7.6 5.9 105 
280 7134 Composition of group: family re-

lationship to interviewee 312 10863 13.0 8.8 106 
281 7135 Composition of group: other rela-

tionship to interviewee 547 25499 22.8 20.8 107 
282 7136 Person specified by name 9 578 0.4 0.5 102 
283 7137 Wife 93 5732 3.9 4.7 108 
284 7138 Husband 130 5016 5.4 4.1 109 
285 7139 Boyfriend, girlfriend (of opposite 

sex) 75 3652 3.1 3.0 110 
286 714 Neighbor 78 3013 3.3 2.4 111 
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287 72 NATURE OF THE SITU-
ATION 6 200 0.2 0.2 112 

288 721 Regularity of situation 24 2206 0.1 1.8 113 
289 7211 Daily 12 3858 0.5 3.1 114 
290 7212 Regularly on the same day of the 

week 2 104 0.1 0.1 113 
291 7213 Regularly at the same hour of the 

day 6 1475 0.2 1.2 113 
292 7214 Always in this kind of situation 53 5506 2.2 4.5 115 
293 722 General nature of situation (see 

Appendix 2) 337 17122 14.1 13.9 116 
294 7221 Daily life 58 4605 2.4 3.8 117 
295 7222 Visit 273 8219 11.4 6.7 118 
296 7223 Family celebration 195 3827 8.1 3.1 119 
297 7224 Public holidays 27 176 1.1 0.1 120 
298 7225 Other festivities 113 4057 4.7 3.3 121 
299 7226 Official function 53 3150 2.2 2.6 122 
300 7227 Entertainment 49 1846 2.0 1.5 123 
301 7228 Situations of another nature 8 137 0.3 0.1 116 
302 723 Irregular situation 13 554 0.5 0.4 124 
303 7231 Special situation 14 402 0.6 0.3 125 
304 7232 Exceptionally favorable situ-

ation 9 316 0.4 0.3 124 
305 7233 Exceptionally unfavorable situ-

ation 1 52 124 
306 724 Organized activity 44 1537 1.8 1.2 126 

307 73 BEHAVIOR IN SITUATION 3 128 0.1 0.1 127 
308 731 Character of behavior 87 3303 3.6 2.7 128 
309 7311 Conversation 138 6182 5.8 5.0 129 
310 7312 Meeting friends 14 1169 0.6 1.0 130 
311 7313 Having fun 6 192 0.2 0.2 127 
312 7314 Dancing 96 3053 4.0 2.5 131 
313 7315 Relationship: searching for a 

partner 2 76 0.1 0.1 127 
314 7316 Established relationship 47 2028 2.0 1.6 132 
315 7317 Sexual intercourse 0 0 
316 732 Other activity in situation 151 7605 6.3 6.2 133 
317 7321 Eating 232 16441 9.7 13.4 134 
318 7322 Watching TV 128 7806 5.3 6.4 135 
319 7323 Listening to radio or to music 16 748 0.7 0.6 136 
320 7324 Reading 12 973 0.5 0.8 137 
321 7325 Housework or redecoration 21 1633 0.9 1.3 138 
322 7326 Crafts, hobbies 0 0 
323 7327 Games 22 1305 0.9 1.1 139 
324 7328 Actual work 33 2258 1.4 1.8 140 

1 Number of mentions weighted with drinking frequencies (see Appendix IC for weighting) 
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325 7329 Sauna 134 7041 5.6 5.7 141 326 733 My drinking and your drinking 49 1784 2.0 1.4 142 327 7331 Others drank a lot 11 279 0.5 0.2 143 328 7332 Others drank little 0 0 
329 7333 Someone didn't drink at all 28 1336 1.2 1.1 144 330 7334 Everyone drank as much 64 2332 2.7 1.9 145 
331 74 MOOD 1 365 0.0 0.3 146 332 741 Interviewee's mood 13 963 0.5 0.8 147 333 7411 Gloomy, sorrowful, boring 7 142 0.3 0.1 147 334 7412 Tense 0 0 
335 7413 Dull, spiritless 6 388 0.2 0.3 147 336 7414 Formal 0 0 
337 7415 Festive, merry, pleasant 40 1850 I. 7 1.5 148 
338 7416 Lighthearted, lively 2 128 0.1 0.1 147 
339 7417 Lonely 1 24 147 
340 742 Atmosphere of event 74 3942 3.1 3.2 149 341 7421 Gloomy, sorrowful, boring 7 402 0.3 0.3 149 342 7422 Tense 0 0 
343 7423 Dull, spiritless 4 183 0.2 0.2 149 
344 7424 Formal 1 24 149 
345 7425 Festive, merry, pleasant 153 7038 6.4 5.7 150 346 7426 Lighthearted, lively 20 1239 0.8 1.0 151 
347 75 PREVIOUS AND SUBSE-

QUENT ACTIVITY 0 0 
348 751 Previous activity 100 6093 4.2 5.0 152 349 7511 Work 133 11115 5.6 9.0 153 
350 7512 Travel 18 1089 0.8 0.9 154 351 7513 Visit 2 730 0.1 0.6 152 
352 7514 Party 2 208 0.1 0.2 152 353 7515 Meeting 9 556 0.4 0.4 152 354 7516 Out-of-doors, walking, etc. 28 1210 1.2 1.0 !SS 
355 7517 Drinking 8 811 0.3 0.7 152 356 7518 Dancing 0 0 
357 7519 Going to sauna 174 8061 7.3 6.6 156 358 752 Subsequent activity 102 7739 4.3 6.3 157 
359 7521 Work 6 649 0.2 0.5 157 
360 7522 Travel 5 137 0.2 0.1 157 
361 7523 Visit 3 493 0.1 0.4 157 
362 7524 Party I 52 157 
363 7525 Meeting I 6 157 
364 7526 Out-of-doors, walking, etc. 2 156 0.1 0.1 157 
365 7527 Drinking 9 464 0.4 0.4 157 
366 7528 Dancing 21 730 0.9 0.6 158 
367 7529 Going to sauna 3 51 0.1 157 
1 Number of occasions weighted with drinking frequencies (see Appendix IC for weighting) 
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Appendix 4 

The clustering procedure by I. C. Lerman 

The clustering procedure by I. C. Lerman (Lerman I 980, I 98 I) consists of four steps: 
I. A measure of similarity is calculated between the elements to be clustered (here: the 

attributes). 
2. This measure is used as a basis to hierarchical clustering. 
3. The significance of successive partitions is evaluated by comparing the structure induced 

by the partition to the structure present in the similarity data produced in step I. 
4. The result is condensed into a hierarchical tree consisting of the significant partitions or 

nodes only. 
In step I, let Ebe the set of individuals or objects (here: drinking occasions) and V the set of 

descriptive variables (here dicotomized}. Writing Ea for the subset of E with all objects 
possessing the attribute a, and respectively Eb for attribute b, we receive a rough measure of 
similarity: 

(I) s = card (Ea n Eb) 

The measures gives the number of objects possessing both of the attributes a and b. The 
value of s is, however, dependent on whether the attributes are rare or frequent in E. 
Therefore, a probabilistic hypothesis of non-link between a and bis introduced, taking into 
account the cardinalities of Ea and Eb, The crude index sin (I) is compared with the dis-
tribution of a random variable 

(2) Sa = card (Ea n X), 

where X is a random subset ofE, having the same cardinality with Eb. The hypothesis can be 
built symmetrically starting with attribute b and finishing with a random variable Sb, The 
distribution of Sa (or, respectively, Sb) can be shown to be hypergeometric with mean µ = 
na-Ilb and variance cr2 = na(n-na)Ilb(Il-Ilb)/n2(n- l} where n = card (e), Ila card (Ea) and Ilb = 
card (Eb), The final measure of proximity between attributes a and b is defined as 

(3) p(a,b) = P {Sa< s). 

To calculate the probability in (3), the normal approximation of the distribution of Sa is 
applied. Thus the measures will be 

(4) S'a=(Sa - µ)/cr2 

p(a,b) = F(S'a), 

where Fis the cumulative probability ofa N (0,1) distribution. The final measure p(a,b) takes 
values between 0 and I and is, actually, the proportion of subsets Yin the set of all subsets ofE 
with the same cardinality Ilb, for which the cardinality of the intersection with Ea is lower than 
s. 

In step 2, this principle is extended to a measure of similarity between two classes of 
variables. Again, start with an index 

(5) p(C,D) = max (P(c,d) E C x D), 

where C and D are two subsets of the set V of all variables. A hypothesis of non-link is 
constructed, taking into account the cardinalities of C and D. The coefficient of association 
between C and D is then 
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(6) P(C,D) = p(C,D)1*m 

where !=card (C), m=card (D). 
The actual hierarchical clustering is based on the measure (6), and the hierarchy is obtained 

step-by-step by successive unions of classes, where at each point the nearest two classes are 
joined together. This method is called the "Likelihood of the Link Algorithm". The special 
feature of this method is that it is based on a probabilistic hypothesis which allows us to 
compare the values of proximities between two classes of variables. 

In steps 3 and 4, the significance of each partition is evaluated and the results condensed. 
The evaluation is evaluated and the results condensed. The evaluation is based on com-
parisons of the system of inequalities between the variables in V, produced in step l and the 
inequalities induced by each pani1ion in lhe sense that panitions separate and join together 
variables. Introducing here a random element we receive a statistic which is a measure of 
cohesion of the classes at a given level of the hierarchy. The differences between the values of 
this statistic at successive levels serve to locate the most significant nodes, corresponding to 
the local maxima in the series of the differentiated statistics. The procedure then produces a 
reduced tree containing the significant nodes only. 

The presence of clusters in elements 
Lerman also introduces alternative ways of deciding to what degree a given cluster of at-
tributes is present in a given element (Lerman 1981, 175-178, 576-577). The crudest pro-
cedure simply operates with the relative frequencies of attributes, present in each object, 
comparing these frequencies for each element with corresponding frequencies in the whole set 
of descriptions. A more elaborated form accounts for the differences of the number of 
attributes belonging to each cluster, and finally the most sophisticated statistic also reflects 
the rarity of each attribute within each cluster, giving more weight to infrequent mentions 
than to the frequent ones (Lerman 1981, I 7 5- I 78). All procedures lead to a statistic, marked 
here by R, which describes the degree of presence of each category. The statistics will be 
calculated separately for each cluster of attributes and the sum of these statistics over all 
clusters describes the general classifiability of the element in question, 

The crucial point in the applications of the statistics Risto determine the critical values of 
R, which when exceeded, mean that the respective cluster may be regarded to be present in the 
element in question. Lerman, in his examples, advises to inspect the empirical distribution of 
R to find a point where a "neat leap" occurs. These are the critical points searchedfor(Lerrnan 
1982, 576). The advice thus lea es the decision on criteria as a matterofinterpretation. In the 
present study, trials with the statistics developed by Lerman showed that the most sophis-
ticated version produced results that were quite uninterpretable, probably due to the low 
average number of mentions per description. A simpler form, accounting for the differences 
in cluster sizes, however, could be reasonably interpreted to produce the required limits in 
each group. The exact form of the statistics R is, in the second form, 

(7) R = I: Uj (fj-f)2/f(l-f) = I: Rj 

where 

j=l.k j=l,k 

R = a statistic describing the general classifiability of the element 
Rj = a statistic describing the degree of belonging to cluster j by the element 
k = number of clusters 
fj = relative frequency of attributes belonging to cluster j in the element 
f = I: fj 

j=l,k 
Uj = m/rn, where mj = number of attributes in cluster j and 

m = number of all attributes 
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The statistic R is actually the relation of between-cluster variance to the global variance of the 
relative frequency ofattributes (Lerman 198 I, 176). Notice that the statistics Rand (Rj,j=l ,k) 
must be calculated separately for each element. 

The data of the present study in clustering 

For clustering, the presence of each of the 158 mention categories was recorded for each 
drinking occasion. For each description this led to a record into 158 dichotomous variables, 
with values O and 1, the latter being an indication of the presence of the mentions in question 
in the description to be recorded. 
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